November  29,  1980 
One  Dollar 


©THE  FOURTH  ESTATE 


^itt  ad  reps 
vin  record 
vage  package 
See  page  9) 


But  will  it  play^inBostDQ? 


As  a  theater  town, 
Boston  had  an  unprom¬ 
ising  start  The  18th- 
century  Puritan  fathers 
passed  a  law  “prevent¬ 
ing  and  avoiding  the 
many  and  great 
mischiefs  which  arise 
from  public  stage-plays.” 

Since  then,  however, 
we’ve  relaxed 
considerably. 

In  1883, 

... 

Franklin  Keith 
chose  Boston  f 


as  the  site  for  the  original 
vaudeville  hall.  (His  two 
main  attractions  were  a 
live  midget  and  a  stuffed 
mermaid.)  And  starting 
with  the  opening  of  the 
stately  Colonial  Theater 
in  1900,  Boston’s  theater 
district  has  been 


the  proving  ground  for 
virtually  every  Broad¬ 
way-bound  show. 

For  decades.  Bean- 
town  audiences  have 
been  one  of  the  tough¬ 
est  tests  for  star-struck 
producers,  performers, 
and  playwrights. 

Because  it’s  hard 
to  take  on  New  York 
after  you’ve  been 
panned  in  Boston. 

Bo£;ton  (globe 


Editor  urges 
‘splashier” 
)age  make-up 
See  page  10) 


Daily  sues  PD 
)ver  access  to 
)ffense  report 
See  page  29) 
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one-third  of  the  Chicago  SMSA  is  not 
effectiveiy  covered  by  the  Chicago 
Tribune  and  Chicago  Sun-Times 


....  to  reach  that  important 
market  segment  in  Kane  and 
Wili  counties,  you  need 


Greater  Chicago  Newspapers  DELIVER  55% 

coverage  of  the  suburban  two-county  “MARKET-APART” 
not  reached  by  the  Chicago  newspapers  . . . 

•  612,400  POPULATION  •  192,400  HOUSEHOLDS 

Greater  Chicago  Newspapers  REACH 


55% 

Greater 

Chicago 

News- 


★  1  out  of  every  2  adults  with  household 
incomes  $25,000+ 

★  more  than  two-thirds  of  the  people 
between  the  ages  of  25  to  44 

★  more  than  two-thirds  of  all  adults  in  Kane 
and  Will  counties 


★  almost  twice  as  many  adults  as  the 
Tribune  or  Sun-Times  who  are  college 
graduates  or  better 

★  twice  as  many  people  as  the  Tribune  and 
Sun-Times  who  have  traveled  by  airplane 
(domestic)  in  the  past  1 2  months 

★  over  58%  of  the  professional /technical 
people  in  Kane  and  Will  counties 


SOURCE:  SCARBOROUGH  REPORT  —  1 978 


16% 


Tribune  , 

Sun-Tunes 

NEWSPAPER  COVERAGE 
OF  KANE  &  WILL  COUNTIES 
61 2,400  POPULATION 


Greater  Chicago  Newspapers, 
Copley  Newspapers,  are 
represented  by  Sawyer,  Ferguson, 
Walker-Co.,  Inc. . . .  phone  your 
nearest  SFW  regional  office 


“A  NiARKil  Greater  Chicago  Newspapers 
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THE 

BEACON-NEWS 
Aurora 


THE 

HERALD-NEWS 
Joliet 


THE 

COURIER-NEWS 
Elgin 


SKIING  OR  SELLING— NEW  ENGLAND  PUTS  YOU  WHERE  THE  ACTION  IS 

Within  50  miles  of  any  New  England  entry  point,  there  are  from  three  to  a  dozen  major  ski  areas,  with 
facilities  for  downhill  skiing  at  any  level  of  expertise.  What’s  more,  the  entire  region  is  laced  with  trails  for 
that  newer,  more  earthbound  sport,  cross-country  skiing.  This  year.  New  England’s  hotels  and  ski  lodges 
offer  attractive  rates  to  skiers  who  prefer  to  save  time,  money  and  energy  for  sport  instead  of  spending 
it  on  transportation  to  Europe  and  the  West. 

New  England’s  ski  development  gives  a  billion-dollar  lift  to  the  region’s  economy,  putting  ready  money 
in  the  hands  of  residents.  And  since  those  residents  are  among  the  nation’s  most  avid  newspaper  readers, 
you  get  a  superlative  run  for  your  advertising  dollar  in  New  England  daily  newspapers. 

Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (A/D) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  news  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Announcing 
Editor  &  Publisher’s 


1980-81 
Review  & 
Forecast 
Issue 


Published 

January  3, 1981 

Deadline  for  advertising 
DECEMBER  22, 1980 

This  first  issue  of  1981  provides  E&P 
readers  with  a  wrap-up  of  changes  in 
ownership  of  daily  and  weekly  newspapers 
and  broadcast  properties  during  1980,  a 
review  of  production  developments  and 
principal  newspaper  news  and  events  of 
the  past  year  .  .  .  plus  a  look  ahead 
at  projections  for  1981.  It  offers  an 
outstanding  opportunity  to  get  your 
promotional  message  off  to  a  good  start 
for  the  new  year. 

Reserve  your  space  today 
for  this  important  issue. 

ADVERTISING  RATES;  Page,  $1600;  two- 
thirds,  $1250;  one-half,  $945;  one-third, 

$675;  one-sixth,  $425  ...  or  your  E&P  rate 
applies.  Standard  AAAA  colors,  $250  extra. 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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DECEMBER 


4-6 — New  England  Society  of  Newspaper  Editors,  Sonesta  Hotel,  Hart¬ 
ford,  Conn. 

6 — KU-NPPA  Photojournalism  Conference,  University  of  Kansas 
Student  Union,  Lawrence,  Kans. 

JANUARY  1981 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Stouffer’s 

Cincinnati,  Ohio. 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 

11- 14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 

15-17 — Texas  Press  Association  Convention  and  Trade  Show,  Dallas 

Mariott  Hotel,  Market  Center,  Dallas. 

25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla, 

29-31 — Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting,  Radisson  Plaza,  Nashville. 

FEBRUARY 

1- 7 — Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 

ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

12- 15 — California  Newspaper  Publishers  Association,  annual  meet¬ 

ing,  Doubletree  Inn,  Monterey,  Calif. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

17-20 — NACON,  Plaza  of  Americas,  Dallas,  Tex. 

MARCH 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 
ference  Center,  Nairobi,  Kenya. 

11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas.  Tex. 

25-27 — Suburban  Newspaper  of  American  Editorial  Conference  Lincoln 
Plaza  hotel,  Oklahoma  City,  Okla. 

27-29— Northwest  Mechanical  Conference,  Sunwood  Convention 
Center,  St,  Cloud,  Minn,  t 

APRIL 

1-4 — Illinois  Press  Association.  Sheraton-Homewood  Inn,  Homewood.  III. 
9-11— Kansas  Press  Association  Convention,  Hutchinson,  Kans. 

20-23 — American  Society  of  Newspaper  Editors,  Washington  Hil¬ 
ton,  Washington,  D.C. 

24- 26— Kansas  Press  Women  annual  meeting,  Hutchinson,  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers.  Hutchinson,  Kans, 

MAY 

4-6 — American  Newspaper  Publishers  Association,  Hyatt  Regency,  Chicago. 
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Telcon  and  Arrow 


we’re  making  headlines 


Arrow,  with  nationwide  distribution  service,  brings  you  the  Teicon  fatniiy 
of  products  at  headline-making  prices. 

Telcon's  rugged  Ambassador  series  of  portable  CRT  terminals  combine  a  type- 
writer-styie  keyboard,  video  displays  and  text  editing  features  that  incorporate 
state  of  the  art  technology  with  real  economy  and  sophisticated  design.  When 
you  need  quick,  versatile,  reliable  communications  in  the  field;  Telcon's  Ambassa¬ 
dor  models  I  through  IV  are  ideally  suited  tor  you  with  a  variety  of  practical  options 
including  magnetic  cassette  storage  and/or  built-in  printers.  Data  or  text  can  be 
entered  and  stored  in  the  terminal  for  remote  access,  or  communicated  to  a  host 
computer  via  public  or  private  communications  network.  The  Ambassador  I  CRT 
terminal,  with  built-in  word  processing  editor,  can  store  1 44K  characters  on  its 


cassette  tape  and  print  out  information  on  the  built-in  printer.  It  will  transmit  in  5,6, 
7  or  8  level  codes  at  speeds  from  45  to  4800  baud.  This  lightweight  unit  also 
features  its  own  30  CPS  acoustic  coupler. 

Telcon’s  line  of  Bureau  Terminals,  also  available  through  Arrow,  offers  the  latest  in 
technology  with  the  ultimate  in  reliability  and  senrtce. 

Just  review  the  specs  on  our  Ambassador  Capabilities  Chart  or  call  a  conve¬ 
niently  located  Arrow  systems  specialist  for  details  on  our  introductory  offer  for 
quantity  purchases.  Our  on-line  real  time  computer  inventory  system  guarantees 
you  quick  delivery.  Arrow  and  Telcon  have  terminal  technology  in  a  size  that  will 
suit  your  system. 

Arrow.  Leading  the  way  with  tomorrow’s  technoiogy. 


NORTHEAST 

•Boston,  Massachusetts  (617)933-8130 
•Manchester,  New  Hampshire  (603) 668-6968 
•Rochester.  New  York  (716)275-0300 
•Syracuse.  New  York  (315)652-1000 
•Wallihglord.  Connecticut  (203) 265-7741 

MiD-ATLANTiC 

•Baltimore, Maryland  (301)247-5200 
•Hauppauge.  New  York  (516)231-1(XX1 
•Moorestown,  New  Jersey  (609)235-/900 
•Saddle  Brook,  New  Jersey  (201)  797-5800 

SOUTHEAST 

•Atlanta.  Georgia  (404)  4498252 
•Fort  Lauderdalfe.  Florida  (305)  776-7790 


•  Melbourne.  Florida  (305)725-1480 
•Winston  Salem.  North  Carolina  (919)7258711 

NORTH  CENTRAL 

•Chicago,  Illinois  (312)893  9420 
•Milwaukee,  Wisconsin  (414)  764-6600 
•Minneapolis,  Minnesota  (612)830-1800 

MIDWEST 

•Cincinnati.  Ohio  (513)  761-5432 
•Cleveland.  Ohk)  (216)248-3990 
•Dayton.  Ohio  f5r3M35-5563 
•Detroit.  Michigan  (313)971-6220 
•Indianapolis,  Indiana  (3f  ?)243-9353 
•Pittsburgh.  Pennsylvania  (4J2)856-7000 
•St  Louis. Missouri  r3M;567-6dd8 


WEST 

•Albuquerque.  New  Mexico  (505)  243-4566 
•Denver,  Colorado  (303)  758-2/00 
•San  Diego.  California  (7/4)565-4800 
•San  Francisco.  California  (408)  745-66(X) 
•Seattle.  Washington  (206)575-0907 

SOUTH  CENTRAL 

•Dallas. Texas  (2(4)386  7500 
•Houston. Texas  (713)491-4100 

Connector  Operations  Center  (516)  231-1030 
International, TWX  (510)224-6021 

I  •f(*ncr»s0a  Locations 


ARROW  ELECTRONICS,  INC. 

ELECTRONICS  DISTRIBUTION  DIVISION 

AfMMRA/ 


A  spy  story  about 
an  editor-in-residence 


are  all  over  it.  Am  I  proud?  You  bet.” 

As  for  me,  I’ve  put  away  my  trench- 
coat  and  the  hat  with  the  low  brim,  but 
I  expect  to  get  them  out  again  next  spring 
to  go  spy  out  another  editor. 


By  William  Bridges 

This  is  a  spy  story  about  a  Newspaper 
Fund  editor-in-residence. 

A  year  ago,  my  journalism  students  at 
Franklin  College  picked  the  Thousand 
Oaks  (Calif.)  News  Chronicle  as  the  best 
small  daily  among  150  they  had  studied. 
Not  long  afterward,  I  visited  Los 
Angeles  and  drove  up  the  freeway  a  few 
miles  with  a  Los  Angeleno  friend  to  have 
lunch  with  the  News  Chronicle’s  editor, 
Marvin  Sosna. 

It  was  a  pleasant  hour,  even  though 
my  friend — who  is  classified — couldn’t 
say  much  about  himself.  1  made  up  for 
his  reticence  by  telling  Sosna  all  about 
our  small  liberal-arts  college  in  central 
Indiana,  which  1  invited  him  to  visit. 

A  follow-up  letter  brought  a  quick  re¬ 
ply.  Sosna  would  be  happy  to  come,  but 
he  was  slightly  surprised  to  hear  from 
me.  “1  had  decided  you  guys  were  un¬ 
dercover  agents  for  the  L.A.  Times,"  he 
wrote. 

We  did  seem  a  bit  improbable,  1  sup¬ 
pose,  and  our  role  as  agents  with  a 
Potemkin  campus  became  a  running  Joke 
when  Sosna  visited  Franklin  for  a  week 
at  the  end  of  October.  Our  campus,  with 
650  students,  is  small  enough  that  we 
almost  could  have  put  it  up  to  fool  him. 

But  the  residency  (our  first  in  some 
years)  was  serious  and,  1  suspect,  un¬ 
usual  even  among  the  many  good  cam¬ 
pus  visits  the  Newspaper  Fund  helps  ar¬ 
range  each  year.  There  are  some 
thoughts  in  it  for  editors,  publishers,  and 
professors. 

Because  of  the  distance  involved,  the 
college  and  the  News  Chronicle’s  pub¬ 
lisher,  John  P.  Scripps,  Inc.,  divided  the 
travel  costs.  Sosna  lived  in  the  middle  of 
our  five-acre  campus  for  the  week,  in  a 
guest  room  at  the  Student  Center,  and 
ate  his  meals  downstairs  with  students, 
teachers,  and  (one  morning)  the  local 
Catholic  priest. 

He  lectured  in  seven  of  our  ten  jour¬ 
nalism  courses,  held  seminars,  ate  break¬ 
fast  one  day  with  the  editors  of  the  col¬ 
lege  weekly,  and  lunched  another  day 
with  the  editors  of  the  alternative  news¬ 
paper.  He  got  to  know  almost  all  our  50 
journalism  students;  one  even  came  by 
his  room  at  night  for  help  with  a  difficult 
news  story. 

He  met  with  my  seven  basic-reporting 
students  for  four  straight  mornings,  giv¬ 
ing  them  their  week’s  campus-news  as- 


(Professor  William  Bridges  is  chairman 
of  the  journalism  department  of  Franklin 
College,  Franklin  Indiana  and  former  day 
city  editor  of  the  Courier- Journal  in 
Louisville,  Ky.) 


signments  on  Monday  and  coaching 
them  through  to  finished  stories  for  the 
paper  on  Thursday.  And  these  were  good 
stories,  with  the  touch  of  a  gifted  editor 
and  teacher. 

My  close-mouthed  friend  from  Los 
Angeles — a  news  junkie — had  enjoyed 
his  lunch  in  Thousand  Oaks  so  much  that 
he  flew  to  Indiana  for  the  week  and  sat  in 
on  Sosna’s  classes.  In  their  spare  time, 
the  two  Californians  were  taken  in  tow 
by  our  photo-lab  chief  (a  student)  who 
taught  them  how  to  soup  film  and  print 
pictures. 

We  also  arranged  for  reporters  and  the 
editor  of  the  local  city  paper  to  visit  with 
Sosna,  and  we  took  him  to  Columbus, 
Indiana,  where  Victorian  architecture 
lives  in  easy  neighborhood  with  buildings 
designed  by  I.M.  Pei  and  Erik  Saarinen. 
We  took  an  afternoon  off  to  visit  Brown 
County,  whose  hills  with  their  flaming 
foliage  draw  thousands  of  tourists  each 
fall. 

Nature  did  well  by  us,  in  fact,  provid¬ 
ing  crisp  weather  and  blue  skies  that 
didn’t  turn  to  clouds  and  rain  until  we 
were  driving  our  editor  back  to  the  air¬ 
port.  (In  a  last  wheeze  of  the  spy  story, 
we  explained  that  we  had  to  get  him  off 
the  campus  before  the  papier-mache 
buildings  came  apart.) 

In  the  course  of  the  week,  we  learned 
some  things  that  might  be  helpful  to 
schools  planning  to  have  editors-in-resi- 
dence.  And  perhaps  helpful  to  the  editors 
and  their  publishers. 

First,  go  after  an  editor  who  practices 
what  you  preach.  The  Thousand  Oaks 
paper  and  its  editor  embody  our  own  be¬ 
lief  that  newspapers  don’t  have  to  be 
dull,  formula  productions. 

Second,  keep  your  editor  “in  resi¬ 
dence”  as  much  as  you  can  and  for  more 
than  a  day  or  two  if  possible.  Don’t  stand 
him  up  in  front  of  a  class  for  50  minutes 
and  then  whisk  him  back  to  the  motel  at 
the  edge  of  town.  Publishers,  think  about 
letting  your  editor  go  for  more  than  a  day 
or  two — he’ll  come  back  refreshed  and 
knowing  a  lot  more  about  students  and 
higher  education  as  she  is  taught  these 
days. 

Finally  (editors),  plan  on  working  your 
heads  off,  but  (professors)  give  your 
editors  an  occasional  breathing  space. 
We  probably  didn’t  provide  enough  of 
those. 

A  residency  done  like  this  is  work  on 
both  sides,  but  the  response  of  the  stu¬ 
dents — some  of  whom  did  their  best 
work  of  the  year — made  ours  worth¬ 
while.  As  Sosna  wrote  to  the  students 
after  their  stories  appeared:  “I  know  you 
all  did  the  work,  but  I  feel  my  footprints 


107-year-old 
state  law 
challenged 

A  California  newspaper  has  gone  to 
federal  court  in  an  effort  to  overturn  a 
107-year-old  state  law  requiring  judges  to 
close  a  preliminary  hearing  in  a  criminal 
case  at  the  request  of  the  defendant. 

The  San  Rafael  Independent-Journal 
went  into  federal  court  after  the  Califor¬ 
nia  Supreme  Court  denied  hearings  in 
seven  recent  cases  which  the  press  had 
appealed  following  courtroom  closures. 

California  Penal  Code  Section  868  re¬ 
quires  the  judge  to  close  a  preliminary 
hearing  at  the  request  of  a  defendant. 
The  Independent-Journal  is  seeking  to 
have  the  mandatory  requirement  ruled 
unconstitutional. 

At  a  minimum,  a  ruling  is  sought  per¬ 
mitting  the  judge  to  make  a  decision  as  to 
whether  or  not  the  public’s  attendance  at 
a  preliminary  hearing  would  prejudice 
the  accused  individual’s  right  to  a  fair 
trial. 

The  newspaper  is  asking  the  federal 
court  to  prevent  state  courts  from  enforc¬ 
ing  the  California  law  in  future  cases 
until  the  federal  court  has  ruled  on  the 
merits  of  its  case. 

An  estimated  nine  of  ten  criminal 
cases  are  disposed  of  at  the  prelminary 
hearing  stage  in  California,  according  to 
the  California  Newspaper  Publishers  As¬ 
sociation. 


Prizes  are  offered 
for  reportorial  skill 

A  new  national  media  competition  to 
reward  reportorial  enterprise  has  been 
established  at  Florida  Atlantic  Univer¬ 
sity,  Boca  Raton,  Fla.  with  $2,750  in 
prizes  from  a  trust  fund  set  up  by  William 
S.  Miller,  a  retired  manufacturer  of  play¬ 
ground  equipment  and  home  ice  cream 
freezers  from  Ottawa,  Ill. 

Adjunct  professor  Hank  Messick  in 
the  FAU  Communications  Department 
has  been  named  curator  for  the  program 
which  is  open  to  journalists  in  newspa¬ 
pers,  magazines  and  broadcasting. 

The  first  period  of  competition  covers 
1980  with  entries  due  before  February  1, 
1981.  Messick  said  the  award  will  em¬ 
phasize  the  work  of  the  reporter  in  de¬ 
veloping  the  story  rather  than  the  impor¬ 
tance  of  the  story. 
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Rockwall 


bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  inst^la- 
tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a  cus¬ 
tomer  in  new  and  imaginative  ways. 
It  promises  to  meet  every  criteria 
we  established  —  and  it’s  being  dis¬ 
cussed  in  the  industry  as  the  press 
configuration  of  the  future.” 

For  more  information,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 


The  Virginian-Pilot  and  The  Ledger- 
Star  publish  morning  and  afternoon 
newspapers  in  Norfolk,  Virginia,  as  a 
division  of  Landmark  Communica¬ 
tions,  Inc.  To  gain  more  capacity 
and  better  serve  their  unusual  and 
growing  five-city  market,  they 
proposed  to  install  four  new  presses 
in  a  unique  new  configuration:  27 
press  units  all  in  one  long  row! 

It  was  the  kind  of  challenge 
Rockwell-Goss  thrives  on.  In 
addition  to  27  Rockwell-Goss  Metro 
Offset  units  equipped  with  3-arm 
reels  and  PCS/PAR  (Press  Control 
System/Page  Area  Reader),  the 
installation  will  include  four  folders 
and  18  color  half  decks.  The 
equipment  must  handle  long  runs  of 
2()0,(X)0  and  over,  short  runs  as  low 
as  15,000,  and  collect  runs  plus 


straight  runs  —  sometimes  both  at 
once.  In  addition  to  greater  than 
average  color  capability,  it  is 
designed  to  provide  a  wide  variety 
of  color  positioning. 

Our  engineering  feasibility  studies 
proved  that  the  long  row  design  was 
not  only  a  possible  concept,  but  a 
very  practical  one. 

How  does  the  head  of  this  Land¬ 
mark  division  feel  about  the  forth¬ 
coming  Rockwell-Goss  turnkey 
installation?  “We  expect  to  cut  an 
hour  off  our  press  time  —  and  that’s 
pure  gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 
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Media  criticized 

Twenty-twenty  hindsight  is  a  remarkable  thing  so  it  is  not 
unusual  that  the  press  aides  for  the  three  recent  candidates 
for  the  Presidency  should  now  come  forward  with  criticism  of 
press  coverage  during  that  ordeal.  One  would  think,  howev¬ 
er,  the  representative  of  the  victor  would  take  the  opportun¬ 
ity  to  comment  that  the  press  must  have  done  something 
right  because  his  boy  won.  But,  no,  even  Lyn  Nofziger 
thought  reporters  for  newspapers  and  magazines  had  let 
television  take  the  play  away  from  them. 

These  comments  were  made  before  the  AP  Managing  Edi¬ 
tors  last  week  and  were  immediately  challenged  by  the  repor¬ 
ters  present. 

The  “honeymoon”  between  a  newly-elected  President  and 
the  Washington  press  corps  has  been  estimated  as  running 
anywhere  from  30  to  60  to  100  days  after  inauguration.  It 
remains  to  be  seen  how  long  it  will  run  this  time. 

It  is  unlikely  in  this  day  that  representatives  of  a  new 
administration  in  Washington  would  go  out  of  its  way  to 
solicit  the  support  of  the  press  corps — to  butter  it  up,  so  to 
speak.  At  the  same  time,  we  should  think  a  new  administra¬ 
tion  would  try  to  refrain  from  alienating  that  same  press 
corps  befpre  the  honeymoon  begins. 

Changes  in  FOi  Act 

The  Freedom  of  Information  Act,  enacted  into  law  in  1966, 
made  all  records  of  all  government  agencies  available  on 
request  with  exceptions  to  protect  personal  privacy,  trade 
secrets,  national  security,  and  the  like. 

It  was  strengthened  by  Congress  after  Watergate  and  has 
been  used  by  the  press  and  public  to  uncover  important  in¬ 
formation  on  such  things  as  automobile  design  defects,  FBI 
harrassment  of  civil  rights  leaders,  consumer  product  test¬ 
ing,  school  district  compliance  with  antidiscrimination  laws, 
and  sanitary  conditions  in  food  processing  plants. 

But,  according  to  Katharine  Graham,  chairman  of  the 
board  of  the  Washington  Post  Co.,  and  chairman  of  the  Amer¬ 
ican  Newspaper  Publishers  Association,  a  major  push  has 
been  under  way  to  cripple  the  law  and  more  than  30  bills  were 
introduced  in  the  past  Congress  designed  to  cut  back  on  the 
Act.  Some  were  designed  to  correct  legitimate  problems 
while  others  clearly  would  be  restrictive.  For  instance,  she 
told  the  Columbus.  0.,  convention  of  the  Society  of  Profes- 
sionalJournalists/Sigma  Delta  Chi  that  one  bill  would  extend 
to  one  year  the  time  granted  to  a  government  agency  to 
respond  to  a  Freedom  of  Information  request.  Such  an  exten¬ 
sion  would  put  handcuffs  on  the  Act. 

It  is  imperative  that  the  press  cooperate  at  federal  and 
state  and  levels  to  make  Freedom  of  Information  legislation 
work.  It  is  also  imperative  that  the  press  make  every  effort  to 
tell  readers  and  listeners  that  the  information  being  sought 
belongs  to  them  and  is  not  being  sought  as  a  special  privilege. 
The  press’  right  to  freedom  belongs  to  the  people. 
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Letters 


GREAT  SERVICE 

I  want  to  express  my  great  gratification 
for  publication  of  the  interview  with  Elie 
Abel  entitled  “Abel  Sets  Record  Straight 
on  UNESCO”  in  the  November  8  issue  of 
Editor*  Publisher. 

Editor  &  Publisher  has  undoubtedly 
published  the  greatest  volume  of  material 
in  this  country  on  the  current  world  com¬ 
munications  issue,  the  much-discussed 
New  World  Information  Order,  and  UN¬ 
ESCO.  This  has  been  a  great  service  in 
bringing  attention  to  the  subject  and 
emphasizing  its  importance. 

What  has  been  lacking,  however,  I  feel, 
is  sufficient  space  to  offer  another  view¬ 
point  on  this  matter  and  a  more  objective 
assessment  of  what  UNESCO’s  role  has 
been.  In  Elie  Abel’s  interview,  a  major 
step  is  taken  to  provide  that  information. 

The  lead  sentence  in  Lawrence 
Schneider’s  piece,  I  believe,  states  a 
basic  reality:  “The  American  Press  does 
not  understand  the  UNESCO  com¬ 
munications  decisions  of  recent  years,”  a 
conclusion  then  attributed  to  Mr.  Abel. 

The  points  which  Mr.  Abel  makes  in 
the  interview  which  1  believe  are 
tremendously  important  for  his  fellow 
American  journalists  to  ponder  are:  (1) 
The  American  press  writes  about  UN¬ 
ESCO  only  “in  terms  of  censorship  and 
tyranny;”  (2)  That  Soviets  are  behind  the 

adverse  UNESCO  decisions,  “but  this  is 
not  true;”  (3)  The  American  press  views 
the  UNESCO  debates  on  comunications 
“through  narrow  parochial  eyes  instead 
of  taking  a  broader,  historical  perspectiv- 
e;”  (5)  And  that  if  they  took  this  broader 
perspective,  they  would  find  “the  Third 
World’s  growing  efforts  to  develop  their 
own  communications  systems  and  gain 
control  of  their  own  resources.” 

The  effect  of  what  Mr.  Abel  has  done  in 
this  strong  statement  is  to  put  a  challenge 
to  the  American  fourth  estate.  He  is  chal- 
lenging  them  to  drop  the  rote, 
stereotyped  response  which  his  largely 
predominated  these  past  few  years  and  to 
report  and  comment  in  more  flexible  and 
creative  terms.  Not  to  drop  their  objec¬ 
tions  not  to  desert  their  principle,  but  to 
allow  validity  in  a  viewpoint  which  dif¬ 
fers. 

I  profoundly  hope,  for  the  good  of  all, 
that  this  process  will  begin  and  that  its 
constructive  fruits  will  be  reflected  on  the 
pages  of  America’s  newspapers  in  the 
months  to  come .  If  it  does  happen ,  Editor 
&  Publisher  and  Mr.  Abel  can  take  satis¬ 
faction  at  having  initiated  a  movement  of 
world  wide  importance. 

Joseph  Mehan 

(Mehan  is  chief,  public  information  UN- 
ESCO-U.S.A.) 


FRIGHTENING 

The  John  and  Mary  R.  Markle  Founda¬ 
tion  survey  which  found  the  public  favors 
a  fairness  law  to  regulate  newspapers 
(E&P,  Nov.  1 ,  page  14)  is  the  most  fright¬ 
ening  development  to  hit  print  in  a  long, 
long  time.  There  is  more  potential  disas¬ 
ter  in  this  attitude  (for  obvious  reasons) 
than  in  a  temporarily  antagonistic  U.S. 
Supreme  Court.  The  Supreme  Court, 
when  favorable  public  pressure  builds  up, 
can  always  reverse  itself  (as  it  has  done  in 
the  past)  or  can  be  with  the  passage  of 
time  reconstituted;  but  if  no  public  press¬ 
ure  for  an  unregulated  flow  of  information 
exists,  then  information  will  shortly  dry 
up. 

The  press  has  contributed  largely  to 
this  reported  feeling  by  accepting  the 
label  of  “medium”  advanced  by  broad¬ 
casts  and  advertising  agencies.  The  press 
in  the  United  States  has  never  been  mere¬ 
ly  a  “medium;”  it  has  performed  as  an 
“actor”  or  “agent”  in  a  causative  role  on 
its  own  initiative.  There  is  no  need  to 
review  here  the  performance  of  electro¬ 
nic  media  under  that  regulation  which  is 
justified  by  the  necessarily  limited  access 
to  the  public  broadcast  spectrum;  it  has 
been  consistently  poor. 

So  long  as  there  is  at  least  a  theoretical 
right  to  print,  bereft  of  any  limitations 
save  the  economic  ability  to  persuade  and 
the  law  of  libel,  there  will  be  the  chance  of 
maintaining  or  improving  the  conveying 
of  information  and,  as  a  direct  derivative, 
the  chance  of  maintaining  or  improving 
life  (including  all  too  human  governmen¬ 
tal  institutions).  I  repeat  this  truism  as  a 
life-long  maverick,  a  sometime  newsman, 
a  backer  of  third  parties  and  other  fan¬ 
cies,  a  critic  of  editorial  policies,  and 
often  an  opponent  of  publishers  and  own¬ 
ers  in  areas  other  than  the  right  to  print 
without  shackles. 

If  survey  results  are  valid  (and  news¬ 
paper  owners  would  do  well  to  replicate 
the  effort  of  the  Public  Agenda  Founda¬ 
tion  in  their  own  marketing  territories, 
using  both  formal  research  and  informal 
attitude  studies  to  determine  the  precise 


degree  of  validity),  then  it  is  not  1784 
concepts  and  practices  we  have  to  fear 
but  those  of  1984,  a  year  which  is  peri¬ 
lously  close. 

David  M.  Johnstone 

AS  STATED 

Quoting  a  letter  (E&P  Nov.  8)  from 
Barclay  Jameson,  editor  of  the  Colorado 
Springs  Sun:  “First  and  most  important, 
Roy  Smith,  the  publisher  of  the  Gazette, 
is  quoted  as  saying  the  Sun’s  local  ROP 
was  off  20,699  column  inches  for  the  first 
six  months  of  1980.  The  truth  is  entirely 
the  reverse.” 

Sorry,  Barkie  (as  he  is  known  locally), 
but  the  truth  is  exactly  as  stated. 

The  problem  here  is  that  Barkie  can’t 
understand  advertising  linage  reports  and 
apparently  doesn’t  know  the  difference 
between  ROP  and  pre-print  linage.  This 
kind  of  carelessness  in  type  gives  news¬ 
paper  editors  a  bad  name  but  then,  on  the 
other  hand,  the  folks  in  advertising  might 
be  confused  if  asked  to  explain  the  use  of 
the  possessive  pronoun  wth  a  gerund. 
Our  suggestion:  Barkie  should  check  with 
us  in  the  future  before  writing  letters 
where  advertising  figures  are  involved. 

Additionally,  Barkie  takes  “esthetic 
offense”  because  some  hapless  soul  in¬ 
advertently  transposed  pictures  of  our  re¬ 
spective  buildings  (E&P,  October  18). 
Now  we  are  not  sure  just  exactly  what 
happens  to  one  who  is  “esthetically 
offended,”  whether  it  prompts  dispepsia, 
pus  in  the  ear  lobes,  chancres  or  whatnot 
but  we  are  reasonably  sure  it  must  be  an 
awful  experience. 

Roy  Smith 

(Smith  is  publisher  of  Colorado  Spring 
Gazette  Telegraph.) 

REUNION 

A  reunion  of  members  of  the  editorial 
staff  of  the  New  York  World-Telegram 
will  be  held  Tuesday,  December  9. 

Former  staffers  who  have  not  received 
notice  may  write  for  complete  informa¬ 
tion  to  First  at  One  Park  Avenue,  New 
York,  N.Y.  10016,  or  call  212-725-3691. 

Wesley  First 


BUYING 


As  the  holiday  season  approaches,  the  con¬ 
sumer  more  than  ever  needs  a  cornucopia 
of  features  covering  fashions,  books,  travel, 
toys,  dinners,  diets  .... 

fos  AngeJes  Hmes-Mtashingfon  Post 
News  Service  •  202/334-6173 
1150  ISrfi  Street  NMC  Woshingtorv  OC 
20071 
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Canyon  identify 
this  IV.Y.  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  income . . .  $21,100. 

•  The  youngest  median  age  . . .  30.5 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales. . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year. . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper. . .  reaching  9  out  of  10  adults . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven’t  already  guessed ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 

BinXtn  Halanb  Abuance 
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ITU  wins  $629  a  week  for  Pittsburgh  ad  reps 


The  International  Typographical  Union,  representing  more 
than  200  members  of  the  advertising  department  at  the  Pitt¬ 
sburgh  (Pa.)  Press,  recently  negotiated  a  contract  that  will 
give  them  a  44  per  cent  wage  and  benefits  increase  by  the  end 
of  1982. 

Under  the  new  contract  which  is  retroactive  to  January  1, 
1980,  some  veteran  ad  reps  will  earn  as  much  as  $629  per  week 
by  the  end  of  1982. 

Top  minimum  salary  for  the  department  by  the  end  of  the 
contract  period,  however,  will  be  $560.  About  10  sales  reps 
who  were  earning  a  higher  scale  before  the  union  was  certified 
at  the  newspaper  will  earn  between  $560  and  $629  by  the  end 
of  the  contract  period. 

According  to  the  ITU,  the  total  increase  of  the  complete 
financial  package  “far  exceeds  any  single  settlement  for  an  ad 
department  unit  anywhere  in  the  industry.” 

This  statement,  however,  was  disputed  by  Press  personnel 
manager  Dean  Stuart  who  said,  “The  44  per  cent  is  a  pretty 
good  deal,  no  question  about  it,  but  it  is  not  the  highest.  Some 
(ad  departments  at  other  newspapers)  have  gotten  as  much  as 
50  per  cent. 

Stuart  said  the  ad  department  was  given  the  same  percen¬ 
tage  of  increase  received  by  all  the  craft  unions  at  the  news¬ 
paper. 

The  other  unions  came  to  contract  terms  earlier  in  the  year, 
but  the  ITU  was  only  certified  at  the  newspaper  in  March, 
negotiations  were  not  initiated  until  June  and  they  did  not 
begin  in  earnest  until  after  Labor  Day. 

As  part  of  the  negotiated  contract,  ad  department  employes 


were  given  retroactive  salary  increases  dating  back  to  Janu¬ 
ary  1,  1980.  Payments  ranged  up  to  about  $3,800. 

Other  features  of  the  settlement  include:  a  union  security 
clause;  fully  paid  hospital  plan;  fully  paid  sick  leave;  fully  paid 
dental  and  optical  plan;  life  insurance  of  up  to  $15,000;  a  fifth 
week  of  vacation;  and  bereavement  and  jury  duty  leave. 

Stuart  said  most  of  those  benefits  existed  prior  to  the  union 
coming  in.  The  fifth  week  of  vacation,  he  said,  will  not  take 
effect  until  1983  and  must  be  “bought  back”  through  a  wage 
concession  in  the  1983  contract.  He  said  those  with  more  than 
25  years  at  the  paper  will  be  eligible  for  the  fifth  week  and  by 
1983  about  10  ad  department  people  will  fall  into  that 
category. 

One  new  feature  negotiated  by  the  ITU  was  complete  wage 
equality,  reflecting  the  hourly  rate  of  full-time  employees,  for 
part-timers  in  the  ad  department. 

Company  cars  will  also  be  provided  where  they  are  neces¬ 
sary  for  performance  of  an  employees’  work  and  can  be  used 
for  personal  use  without  charge  for  15,000  miles  a  year.  Stuart 
said  this  has  always  been  the  newspaper’s  policy. 

ITU  president  Joseph  Bingel  came  to  Pittsburgh  to  help 
“develop  the  final  strategies”  in  the  negotiations  and  ITU 
second  vicepresident  Bob  Wartinger  participated  in  the  final 
week  of  around-the-clock  negotiations. 

While  Press  management  indicated  that  it  is  happy  because 
the  new  union  contract  was  on  par  with  the  other  10  craft 
unions  at  the  paper,  the  ITU  praised  the  contract  as  one  that 
will  add  to  the  “dignity  and  security  of  the  Pittsburgh  Press 
advertising  department  employes.” 


Publisher  raps 
Congress  for 
Fol  exemptions 

The  Freedom  of  Information  Act  is 
being  undermined  by  ongoing  and  exces¬ 
sive  litigation  that  newspapers  must  pay 
for  in  an  attempt  to  gain  access  to  records 
of  governmental  agencies,  publisher  K. 
Prescott  Low  told  a  Senate  subcommittee 
November  18. 

Low  said  Congress  must  find  remedies 
to  change  the  emphasis  from  exemption 
to  disclosure  and  there  must  be  improved 
procedural  requirements  and  sanctions 
for  noncompliance  with  the  Freedom  of 
Information  Act. 

Low,  who  is  publisher  of  the  Quincy 
(Mass.)  Patriot  Ledger,  appeared  as  a 
representative  of  the  American  News¬ 
paper  Publishers  Association  before  the 
Subcommittee  on  Intergovernmental  Re¬ 
lations. 

He  told  of  one  instance  where,  after 
two  years  and  $45,000,  Miami  Herald  still 
does  not  have  the  information  it  sought 
under  the  Freedom  of  Information  Act. 

“The  Freedom  of  Information  Act  was 
in  1966,  and  remains  today,  a  ringing  Con¬ 


gressional  declaration  that  the  public  in 
almost  every  case  has  a  right  to  know- 
and  to  know  now-what  its  government  is 
doing,”  Low  said. 

Low  said  despite  “glowing  endorse¬ 
ments  of  the  concepts  of  access  and  open¬ 
ness”  made  by  Justice  Department  offi¬ 
cials,  “the  events  of  the  past  year  have 
not  reinforced  a  commitment  by  our  gov¬ 
ernment  to  the  public’s  right  to  know.” 

During  the  96th  Congress,  he  said, 
“there  have  been  several  attempts  to  ex¬ 
empt  legislatively  entire  government 
agencies  from  coverage  under  the  Act. 
Two  of  these  agencies,  the  Central  Intelli¬ 
gence  Agency  and  the  Federal  Bureau  of 
Investigation  are  recipients  of  the  largest 
number  of  Fol  requests.” 

In  addition.  Low  said,  “a  large  body  of 
information  has  been  exempted  from  the 
Act  through  passage  of  statutes  separate 
from  the  Freedom  of  Information  Act.” 
He  said  while  such  specialized  exemp¬ 
tions  are  “clearly  authorized  under  sec¬ 
tion  (b)  (3)  of  the  Act,  it  is  troubling  that 
many  of  these  were  passed  by  Congress 
without  the  benefit  of  public  hearing.” 

Low  said  if  this  trend  is  allowed  to  con¬ 
tinue  unabated,  it  “could  reverse  the 
monumental  leap  we  made  in  1966  toward 
commitment  to  openness  and  edge  us  in¬ 
stead  in  the  1980’s  toward  the  dark  path  of 
secrecy.” 


Hodding  Carter 
to  anchor  show 
on  news  media 

The  Corporation  for  Public  Broadcast¬ 
ing  has  received  a  grant  of  $300,000  from 
its  program  fund  in  support  of  Inside 
Story,  the  tv  series  on  press  performance . 

The  series,  slated  for  air  on  the  Public 
Broadcasting  Service  early  in  1981,  fea¬ 
tures  Hodding  Carter  III,  former  Assis¬ 
tant  Secretary  of  State  for  Public  Affairs, 
as  its  anchorman  and  chief  correspon¬ 
dent. 

The  grant  brings  total  funding  to  date 
for  the  series  of  13  weekly  half  hour  prog¬ 
rams  to  almost  $1 ,000,000.  Besides  CPB, 
those  supporting  the  project  are  Atlantic 
Richfield,  Johnson  &  Johnson,  and  the 
William  and  Mary  Greve  Foundation  of 
New  York. 

Inside  Story  was  created  for  public  tv 
by  Ned  Schnurman,  previously  with  the 
National  News  Council  in  New  York.  He 
said  the  program  will  be  a  news  magazine 
about  the  news  business,  using  film,  tape 
and  commentary  to  examine  press  per¬ 
formance. 

“Our  effort  will  not  be  an  attempt  to 
‘get’  the  press,”  Schnurman  said. 
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Editor  urges  “splashier” 
newspaper  page  design 


By  Hugh  Morgan 

“Newspapers  must  move — but  move 
with  caution — toward  a  splashier  ap¬ 
proach”  in  order  to  compete  “with  the 
dazzle  of  television  news,  the  splash  of 
newsmagazines,  and  the  glitter  of  feature 
layouts  in  Psychology  Today,  House  and 
Garden  and  Rolling  Stone,”  said  an 
editor  from  the  St.  Louis  Globe- 
Democrat. 

“It’s  time  we  put  a  little  punch  that 
makes  sense  into  our  pages,”  said  Jim 
Robison,  assistant  managing  editor  for 
features.  “And  as  long  as  we  guard 
against  overdoing  it,  then  that’s  what  de¬ 
sign  is  all  about.” 

Robison  spoke  during  .the  Mid- 
America  Press  Institute  seminar 
November  14-16  in  St.  Louis  in  “To¬ 
day’s  Newspaper  Make-Up — A  Critical 
Look.”  Robison  and  Jack  Tumbleson  of 
the  Rock  Island  (Ill.)  Argus  were  the  co- 
chairmen  for  the  institute. 

Although  the  participants  differed  on 
details,  they  were  in  general  agreement 
on  the  overriding  importance  of  obtain¬ 
ing  good  news  content,  of  keeping  the 
readers  in  mind  in  redesigning  a  newspa¬ 
per,  and  that  graphic  items,  such  as  maps 
and  charts,  are  part  of  the  news  content. 

“A  list  is  content.  A  chart  is  content. 
A  writer  can’t  see  that,”  said  Amour 
Krupnik,  director  of  information  systems 
and  former  art  director  of  the  St.  Louis 
Globe-Democrat. 

“A  writer  says,  ‘Well,  I  got  all  this 
good  information  here.  I’ll  just  put  it  in 
the  story.’  Bull!  The  reader  doesn’t  want 
it  deep  in  the  story.  He  wants  it  right  out. 
‘Let  me  look  at  this  statistic.  Oh  yah,  1 
think  I’ll  read  this  story,’  ”  Krupnik 
said. 

Robison  echoed  Krupnik’s  statement 
by  explaining  a  study  commissioned  by 
the  American  Society  of  Newspaper 
Editors  in  1979  of  12  markets  showed 
that  the  readers  concluded  that;  “The 
relevance  of  a  story  is  often  hidden  in  the 
text.” 

“Are  these  readers  in  essence  telling 
us  to  get  our  act  together  in  presenting 
the  news  in  a  more  visual  way,  highlight¬ 
ing  the  relevance  of  a  story,  pulling  its 
major  points  out  of  the  text  and  into  a 
chart,  a  map,  a  graph,  background  boxes 
or  summaries,”  Robison  said. 

Randy  Miller,  graphics  director  of  the 
St.  Louis  Post-Dispatch,  stressed  that 
“design  really  is  bringing  across  your 
personality  and  reflecting  the  personality 
of  the  reader.” 

Miller  termed  the  Wall  Street  Journal 
a  well-designed  newspaper  in  that  it  ac¬ 
curately  reflects  the  personality  of  its 
readers,  who  are  mostly  businessmen 


and  are  a  little  stodgy,  conservative,  and 
intellectual. 

“When  they  pick  up  the  Wall  Street 
Journal,  1  think  it  is  like  a  mirror.  They 
see  themselves  in  that  publication,  said 
Miller,  who  also  noted  Rolling  Stone  is  a 
well-designed  publication  because  it  re¬ 
flects  the  personality  of  its  readers. 

“I  don’t  think  that  most  newspapers 
consider  their  readers,”  Miller  said.  “In 
the  first  place,  I  don’t  think  most  news¬ 
papers  know  who  they  are  or  where  they 
are  going.  Secondly,  if  they  do,  I  don’t 
imagine  it  is  the  personality  of  the 
readership.” 

As  an  example.  Miller  noted  that  when 
he  redesigned  the  Marceline  (Mo.) 
Press,  which  he  published  in  1977-78,  he 
conducted  many  ^surveys  to  understand 
who  the  readers  were  and  what  their 
needs  were.  He  found  overwhelming  ap¬ 
proval  for  his  changes,  which  included 
use  of  larger  photographs  and  a  four- 
column  format  that  replaced  the  eight- 
column  one.  He  noted  the  introduction 
of  11-point  type  to  replace  the  8-point 
type  was  especially  effective  since  a 
third  of  the  readers  of  the  weekly  were 
older  persons. 

Miller  said  he  believes  a  new  type  of 
journalist  is  evolving,  a  graphic  jour¬ 
nalist,  who  understands  design  and 
photographs  as  well  as  editing  and  writ¬ 
ing. 

“And  people  who  aren’t  able  to  do 
that,  I  think,  are  going  to  be  left  out,”  he 
said. 

Michael  Waller,  managing  editor  of  the 
Kansas  City  Star,  said  the  Star’s  rede¬ 
sign  last  April  was  well  accepted  by  the 
readers,  which  he  attributed  to  the 
sophisticated  promotion  campaign  be¬ 
fore  and  during  the  first  several  weeks  of 
the  redesign. 

“We  told  our  readers  what  we  were 
doing  and  why.  And  we  told  them  over 
and  over,  through  ads  on  billboards, 
radio,  television  and  in  the  newspaper. 
And  now — seven  months  later — we  still 
get  compliments — from  readers,  not  just 
from  journalists — on  the  looks  and 
changes  in  the  paper,”  Waller  said. 

In  its  changes,  the  Kansas  City  Star 
dropped  its  19th  century  makeup  and 
adopted  a  modular  format.  Goudy  bold 
became  the  headline  type.  Even  italic 
heads  were  banned. 

“The  bottom  line  is  that  readers  think 
it  is  easier  to  read  and  easier  to  find  what 
they  are  interested  in,”  he  said. 

The  redesign  also  has  been  a  boost  to 
the  Star’s  advertising,  with  local  display 
ads  increasing  three  percent  despite  bad 
economic  times. 

Waller  warned  that  “while  it’s  impor¬ 
tant  that  our  newspaper  be  visually  excit¬ 


ing  and  graphically  pleasing,  it’s  not  a 
cure  for  crummy  journalism.” 

“Many  newspapers  have  tackled  rede¬ 
sign  instead  of  their  real  problems — 
lousy  writing,  reporting  and  editing  and 
poor  coverage  of  their  communities.  And 
the  reason,  I  think,  is  because  it  is  easier 
to  redesign  than  correct  bum  reporting 
and  editing,”  he  said. 

Robison  said,  however,  that  design 
should  be  an  integral  part  of  a  newspa¬ 
per.  Just  as  staflfwriters  are  trained  to  be 
solid  reporters,  he  said  editors  should  be 
trained  “so  they  are  not  simply  dec¬ 
orators  but  instead  are  well-rounded 
newspaper  craftsmen.” 

“Why  do  we  refuse  to  go  that  extra 
step?  And  why  do  so  many  editors  resist 
learning  as  much  as  they  can  about  the 
designer’s  tools  in  presenting  the  news 
effectively,”  he  asked. 

He  said  design  guidelines  should  be 
determined  just  as  standards  and  guide¬ 
lines  have  been  determined  for  writing  a 
good  story. 

Jeff  Lindemuth,  design  editor  for  the 
Allentown  (Pa.)  Call  Chronicle,  said  his 
newspaper’s  goal  is  to  make  the  designer 
and  editor  synonymous.  He  noted  his 
paper,  known  for  its  design  innovations 
in  the  last  few  years,  takes  designers  and 
puts  them  into  the  news  room,  and  takes 
editors  and  sends  them  to  art  and  pho¬ 
tography  classes. 

“The  two  worlds  have  to  come  to¬ 
gether,”  he  said. 

In  discussing  specifics  on  design,  he 
said  that  as  much  as  15%  of  space  can  be 
saved  by  tightening  interword  and  inter¬ 
letter  spacing  and  leading  between  lines. 
He  said  studies  also  show  that  this  would 
allow  groups  of  words  to  be  perceived 
more  quickly. 

Angus  MacDougall,  professor  of  pho¬ 
tography  at  the  University  of  Missouri 
School  of  Journalism,  showed  examples 
of  good  and  bad  photographs.  Included 
were  several  captions  that  had  been  writ¬ 
ten  without  the  writers  having  the  pic¬ 
tures  in  front  of  them.  On  caption  writ¬ 
ing,  he  also  said  writers  should  not  de¬ 
scribe  what  the  readers  can  see  for  them¬ 
selves.  The  mood  of  the  headline  or 
catchline,  he  said,  should  match  that  of 
the  picture. 

Best  managed 

Gannett  Co.,  Inc.  was  cited  as  one  of 
the  five  best-managed  companies  in  the 
U.S.A.  for  1980  by  Dun’s  Review.  In  its 
December  issue,  the  business  magazine 
salutes  Gannett,  American  Standard, 
Intel  Corporation,  Perkin-Elmer  and 
Standard  Oil  of  Indiana  as  winners  of  its 
annual  “Five  Best”  awards.  The 
magazine  noted  that  “10  years  ago,  none 
of  these  companies  would  have  been  a 
candidate  for  the  best-managed  ac¬ 
colade.  Each  has  come  into  prominence 
over  the  past  decade,  achieving  a  leader¬ 
ship  position  under  a  no-nonsense, 
goal-achieving  chief  executive.” 
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Page  redesign 


How  to  improve  packaging 
and  presentation  of  news 

By  Amour  Krupnik 


MILWAUKEE  SENTINEL 


MECCA  to  request 
$  190,000  from  city 


6  of  7  members  absent 
from  SOC  panei  meetwyg 


US  gets  official  terms 
for  releasing  hostages 


Candidates  make 
final  election  bids 


Before 


Milwaukee  Sentinel 

October  4,  1980 


Problem:  Two  pictures  and  a  story  dealt  with  Iran  but  were 
not  related  on  the  page. 

Solution:  Square  off  material  at  the  top  of  the  page.  Trim 
excess  areas  from  photos  and  add  thin  tapes.  Accent  story 
with  heavy  stickdown  initial.  Flush  left  Credit  line  and  rein¬ 
force  with  thin  tapes. 

Problem:  Four  related  election  stories  were  stacked  on  the 
page  but  not  typographically  related.  Another  election  story 
(poll  workers)  dominated  the  other  election  stories,  even 
though  only  three  grafs  of  a  21  grafs  story  were  on  the  page. 
A  real  iceberg. _ 

(From  a  presentation  by  Amour  Krupnik,  director  of  infor¬ 
mation  systems  and  formerly  the  art  director  of  the  St.  Louis 
Globe-Democrat,  which  he  presented  as  part  of  the  Mid- Amer¬ 
ica  Press  Institute’s  seminar  on  newspaper  make-up  in  St. 
Louis,  November  14-16.) 
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US  gets  official  terms 
for  releasing  hostages 


After 

Solution:  Stack  all  five  items.  Put  hammer  hed  at  top  and  a 
lead-in  bold  hed  for  each  candidate  story.  Add  whiteout  head 
shots  to  solidify  the  relationship.  Place  poll  worker  story  at 
bottom  of  the  package  and  get  more  on  page. 

Problem:  The  bottom  left  promo  was  too  black  and  bulky. 
No  pizzaz. 

Solution:  Trim  some  of  the  black  and  let  the  photo  pop  out. 
Replace  box  with  thinner  tape  and  add  heavy  tape  over  the 
top.  Call  it  what  it  is — Inside. 

Problem:  Too  much  spacing  between  paragraphs.  Too 
much  use  of  italic  type.  It  is  not  true  italic,  but  slanted. 
Looks  distorted. 

Solution:  Reduce  spacing  to  4  points  and  replace  ital  beds 
with  roman  type. 

Additional  Changes:  Strengthen  weak  bylines  with  heavier 
type  (name  only)  .and  thin  tapes  top  and  bottom.  Reduce 
overdone  jump  lines  in  size  and  up  in  weight.  Strengthen 
sacred  masthead  with  tighter  letter  spacing.  Design  stronger 
logo  for  continuing  series.  Flush  left  small  beds  in  mast. 


11 


Third  World  news  coverage 
by  wire  services  studied 


Critics  have  charged  that  the  big  four 
Western  news  agencies  (Associated 
Press,  United  press  International,  Reut¬ 
ers  and  Agence  France-Presse)  mon¬ 
opolize  the  international  flow  of  news, 
fail  to  meet  the  needs  of  the  Third  World 
nations  and  misrepresent  two-thirds  of 
the  world  population  to  itself  and  to  the 
rest  of  the  world. 

A  study  by  researchers  at  Indiana 
University  Bloomington,  and  others, 
gives  little  support  to  this  criticism.  The 
UNESCO-sponsored  study  shows  the 
four  Western  news  agencies  are  not  ig¬ 
noring  Third  World  countries  in  favor  of 
the  more-developed  countries. 

Among  the  findings  is  that  much  more 
international  news  is  available  each  day 
from  the  four  wire  services,  especially  in 
Latin  America  and  in  Africa,  than  most 
domestic  media  can,  or  do,  use. 

The  research,  which  received  support 
from  the  U.S.  International  Communica¬ 
tions  Agency,  was  done  by  Professor 
David.  H.  Weaver,  director  of  the 
Bureau  of  Media  Research  in  the  lU 
School  of  Journalism,  and  Professor  G. 
Cleveland  Wilhoit,  associate  director  of 
the  bureau,  wit'  /ee  researchers  at  the 
School  of  Journalism,  University  of 
North  Carolina  at  Chapel  Hill,  Dean 
Richard  R.  Cole  and  Professors  Robert  I. 
Stevenson  and  Donald  L.  Shaw. 

A  summary  of  the  main  findings  in¬ 
cludes  these  points: 

— There  is  a  rough  correlation  between 
the  amount  of  Western  wire  service 
international  news  that  flows  into  a  re¬ 
gion  and  the  amount  of  international 
news  in  the  press  of  that  region. 

— Most  of  the  international  news  car¬ 
ried  by  the  Western  wire  services  is 
about  the  region  into  which  these  ser¬ 
vices  are  flowing. 

— The  topics  and  themes  emphasized 
by  the  Western  news  agencies  tend  to  be 
the  same  as  those  emphasized  by  the 
press  of  many  nations  served  by  the 
agencies. 

— A  separate  analysis  of  the  news  from 
more-developed  and  less-developed 
countries  in  the  AP  and  UPI  regional 
(state)  wires  in  the  United  States  shows 
that  the  less-developed  countries  as  a 
group  receive  more  international  cover¬ 
age  (more  and  longer  stories)  than  do  the 
more-developed  countries. 

— In  both  more-developed  and  less- 
developed  countries,  the  bulk  of  Western 
wire  service  coverage  tend  to  concen¬ 
trate  on  political  and  military  matters, 
with  very  little  reporting  of  culture, 
scientific  and  medical  achievements. 

The  researchers  concluded  that  “there 
is  a  need  for  seeing  the  world  more 
broadly  and  for  expanding  the  definition 
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of  news  to  include  such  subjects  as  inter¬ 
national  aid  efforts,  social  services,  cul¬ 
ture,  and  scientific  and  medical 
achievements.” 

The  report  suggests  that  one  of  the 
main  reasons  for  the  widespread  use  and 
influence  of  the  big  four  Western  news 
agencies  “is  their  ability  to  provide 
timely  reports  of  important  events 
around  the  world  for  a  reasonable 
price.”  It  points  out,  however,  that  this 
should  not  preclude  the  use  of  other 
sources  of  news  such  as  regional  news 
agencies  and  other  national  media,  for 
coverage  of  topics  and  themes  not  on  the 
agendas  of  the  big  four  Western  news 
agencies. 

The  report  recommends  that  basic 
questions  of  news  values  among  Western 
editors  should  be  constantly  questioned 
“not  only  by  those  within  the  news 
agencies  themselves,  but  also  by  others 
outside  these  organizations,  especially 
other  journalists  and  mass  communica¬ 
tion  scholars.” 

The  study  dealt  with  eight  services  of 
the  four  news  agencies.  They  are: 

— The  AP  Interbureau  wire  to  smaller 
media  in  the  United  States. 

— The  UPI  state  (regional)  wire  to 
smaller  U.S.  cities. 

— The  AP  wire  to  Latin  America. 

— The  UPI  wire  to  Latin  America. 

— The  Agence  France-Presse  wire  to 
Latin  America. 

— Reuters  wire  to  Latin  America. 

— Reuters  wire  to  the  Middle  East 
(Beirut). 

— The  AFP  wire  to  French-speaking 
Africa. 

The  period  of  time  involved  in  the 
study  was  the  week  of  April  5-10  (six 
days)  and  a  “constructed”  week  of 
randomly-selected  days  during  the 
period  March  5-June  19,  1979,  for  the  AP 
and  UPI  regional  wires  in  the  United 
States.  The  week  of  April  23-28,  1979, 
was  sampled  for  the  other  wire  services. 

McKeon  promoted 

John  McKeon,  formerly  a  staff 
member  of  Million  Market  Newspapers’ 
media  research  analysis  department,  was 
appointed  MMN  research  manager.  He 
replaces  Gene  Dalgin  who  is  leaving 
MMN  and  will  set  up  his  own  newspaper 
research  consulting  business. 

Elected  to  board 

Byron  C.  Campbell,  president/chief 
executive  officer.  Gore  Newspapers  Co., 
Ft.  Lauderdale,  Fla.,  was  elected  to  the 
board  of  directors  of  Home  News  Pub¬ 
lishing  Co.,  New  Brunswick,  N.J. 


New  constitutional 
right  of  access 

Many  journalists  and  lawyers  are  start¬ 
ing  to  realize  that  a  U.S.  Supreme  Court 
decision  announced  last  summer  could 
lead  to  a  new  constitutional  right  of  ac¬ 
cess  in  the  courts,  a  communications  law 
specialist  believes. 

The  July  court  decision  in  Richmond 
Newspapers  v.  Virginia  “could  mark  the 
beginning  of  a  constitutional  right  of  ac¬ 
cess,  a  right  the  court  has  steadfastly 
refused  to  find  in  its  interpretation  of  the 
First  Amendment  until  now,”  says 
Donald  Brod,  chairman  of  the  Depart¬ 
ment  of  Journalism  at  Northern  Illinois 
University. 

Brod  notes  that  some  court  observers 
believe  the  landmark  decision  may  even 
negate  the  need  for  various  Freedom  of 
Information  Acts  or  so-called  “Sun¬ 
shine”  laws. 

The  case  could  do  as  much  to  expand 
First  Amendment  guarantees  as  the  1964 
libel  decision  in  New  York  Times  v.  Sul¬ 
livan  and  provides  an  even  clearer 
statement  of  the  public’s  right  to  know 
than  set  down  in  the  1965  decision,  La- 
mont  V.  Postmaster  General,  Brod  said. 

Though  Brod  declines  to  go  that  far,  he 
notes  that  the  decision  appears  to  repre¬ 
sent  “a  surprising  turnaround,  if  not  a 
complete  reversal”  of  Gannett  v.  De- 
Pasquale,  a  1979  decision  that  allowed 
the  closing  of  a  pretrial  hearing  in  a  mur¬ 
der  case  at  the  defendant’s  request.  The 
Richmond  case  involved  the  closing  of  a 
murder  trial  also. 

Brod  said  the  Gannett  decision  had 
represented  “the  greatest  blow  to  the 
free  flow  of  information”  in  recent  years 
by  finding  that  the  public  and  press  had 
no  constitutional  right  to  attend  trials  be¬ 
cause,  in  the  words  of  Justice  Potter 
Stewart,  “the  Sixth  Amendment  confers 
the  right  to  a  public  trial  only  upon  a 
defendant.” 

That  decision,  Brod  said,  raised  the 
question,  “If  the  public  does  not  have  a 
Sixth  Amendment  right  to  observe  a  pub¬ 
lic  trial,  doesn’t  it  have  a  First  Amend¬ 
ment  right  to  receive  information,  a  right 
to  know?” 

With  the  7-to-l  Richmond  decision, 
Brod  says  the  Supreme  Court  now  has 
answered  that  question  “with  a  resound¬ 
ing,  ‘Yes.’  ” 
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SPECIAL  DAY — Keith  Fuller,  president  and  general  Manager,  left, 
of  the  Associated  Press,  recently  honored  group  publisher  and 
broadcaster  Roy  H.  Park  at  a  special  luncheon  in  the  AP  Board  Room 
at  Rockefeller  Plaza  in  New  York  City.  Fuller  cited  the  Park  group  for 
its  thirty-seven  AP  memberships,  which  places  it  sixth  among  all 
communications  groups  in  the  country  in  terms  of  total  AP  member¬ 
ships.  The  occasion  was  marked  by  a  special  presentation  to  Park  of 
a  sterling  pen  which  has  a  digital  timepiece.  Fuller  said,  “AP  has 
enjoyed  one  of  the  strongest  working  relationships  with  the  Park 
companies,  of  any  of  the  many  communications  organizations  for 
whom  AP  provides  wire  service.  The  free  give  and  take  of  ideds  with 
Roy  Park  and  his  associates  has  led  to  a  better  understanding  by  AP 
of  some  of  the  problems  affecting  newspapers  in  the  10,000  to 
20,000  circulation  range.  Suggestions  by  Park  officials  have  promp¬ 
ted  AP  to  introduce  a  number  of  changes  in  operating  procedures 
which  in  turn,  have  improved  its  services  to  newspapers,  television, 
and  radio.” 


U.S.  delegation 
to  UNESCO 
criticized 

By  M.L.  Stein 

The  United  States  must  take  the  lead 
among  free  world  nations  in  a  strong  dip¬ 
lomatic  effort  to  steer  UNESCO  away 
from  policies  which  imperil  freedom  of 
information,  the  head  of  Reuters  said  in 
London  last  week. 

In  an  interview  with  E&P,  Gerald 
Long,  the  global  wire  service’s  managing 
director  and  chief  executive,  described 
the  position  of  the  U.S.  delegation  at  the 
recent  UNESCO  conference  in  Belgrade 
as  “flabby.” 

“There  was  an  uncharacteristic  readi¬ 
ness  to  compromise  on  matters  of  press 
freedom,”  Long  continued.  “I  cannot 
believe  that  the  United  States  would  ever 
compromise  on  this  matter.  An  Ameri¬ 
can  government  that  tried  would  run  up 
against  the  First  Amendment.” 

Long  was  referring  to  the  adoption  by 
UNESCO  of  resolutions  that  provide  for 
an  increasing  role  by  government  in 
news  dissemination  and  attack  the 
“negative  effects”  of  international  wire 
services. 

The  Reuters  chief  also  criticized  the 
European  delegations  for  “lack  of  coor¬ 
dination”  at  Belgrade  and  indicated  that 
they  and  the  American  representatives 
lacked  the  diplomatic  skills  to  deal  with 
the  political  issues  raised  at  the  confer¬ 
ence. 

“UNESCO”  is  a  highly  political  or¬ 
ganization,”  Long  declared.  “Its  ac¬ 
tivities  must  be  dealt  with  at  the  political 
level  and  not  by  educators,  scientists  and 
cultural  experts.” 

Long  implied  that  the  weakness  of  the 
U.S.  delegation  began  with  its  head, 
Mrs.  Angier  Biddle  Duke. 

“She  is  obviously  a  very  able  and  in¬ 
telligent  woman  but  she  is  no  expert  on 
UNESCO  or  the  development  of  media 
in  the  non-industrial  world,”  he  ex¬ 
plained.  “You  cannot  afford  to  have  a 
delegation  to  a  conference  as  political  as 
this  one  led  by  someone  who  doesn’t 
understand  all  its  implications  and  hasn’t 
studied  them  beforehand.” 

The  Reuters  head  said  he  agreed  with 
recent  statements  by  British  government 
officials  that  western  delegations,  includ¬ 
ing  the  United  States,  were  out- 
maneuvered  by  Soviet  bloc  and  non- 
aligned  countries  in  matters  concerning 
communications.  The  British  claim  that 
only  they  made  a  strong  stand  against 
threats  to  press  freedom. 

“The  British  attitude  at  Belgrade  was 
the  correct  one  but  future  leadership 
must  come  from  the  United  States,” 
Long  said.  “It’s  in  the  nature  of  Ameri¬ 
can  society.  The  U.S.  should  join  with 
European  nations  and  those  in  other 


parts  of  the  world  that  have  freedom  of 
information.  It  must  clear  its  minds  and. 
decide  what  it’s  all  about.  It  must  see  the 
light.” 

Long  pointed  out  that  the  U.S. 
supplies  25%  of  UNESCO’s  budget  “but 
the  U.S.  doesn’t  have  25%  say  in  that 
organization.” 

“In  fact,  the  United  States  does  not 
even  have  2.5%,”  he  added.  “It’s  clos^e 
to  absolute  zero.  In  order  to  have  influ¬ 
ence  in  UNESCO  there  must  be  a  great 
deal  of  diplomatic  effort.” 

Long  warned  that  free  world  nations 
must  guard  against  complacency  on  the 
grounds  that  UNESCO  actions  are  not 
binding  on  them. 

“One  view  of  UNESCO,  he  said,  is 
what  does  it  matter?  They  can’t  make  us 
do  anything.  The  resolutions  have  no 
force  so  why  are  we  making  such  a  fuss 
over  them?” 

“It  matters  for  a  number  of  reasons. 
As  information  media  spread  throughout 
the  world,  they  should  not  spread  only  as 
instruments  of  government.  This  relaxed 
attitude  blows  back  to  us  and  strengthens 
those  people  in  our  countries  who  ques¬ 
tion  freedom  of  information.  Unless  we 
see  this  issue  clearly  and  are  willing  to 
face  it,  we  will  begin  ourselves  to  lose 
confidence  in  our  own  free  system.” 

Another  danger,  he  said,  is  that  if  na¬ 


tions  decide  that  freedom  of  information 
is  a  disadvantage  to  them,  “they  will  pull 
up  the  drawbridge  and  keep  everybody 
out;  suddenly  a  country  disappears  from 
the  knowledge  of  the  world  because  it 
doesn’t  want  to  be  reported  at  all.  The 
lights  already  have  gone  out  in  some 
countries.  Uganda  is  an  example.” 

Long  feels  that  media  in  non-industrial 
nations  should  be  developed  with  west¬ 
ern  aid,  plus  assistance  from  their  own 
governments. 

“We  can’t  depend  on  UNESCO  to  do 
it,”  Long  stated.  “The  only  thing  UN¬ 
ESCO  will  do  is  teach  developing  coun¬ 
tries  how  to  control  information. 

The  executive  also  defended  Western 
news  organizations  against  Third  World 
and  Soviet  charges  that  the  news  ser¬ 
vices  carry  to  the  world  a  distorted  pic¬ 
ture  of  the  developing  nations. 

“We  give  a  rounded  view  of  events,” 
he  declared.  “But  we  have  to  work  in  a 
practical  way  to  produce  information 
that  will  attract  people’s  attention  on  the 
day  it  happened.  To  only  report  issues 
instead  of  stories  is  against  the  nature  of 
the  input  which  is  daily,  even  hourly. 
However,  we  should  give  due  amount  of 
importance  to  those  things  which  have 
real  significance  and  should  not  stress 
the  superficial.” 
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Publisher  links 
N.A.’s  problems 
to  news  coverage 

A  major  assignment  for  newspapers 
during  the  1980’s  will  be  to  pull  swelling 
numbers  of  apathetic  North  Americans 
back  into  society. 

That  was  the  prediction  Martin  Good¬ 
man,  president  of  the  Toronto  Star,  de¬ 
livered  during  the  Audit  Bureau  of  Circu¬ 
lations  annual  meeting  in  San  Francisco. 

Citing  the  public’s  loss  of  trust  in  tradi¬ 
tional  institutions,  its  apathy  and  belief 
that  the  future  may  be  worse  than  the 
present,  Goodman  declared  newspapers 
will  have  to  confront  the  decade’s  prob¬ 
lems  and  offer  their  readers  solutions. 

“If  newspapers  are  to  play  the  leader¬ 
ship  role  that  is  open  to  them  in  the  ’80’s, 
editors  may  have  to  learn  to  develop  and 
display  news  in  a  way  that  shows  com¬ 
plex  events  can  be  understood  and  over¬ 
come — whether  the  problem  is  energy  or 
inflation,’’  he  said. 

Goodman  called  newspapers  “one  of 
the  few  growing  means  of  delivering  a 
message  to  large  groups  of  the  popula¬ 
tion”  thanks  to  the  electronic  media’s 
pending  fragmentation  of  markets. 

“The  issues  confronting  the  decade — 
growth,  inflation,  energy,  quality  of 
life — are  complicated  and  require  de¬ 
tailed  examination.  In  this  day  they  lend 
themselves  to  the  (in-depth)  strength  of 
daily  newspapers  rather  than  the  elec¬ 
tronic  media,”  he  said. 

In  the  past,  Goodman  contiued,  news¬ 
papers  have  done  a  good  job  of  exposing 
injustices  and  presenting  issues,  confi¬ 
dent  that  public  opinion  would  spur  cor¬ 
rective  action. 

“But  in  the  age  when  many  elements 
of  society  have  lost  faith  in  government 
and  in  their  own  ability  to  influence  dis¬ 
tant  events,  merely  presenting  an  agenda 
of  problems  to  be  taken  care  of  may  no 
longer  suffice,”  he  warned.  “Indeed,  the 
typical .  .  .  front  page  today  may  simply 
be  contributing  further  to  a  feeling  of 
hopelessness.  The  daily  litany  of  bad 
news  .  .  .  beyond  the  ability  of  anyone 
to  influence  or  cure  may  be  causing  some 
people  to  turn  away  from  their  newspa¬ 
pers.” 

According  to  the  executive,  the  main 
challenge  of  the  1980’s  will  be  how  to 
reconcile  people’s  expectations  of  a  high 
material  standard  of  living  with  the  real¬ 
ity  of  slower  growth  and  job  oppor¬ 
tunities. 

“People  expect  a  bigger  slice  of  the 
pie.  But  in  real  terms  the  pie  looks  like 
it’s  going  to  get  smaller,  not  bigger,  and 
living  standards  may  fall,”  he  explained. 

In  addition,  Goodman  said  North 
Americans  still  cannot  get  used  to  the 
idea  that  other  countries  can  produce 
better  and  cheaper  goods. 

“We  have  trouble  accepting  that 
14 


baseball  mits  from  Korea  and  Taiwan 
can  be  superior  to  those  made  in  the  U.S. 
or  that  Spain  can  turn  out  coats  better 
than  North  American  manufacturers,” 
he  said. 

The  traditional  bases  of  a  mass  indus¬ 
trial  society  are  under  attack  from  the 
Third  World,  Goodman  added.  “Japan 
was  the  model  and  Korea,  Taiwan, 
Brazil  and  Spain  are  proving  apt  stu¬ 
dents.” 

Pointing  to  the  auto  industry  as  an 
example,  Goodman  predicted  that  only 
four  world-rank  auto  companies  would 
survive  and  that  only  one  of  them  would 
be  American.  “It  was  not  widely 
noticed — even  as  both  our  governments 
moved  to  save  Chrysler — that  on  its 
North  American  operations  Ford  lost 

Right  to  print 
name  of  minor 
upheld  by  judge 

A  Circuit  Court  judge  dismissed  a 
$75,000  libel  suit  against  the  Lebanon 
(Tenn.)  Democrat  and  said  the  newspa¬ 
per  acted  responsibly  in  indentifying  a 
juvenile  charged  in  the  death  of  a  cab 
driver. 

Judge  Willard  Hagan  issued  a  directed 
verdict  October  23,  saying  the  daily 
newspaper  has  “not  only  the  right  but 
the  duty  to  print  the  names  of  juveniles” 
when  they  are  involved  in  newsworthy 
events. 

Alma  Frances  Reeves  sued  the  news¬ 
paper  for  libel,  invasion  of  privacy  and 
outrageous  conduct  after  it  published  a 
story  in  February  1979,  saying  her 
daughter,  Ramona  Bradley,  then  15,  had 
been  charged  as  an  accomplice  to  the 
killing  of  a  taxi  cab  driver.  She  sought 
$25,000  in  compensatory  damages  and 
$50,000  in  punitive  damages. 

'Police  arrested  Miss  Bradley  and  Cecil 
Williamson  Jr.,  19,  in  connection  with 
the  robbery  and  murder  of  cab  driver 
John  Allen  Hawkins. 

Williamson  was  charged  with  first- 
degree  murder  and  Miss  Bradley  with 
armed  robbery  and  being  an  accomplice 
to  murder.  She  was  sent  to  Highland  Rim 
detention  center  near  Tullahoma,  Tenn. 
in  may  1979  after  being  found  delinquent 
and  was  later  released  on  indefinite  pro¬ 
bation. 

The  suit  said  records  of  juvenile  court, 
in  which  Miss  Bradley  was  charged,  are 
closed  to  the  public  under  Tennessee  law 
and  the  newspaper  violated  her  rights  by 
identifying  her  in  connection  with  the 
crime. 

Mrs.  Reeves  and  Miss  Bradley  tes¬ 
tified  that  as  a  result  of  publication  of  her 
name,  the  girl  had  endured  great  mental 
stress  and  strain  and  required  medical 
and  psychiatric  treatment. 

The  lawsuit  said  the  newspaper  “did 


even  more  money  last  year  than 
Chrysler.” 

Since  jobs  are  disappearing  in  the  trad¬ 
itional  manufacturing  industries.  North 
Americans  will  have  to  concentrate  on 
the  high  technology  industries  of  the  fu¬ 
ture,  Goodman  emphasized. 

“In  Canada  the  industrial  strategy  of 
the  future  is  more  likely  to  be  geared  to 
processing  and  delivering  higher  added 
value  from  such  natural  elements  as  min¬ 
erals,  oceans  and  forests — areas  where 
we  have  a  world  abundance — and  com¬ 
munications  technology — a  sector  where 
the  geography  of  the  country  has  always 
demanded  a  higher  degree  of  technical 
leadership  if  Canadians  are  to  talk  to 
each  other,”  he  said. 


maliciously  intend  to  injure  the  plain¬ 
tiffs”  and  its  story  was  “false,  scandal¬ 
ous  and  defamtory.” 

The  suit  named  six  articles  written  by 
reporter  Brooks  Franklin  and  an  editorial 
by  editor  Sam  Hatcher  in  which  he  de¬ 
fended  the  newspaper’s  decision  to  iden¬ 
tify  Miss  Bradley. 

Hatcher  said  it  has  been  the  Lebanon 
Democrat’s  policy  for  several  years  to 
publish  the  names  of  juveniles  when  they 
were  involved  in  major  criminal  of¬ 
fenses.  He  said  the  newspaper  intended 
to  “keep  the  citizens  of  Wilson  County 
informed,  and  not  to  intentionally  hurt 
anyone.” 

The  judge  agreed  with  the  newspaper’s 
stand  and  said  the  stories  were  accurate. 

Hagan  said  he  made  his  ruling  because 
“I  feel  the  public  should  have  a  right  to 
know  when  a  minor  is  involved  in  this 
sort  of  thing  and  a  news  reporter  gets  his 
information  in  a  normal  way.” 

He  also  said  the  newspaper  had  the 
right  under  the  First  Amendment  to  keep 
secret  the  sources  of  its  information 
about  Miss  Bradley’s  charges. 

Journal  Co.  declines 
new  offer  to  sell 

For  the  second  time  in  its  history,  the 
Milwaukee  based  Journal  Co.  has  turned 
down  another  offer  to  sell  out. 

The  September  inquiry  came  from  the 
same  broker  who  approached  the 
employee  owned  company  last  June,  of¬ 
fering  the  publishers  of  the  Milwaukee 
Journal  and  Sentinel  between  $300  mil¬ 
lion  and  $400  million  for  the  operation. 

In  a  letter  sent  to  all  unit  holders. 
Journal  Co.  chairman  of  the  board 
Donald  B.  Abert  said  he  again  informed 
the  broker  that  the  company  was  not  for 
sale  and  emphasized  that  it  was  not  for 
sale  at  any  price. 

Abert  said  he  was  writing  the  letter  to 
assure  his  readers  that  any  other  outside 
bids  would  be  answered  the  same  way. 

A  Journal  spokesman  said  the  name  of 
the  broker’s  client  was  unknown  and  that 
the  broker’s  identity  was  confidential. 
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Lobby  by  ex-newsman 
results  in  law  repeal 


Retired  Philadelphia  newspaperman 
and  publicist  Joseph  Dragonetti’s  nine 
month,  one-man  lobbying  campaign  has 
led  to  the  Pennsylvania  state  legislature 
passing  a  bill  repealing  a  720-year  old  En¬ 
glish  common  law  that  prevents  victims 
of  malicious  lawsuits  from  filing  counter¬ 
suits. 

Although  Dragonetti  had  a  personal 
stake  in  seeing  that  the  old  law  was  abo¬ 
lished,  he  contends  that  the  repeal  of  the 
law  will  be  highly  beneficial  to  news¬ 
papers. 

The  old  law  states  that  no  citizen, 
group  or  company  can  obtain  damages  if 
sued  maliciously  and  without  evidence 
unless  an  arrest  of  the  person  or  seizure  of 
property  takes  place  in  the  initial  action. 
Repeal  of  the  old  law  eliminates  the  arrest 
and  property  seizure  provisions  of  the  bill 
but  still  protects  the  rights  of  citizens  to 
sue  for  probable  cause. 

“Newspapers  and  doctors  have  been 
the  principal  targets  of  such  suits,”  Dra¬ 
gonetti  said.  “Under  present  conditions, 
newspapers,  their  editors  and  employes 
are  subject  to  scatter-gun  type  suits, 
based  on  harassment  or  spite.  Changing 
the  rule  means  the  press  can  fight  back 
and  have  a  jury  decide  damages.  Under 
the  new  law,  if  clients  and  lawyers  partici¬ 
pate  in  malicious  suits  against  newspap¬ 
ers  and  lose,  they  both  can  be  held  liable 
for  damages.” 

Dragonetti,  72,  is  a  former  reporter  for 
the  Philadelphia  News  and  the  now  de¬ 
funct  Philadephia  Ledger.  He  said  his 
years  of  covering  politicians  for  the  news¬ 
papers  taught  him  the  lobbying  tactics  he 
used. 

“He  was  a  pain  in  the  butt,”  said  one 
legislator.  “I’ve  seen  the  mayor  of  Phi¬ 
ladelphia  ignored  up  here,  and  here  we 
are  on  our  last  day,  battling  over  Joe  Dra¬ 
gonetti.  It’s  incredible.” 

Dragonetti  reportedly  spent  $400  per 


month  on  telephone  calls  and  sent  numer¬ 
ous  letters  to  the  state’s  253  legislators. 
He  did  all  his  lobbying  from  his  home, 
while  spending  time  with  his  wife  who 
was  convalescing  from  a  broken  hip. 

“Very  few  legislators  knew  about  the 
English  rule  until  newspapers  throughout 
the  state  began  running  articles  about  the 
grave  injustice  caused  by  it,”  Dragonetti 
said.  “I  learned  how  newspapers  are 
targets  for  malicious  suits  and  are  help¬ 
less  to  hit  back  in  some  talks  I  had  a 
couple  of  years  ago  with  executives  of  the 
Philadelphia  Bulletin. 

“They  told  me  that  the  newspaper  was 
sued  maliciously  and  when  the  plaintiff 
lost  the  case,  they  went  to  the  newspap¬ 
er’s  lawyers,  wanting  to  countersue,  par¬ 
tially  in  an  effort  to  get  back  about 
$64,000  in  legal  defense  fee,”  Dragonetti 
said. 

“The  newspaper’s  lawyers  said  to 
forget  it  because  of  the  English  law,”  he 
said. 

“In  other  words,  a  malicious  lawsuit 
may  cost  a  newspaper  extensive  legal 
fees,  but  if  no  one  at  the  newspaper  was 
arrested  or  his  property  seized,  there 
would  be  no  comeback,  no  matter  what 
the  extent  of  other  damages,”  Dragonetti 
said  of  the  English  law.  “The  law  virtual¬ 
ly  gave  negligence  or  libel  lawyers  hunt¬ 
ing  licenses  to  charge  what  they  please, 
knowing  that  they  cannot  be  responsible 
because  of  the  English  law.” 

Pennsylvania  Governor  Dick  Thorn¬ 
burgh  has  not  yet  signed  the  bill  repealing 
the  English  rule  into  law.  If  he  does, 
Pennsylvania  will  join  17  other  states  that 
have  abolished  such  a  law. 

Dragonetti’s  problems  with  the  English 
common  law  began  six  years  ago  when 
Girard  Bank  in  Philadelphia  sued  a  com¬ 
pany  that  had  borrowed  $50,000.  Dra¬ 
gonetti  was  doing  public  relations  for  the 
company  and  was  also  named  in  the  suit. 


Girard  eventually  dropped  the  suit,  and 
when  Dragonetti  tried  to  file  a  counter¬ 
suit,  a  Philadelphia  judge  dismissed  it, 
citing  the  English  common  law  that  dated 
back  to  1259.  The  bank’s  suit  against  Dra¬ 
gonetti  was  eventually  dropped,  but  irked 
by  the  injustice  of  the  system  he  began  a 
single-handed  cam  to  do  something  about 
it. 

Press  freedom 
fund  drive  hits 
halfway  mark 

The  World  Press  Freedom  Committee 
has  reached  the  halfway  mark  in  its  three 
year  drive  to  raise  enough  money  to  keep 
its  programs  alive. 

“Our  pledges  and  actual  contributions 
carrying  forward  over  the  next  three 
years  approaches  $300,000,”  stated 
Harold  W.  Andersen,  chairman  of  the 
committee  and  president  of  the  Omaha 
(Neb.)  World-Herald. 

He  said  the  committee’s  ongoing  prog¬ 
rams  “require  that  much  money  and  two 
to  three  hundred  thousand  dollars  more. 
We’re  a  long  way  from  finished.” 

In  its  previous  fund  raising  drive  from 
1976  to  1980,  the  freedom  committee 
raised  $600,000,  “most  of  which  has  been 
spent,”  Andersen  commented. 

He  declined  to  identify  the  committee’s 
major  contributors  until  he  receives  au¬ 
thorization  to  release  their  names. 

The  Knight  Foundation,  in  an  indepen¬ 
dent  announcement,  said  it  had  approved 
a  $50,000  grant  for  the  committee  among 
the  26  new  grants  totalling  $43 1 , 165  it  has 
awarded  to  educational,  cultural,  and 
charitable  organizations. 

George  Beebe,  director  of  the  World 
Press  Freedom  Committee,  said  the  orga¬ 
nization’s  activites  included  “an  inten¬ 
sive  program  of  providing  training  and 
consultation  to  Third  World  media.  We 
also  try  to  find  equipment  for  the  press  in 
less  developed  countries.” 


York  Daily  Record 
closes  plant 

York  (Pa.)  Daily  Record  suspended 
publication  on  November  15. 

The  closing  of  the  Daily  Record’s 
plant,  the  newspaper  said,  was  due  to  an 
impasse  between  management  and  the  In¬ 
ternational  Typographical  Union  and  The 
Newspaper  Guild,  on  new  contracts.  The 
Record,  a  morning  paper,  is  owned  by 
Buckner  News  Alliance. 

On  November  17,  the  Dispatch  Pub¬ 
lishing  Co.,  publisher  of  the  afternoon 
York  Dispatch  started  publishing  a  morn¬ 
ing  paper. 


TOLL  FREE; 
(800)  833-9581 


NY  Tie  Line  Toronto  Tie  Line  Local  Line 
212-581-3169  416-366-9319  518-792-9914 


Go  Camera  Ready! 

We  have  what  it  takes  to  set  your  TV 
LISTINGS.  Whether  you  take  the 
points,  leading  or  typefaces,  we  can 
fill  the  spread. 

For  more  information  on  CAMERA- 
READY  TV  LISTINGS  or  any  of  our 
services,  call  our  toll-free  number 
now! 

1V3/\I7\ 

Glens  Falls,  NY  12801 
4  Quaker  Village 
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At  Amoco  we  are  convinced  that  the  best  way  to  spend 
our  money  is  to  find  the  energy  that  will  make  America 
less  dependent  on  foreign  oil.  Last  year  that  commitment 
added  up  to  $1.5  billion  spent  here  in  the  U.S.and  that 
made  us  the  industry  drilling  leader.  This  year  we'll 
spend  even  more. . .close  to  $2  billion. 

But  we're  not  stopping  there.  We're  working  hard  to 
develop  alternative  sources  of  energy  like  shale  oil.  In 
fact,  we've  already  spent  more  than  150  million  dollars 
on  these  projects.  We're  sure  that  investing  in  methods 
for  extracting  oil  from  shale  will  pay  off  in  huge  benefits 
for  America. 

It's  not  likely  that  finding  oil  and  natural  gas  and  alterna¬ 


tive  energy  sources  will  become  any  less  expensive. 
But  that  doesn't  shake  our  commitment  to  investing  in 
America's  energy  independence. 

America  runs 
better  cn 
American  cil. 


!> 


There  are  plenty  of  places  to  go, 
lots  to  do  in  resurgent,  renaissance 
Buffalo.  And  our  1.8  million  con- 
sumers-with  their  Effective  Buying 
Income  of  $11  billion  a  year -aren’t 
just  sitting  around. 

So  we  give  ’em  Gusto  every  Fri¬ 
day,  the  magazine  with  guides  to 
Buffalo’s  best  food,  shows,  listening 
and  entertainment. 

Our  Sports  Magazine  on  Satur¬ 
day,  with  the  inside  stories  on  the 
plays,  the  players,  the  teams,  stand¬ 
ings  and  schedules. 

And  our  Roto  Magazine,  great 
reading  about  colorful  people, 
issues  and  the  history  that  surrounds 
them. 

They  read  us.  Our  demographics 
prove  it.  In  fact,  our  Total  Adult 
Readers  in  the  Buffalo  ADI  number 
656,000  weekdays  and  489,000 
on  Sunday! 

So  get  your  message  to  Buffalo’s 
active  consumer.  Put  it  in  The 
Buffalo  News. 

For  more  information,  call  Gen¬ 
eral  Advertising  Manager  Hugh  G. 
Monaghan  at  (716)  849-3422. 

We  deliver.  7  days  a  week. 

'Source:  Three  Sigma  Research  Center.  Inc..  1980 

"Xhe 

Buffalo  Ne\\^ 

yrjy  One  News  Plaza, 

'Jr  Buffalo,  New  York  1 4240 

Represented  nationally  by  Story  &  Kelly-Smith 
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ADVERTISING  NEWS  SECTION 


Airlines,  tobacco 
lead  newspaper 
national  ad  gains 


The  Newspaper  Advertising  Bureau 
reports  that  national  advertising  invest¬ 
ments  in  daily  newspapers  over  the  first 
nine  months  of  1980  are  up  13.5%  to  $1.7 
billion. 

The  bureau  estimates,  which  are  based 
on  measurements  by  Media  Records,  Inc. 
in  its  index  cities  and  bureau  data,  indi¬ 
cate  that  the  transportation  and  tobacco 
advertising  categories  were  among  the 
leaders  in  the  overall  national  category. 

Transportation,  at  $290.8  million  for 
the  period,  went  ahead  23.7%.  Domestic 
airlines  led  the  group  with  a  35.6%  jump 
to  $118.1  million.  Tobacco,  mainly 
cigarettes,  was  up  28.6%  to  $194.8  mil¬ 
lion. 

In  the  $165.6  million  publishing  and 
media  category,  which  advanced  12.7% 
for  the  nine  months,  radio  and  television 
stations  increased  their  newspaper  adver¬ 
tising  by  16.2%  to  $104  million.  Magazine 
advertising  in  daily  newspapers  rose 
16.9%  to  $22.8  million. 

Among  the  smaller  categories  which 
achieved  exceptionally  large  percentage 
gains  in  the  first  three  quarters  of  the  year 
was  political  advertising,  which  gained 
122.2%  over  the  previous  year  and 
amounted  to  nearly  $10  million,  reflecting 
the  heightened  activity  of  the  presidential 
campaign. 


Edited  by  BILL  GLOEDE 

Other  big  gains  by  smaller  categories  in 
the  nine  month  period  were  reported  for 
household  heating  and  home  heating 
equipment,  up  74.6%  to  $4  million,  and 
real  estate,  up  47.4%  to  $12.8  million. 

Noteworthy  increases  for  national 
advertising  in  daily  newspapers  also  in¬ 
cluded:  professional  and  service,  up 
37.7%  to  $7.4  million;  industrial  (led  by  a 
124.5%  increase  to  $15.6  million  in  office 
equipment  and  supplies)  up  28.3%  to 
$34.8  million;  household  equipment  and 
appliances  (including  phonographs,  re¬ 
cords,  tapes  and  recorders  which  were  up 
62.3%  to  $10.6  million)  rose  23%  to  $39. 1 
million. 

Also,  household  furniture  and  fur¬ 
nishings,  ahead  26.9%  to  $8.3  million  (fur¬ 
nishings  were  up  64.3%  to  $3.8  million); 
cameras,  photo  supplies  and  services,  up 
27%  to  $9.6  million;  help  wanted,  up 
16.5%  to  $61 . 1  million;  and  public  service 
utilities  and  communications,  up  14.7% 
to  $30.4  million. 

Alcoholic  beverages  were  up  1 1 .9%  to 
more  than  $40  million.  However,  the 
wine  sub-grouping  increased  77.4%  to 
more  than  $5  million.  The  beer  compo¬ 
nent  gained  10%  tp  $5.5  million,  and  li¬ 
quor  went  ahead  5.6%  to  $29.6  million. 

For  the  nine  month  period,  total  gener¬ 
al  advertising  in  daily  newspapers,  which 
includes  all  of  the  national  classifications 
except  automotive,  gained  17.9%  and 
amounted  to  $1.45  billion.  The  automo¬ 
tive  component  of  national  was  down 
7.5%  to  $239.1  million,  despite  a  25.9% 
increase  by  gas  and  oil  companies  to 
$23.6  million. 


NY  News  realigns 
ad  department 

The  New  York  News  this  week  aban¬ 
doned  a  two  year-old  advertising  depart¬ 
ment  organizational  strategy  in  favor  of  a 
new  authority  flow  chart  designed  to  zero 
in  on  specific  objectives  set  for  the  pap¬ 
er’s  afternoon  edition. 

News  vicepresident/advertising  direc¬ 
tor  Arthur  E.  Wible  told  E&P  that  the 
News  was  abandoning  the  “display” 
advertising  departmental  concept  under 
which  both  national  and  retail  advertising 
were  handled  by  the  display  advertising 
manager,  Frank  Flood. 

Wible  said  that  the  old  system  was  to  be 
replaced  on  Monday  by  a  system  which 
splits  general  advertising  from  retail 
oriented  advertising,  and  places  each 
category  under  the  purview  of  a  separate 
manager. 

“We’ve  gone  back  to  a  concept  that  we 
kind  of  had  before,”  said  Wible. 

Under  the  new  System,  Flood  will  be 
general  advertising  manager,  in  charge  of 


the  amusement,  food/finance  and  region¬ 
al/international  divisions.  He  will  also  be 
responsible  for  cooperative  advertising 
and  advertising  for  the  News’  Sunday 
roto  magazine. 

John  Campi,  who  had  been  the  News’ 
retail  manager  before  the  display  concept 
was  introduced,  will  return  to  his  old  post 
with  responsibility  for  the  city,  suburban, 
major  accounts  and  fashion  divisions. 
Named  to  the  assistant  retail  manager’s 
post  is  Jack  Dunleavy,  also  a  long-time 
News  staffer. 

Wible  stressed  that  the  move  repre¬ 
sented  a  “realignment,”  not  a  demotion. 

“Frank  is  stepping  down  in  some 
areas,  but  he’s  picking  up  some  others 
that  had  reported  directly  to  the  advertis¬ 
ing  director  —  he’s  given  up  three  sales 
divisions  which  reported  to  him,  but  he’s 
picked  up  two  major  division  which 
hadn’t,”  said  Wible. 

The  new  sales  strategy  was  developed 
to  more  closely  parellel  the  make-up  of 
the  News’  new  editions,  which  include 
five  new  environmental  sections  and  the 
new  afternoon  paper. 
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FIRST 

AMENDMENT 
INSURANCES 

The  Mutual  Group  has  acquired  total  ownership  of  Poto¬ 
mac  Insurance  Company  Limited — effective  the  latter  part 
of  September  1980  and,  as  of  the  first  of  the  year,  Potomac  will 
be  offering  First  Amendment  insurance  along  with  libel  to 
weekly  newspapers  not  members  of  the  American  Newspap¬ 
er  Publishers  Association. 

The  programs  of  libel  and  First  Amendment  insurance  will 
continue  to  be  offered  to  American  Newspaper  Publishers 
Association  members  on  equal  footing  to  all  members  as  now 
offered  by  The  Mutual  Company.  These  policies  continue  to 
be  the  only  per  occurrence,  non-aggregate  policies  of  insur¬ 
ance  offered  in  this  field  by  anyone.  The  broad  coverage 
offered  on  First  Amendment  insurance  continues  to  be  unex¬ 
celled  or  equalled  by  anyone  else. 

Strike  insurance  for  ANPA  members  is  offered  solely 
through  Territorial  Insurance  Company  Limited  and  can  be 
entered  only  once  a  year.  That  date  of  entry  is  in  the  month  of 
June  and  applications  will  be  mailed  to  the  entire  ANPA 
membership  in  mid-May,  1981.  United  Insurance  Company 
Limited  offers  strike  insurance  to  the  Printing  Industries  of 
America,  Inc.,  Union  Employers  Division  and  Master  Prin¬ 
ters  Division,  and  again  this  can  be  entered  only  once  a  year. 
The  deadline  for  entering  this  program  is  the  last  week  in 
March,  1981.  These  insurances  offered  by  the  Mutual  Group 
are  unexcelled  in  their  fields  and  in  several  instances  repre¬ 
sent  the  only  insurance  of  its  kind  available. 

We  urge  you  to  address  your  inquiries  to: 

The  Mutual  Insurance  Company 
of  Hamilton  Bermuda 


Including 

Territorial  Insurance  Company  Limited,  United  Insurance  Company  Limited, 
Potomac  Insurance  Company  Limited,  and  Mutual  Reinsurance  Company  Limited. 

P.  O.  BOX  1179,  HAMILTON  5,  BERMUDA 

(Send  all  mall  via  OVERSEAS  AIRMAIL)  (809)  292-7633 


New  NY  News 
ads  promote 
local  coverage 

By  Andrew  Radolf 

New  York  News  advertising  director 
Art  Wible  is  about  to  become  the  latest  in 
the  string  of  News’  staffers  who’ve  be¬ 
come  television  stars. 

Wible  donned  a  Santa  Claus  suit  for  his 
role  in  the  News’  latest  television  ads, 
developed  by  Holland  and  Calloway, 
which  was  recently  selected  to  handle 
advertising  for  the  paper  after  its  short¬ 
lived  relationship  with  Young  & 
Rubicam. 

Bearing  a  remarkable  resemblance  to  a 
department  store  Santa,  Wible  tells  view¬ 
ers,  “Imagine  just  how  much  fun  it  must 
be  to  work  for  the  Daily  News.’’  Wible  is 
appearing  in  one  of  16  different  commer¬ 
cials  which  began  airing  on  New  York 
television  November  24  as  part  of  the 
News’  latest  promotional  campaign. 

“The  main  thrust  of  our  energies  is  to 
confirm  we  are  New  York’s  true  local 
newspaper,’’  says  News  marketing  direc¬ 
tor  Les  Bridges.  “We  serve  the  city’s 
needs  better  than  anybody  else.  These 
are  retail  commercials.  They  dive  into  the 
paper  and  show  off  our  wares  to  the  mar¬ 
ketplace.’’ 


In  keeping  with  the  commercials’  retail 
objectives,  Wible  appears  in  the  Santa 
Claus  suit  as  a  lead-in  to  telling  viewers 
how  they  can  use  the  Daily  News  to  plan 
their  Christmas  shopping. 

In  another  new  tv  ad,  this  one  promot¬ 
ing  the  News’  afternoon  edition.  Tonight, 
business  columnist  Dan  Dorfman  points 
out  the  advantages  of  reading  the  P.M. 
paper’s  business  section. 

The  Sunday  News  is  the  subject  of 
several  ads  which  showcase  its  special 
sections  and  emphasize  its  new  quarter¬ 
fold  size  Tv  Week. 

Another  ad  still  to  be  filmed  stresses 
the  News’  coverage  of  Queens  and 
Brooklyn.  It  will  have  the  paper’s  Brook¬ 
lyn  and  Queens  reporters  lining  up  on 
opposite  sides  of  a  bar  and  arguing  which 
group  covers  its  borough  better. 

All  of  the  ads  end  with  either  someone 
on  camera  or  a  voice-  over  asking,  as 
Wible  does,  “Can  you  imagine  how  much 
fun  it  must  be  to  work  for  the  Daily 
News?’’ 

In  addition  to  the  16  30-second  com¬ 
mercials,  the  News  plans  to  introduce 
several  10-second  tv  spots  which  high¬ 
light  individual  stories  running  in  the 
paper. 

There  will  also  be  an  extensive  radio 
campaign. 

Bridges  said  the  News  promotional 
effort  will  continue  into  the  spring  with  a 
one  week  hiatus  during  Christmas  week. 
He  predicted  it  could  grow  in  size  to  “40 


or  50’’  television  commercials. 

Some  of  the  upcoming  commercials 
will  be  directed  at  the  News’  suburban 
readers  and  feature  the  attractions  of  the 
paper’s  eight  daily  regional  sections. 
Bridges  explained. 

Last  September,  when  the  News  began 
its  promotional  campaign  to  introduce 
Tonight  and  its  new  special  sections, 
director  of  sales  Henry  Wurzer  said  the 
paper  was  going  to  spend  $2.5  million  on 
advertising. 

Bridges  did  not  say  how  much  the 
News  will  spend  on  the  new  campaign  but 
added  its  budget  was  “bigger  than  what 
we  had  originally  planned  to  spend  be¬ 
tween  now  and  1981.” 

The  September  campaign  was  created 
by  Young  &  Rubicam  which  won  the 
News’  account  when  the  paper  dropped 
KSW&G  as  its  agency  after  a  summer- 
long  review.  The  News  dropped  Y&R  in 
October,  this  time  selecting  Holland  & 
Calloway. 

Bridges  said  Young  &  Rubicam’s  ad 
campaign  for  Tonight  “created  a  broad 
awareness  of  the  paper”  and  was  “good 
for  an  introductory  campaign.” 

“What  we  need  to  do  now  is  create 
more  trying  out  of  the  paper,”  he  stated. 
“We  need  to  position  the  Daily  News  — 
and  underneath  that  umbrella  talk  about 
our  different  products  like  Tonight  and 
the  Sunday  paper.” 

Noting  that  the  News’  daily  and  Sun¬ 
day  circulation  continued  to  decline  dur¬ 
ing  the  six  month  period  ended  Septem¬ 
ber  30,  Bridges  predicted  a  turnaround  in 
circulation  by  next  March. 

“By  September,  1981  the  trend  is  going 
to  be  like  this!”  he  exclaimed,  pointing 
straight  up  at  the  ceiling  of  his  office. 


ON  THE  ROAD  are  New  York  News 
advertising  execs  Arthur  E.  Wible  and 
Frank  Flood  with  the  News'  new  show, 
"The  News  of  the  Future  is  Here  Today." 
Here,  they're  in  San  Francisco,  posing  on 
a  trolley  with  clients  Gene  Stokes  of 
Dailey  &  Associates;  William  Titus  of  Un¬ 
ited  Bank  of  California;  and  Len  Hunt  of 
the  New  Zealand  Government  Tourist 
Office. 
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ADVERTISEMENT 


Accuracy  in  Media 


The  Greensboro  trial: 
what  the  media  missed 


WASHINGTON— On  November  18, 

1 980,  and  on  subsequent  days  the  media 
prominently  reported  the  outcome  of  the 
longest  murder  trial  in  the  history  of  North 
Carolina.  Six  present  or  former  members 
of  the  Ku  Klux  Klan  and  Nazi  Party  were 
each  acquitted  on  five  counts  of  first  de¬ 
gree  murder  and  one  count  of  felonious 
rioting.  The  charges  arose  from  a  shootout 
on  November  3, 1 980,  between  members 
of  the  Communist  Workers  party  and  the 
Klan  and  the  Nazis. 

The  "not  guilty"  verdicts  handed  down 
by  the  jurors  were  received  with  some 
surprise.  After  all,  five  members  of  the 
Communist  Workers  Party — four  whites 
and  one  black — had  been  fatally  wounded 
in  broad  daylight  in  the  streets  of  Greens¬ 
boro.  The  clash  had  been  recorded  on 
videotape  by  television  camera  crews. 
How  could  a  jury  permit  the  culprits  to  go 
scot-free,  unless,  of  course,  they  were 
biased  against  the  communists  or  in  favor 
of  the  Klan  and  Nazis?  This  was  the  tone  of 
much  of  the  media  comment  that  fol¬ 
lowed. 

The  Jurors'  View 

The  Washington  Post  ran  a  lengthy  story 
by  Art  Harris  three  days  later  which  dis¬ 
cussed  why  the  jurors  found  the  defen¬ 
dants  innocent.  Harris  quoted  one  of  the 
jurors  as  saying:  "Those  folks  who  watch¬ 
ed  (the  videotapes)  on  TV  at  home  didn't 
see  all  the  evidence  I  saw,  that  we  all 
saw.  .  .  I  don't  like  Communists  and  I 
don't  like  Nazis  or  the  Klan.  They're  de¬ 
spicable,  all  of  them.  The  only  thing  we 


based  our  verdict  on  was  the  facts,  the 
evidence." 

This  juror  noted  that  the  evidence 
showed  that  the  Communists  struck  the 
cars  in  which  the  Nazis  and  Klansmen 
were  riding  with  sticks.  A  fight  broke  out, 
and  one  of  the  men  got  out  of  the  car  and 
fired  a  pistol  into  the  air.  Both  sides  then 
went  for  their  guns  and  began  firing  at  each 
other.  The  Communists  had  only  two  pis¬ 
tols,  while  the  Klansmen  and  Nazis  had 
four  shotguns  and  a  rifle,  as  well  as  three 
pistols.  Five  Communists  were  mortally 
wounded  and  none  of  the  Nazis  or  Klans¬ 
men  was  injured.  However,  the  jurors 
were  impressed  by  the  fact  that  the  FBI 
analysis  of  the  evidence  showed  that  the 
Communists  had  fired  almost  as  many 
shots  as  the  other  side.  The  jury  also  heard 
testimony  that  one  of  the  Communists  had 
confided  that  they  needed  a  martyr  to  spur 
their  sagging  recruitment  drive.  The  jury 
was  persuaded  that  the  Communists  had 
started  the  fight  and  that  the  Nazis  and 
Klansmen  were  acting  in  self-defense. 

The  Washington  Post  pointed  out  that 
the  Communist  Workers  Party  had 
seemingly  perversely  refused  to  provide 
any  testimony  in  the  trial,  even  though  its 
members  were  present  in  the  Court.  One 
of  the  prosecutors  was  quoted  as  saying: 
"What  can  you  say  to  a  jury  when  they 
(the  CWP)  won't  even  come  into  court 
and  identify  their  dead  friends'  bodies?" 

This  side  of  the  story  was  totally  missing 
from  the  stories  about  the  verdict  that 


appeared  in  The  New  York  Times.  The 
Times  noted  that  three  of  the  jurors  had 
said  the  defendants  were  acting  in  self- 
defense,  without  any  elaboration.  The 
story  failed  to  mention  that  the  Commun¬ 
ists  had  refused  to  testify  for  the  prosecu¬ 
tion.  However,  it  mentioned  in  six  sepa¬ 
rate  paragraphs  that  the  Communists  had 
expected  the  verdict,  or  had  charged  that 
the  trial  was  a  sham,  or  that  the  state  was 
involved  in  a  "cover-up."  The  Time?  ran  a 
follow-up  on  November  19  which  repe¬ 
ated  the  CWP  charges  that  the  trial  was  a 
"sham"  and  which  quoted  several  black 
leaders  as  deploring  the  verdict.  The 
Times  ran  an  editorial  the  next  day  ex¬ 
pressing  surprise  at  the  verdict  and  which 
spoke  of  "perceptible  tension  among 
black  Americans"  resulting  from  it,  even 
though  only  one  of  the  five  victims  of  the 
shootout  was  black. 

The  Communist  strategy 
what  the  media  missed  in  all  that  has 
been  said  and  written  about  this  case  is 
that  the  scenario  followed  by  the  Com¬ 
munist  Workers  Party  has  been  followed 
in  a  number  of  other  cases.  A  group  of 
outside  radicals  moves  into  a  community 
and  seeks  to  provoke  a  violent  incident  to 
get  one  or  more  martyrs.  They  then  de¬ 
mand  prosecution  for  murder  even  if  the 
evidence  only  supports  manslaughter. 
They  refuse  to  cooperate  with  the  pro¬ 
secution,  and  when  the  acquittal  comes, 
they  scream  that  the  system  doesn't  work. 
It  worked  just  the  way  they  wanted  in 
Greensboro.  It  is  too  bad  the  media  didn't 
notice  that. 
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Newspeople  in  the  news 


Tony  Brenna,  onetime  staff  reporter 
for  Editor  &  Publisher,  who  is  the 
National  Enquirer’s  senior  reporter  in 
Hollywood,  was  awarded  a  $1,000  bonus 
for  recent  contributions  to  the  paper,  in¬ 
cluding  the  exclusive  that  Steve 
McQueen  was  dying  of  cancer.  It  was  the 
first  bonus  to  be  awarded  under  a  new 
plan  to  recognize  reporters’  special 
efforts. 

*  ♦  ♦ 

Tom  Harmening,  night  copy  editor 
for  the  Portland  Oregonian  has  resigned 
to  become  assistant  news  relations  mana¬ 
ger  for  the  Burlington  Northern  Railroad, 
with  headquarters  in  St  Paul,  Minn. 

Hi  He 

Jim  Bryant,  sports  editor  of  the 
Ontario  (Calif.)  Daily  Report  has  left  to 
become  an  account  executive  with  Dore- 
mus  &  Co.,  in  Los  Angeles. 

♦  ♦  ♦ 

Warren  Talbot  is  the  newly  named 
night  news  editor  of  The  Patriot  Ledger, 
Quincy,  Mass.  Talbot  was  a  general  news 
editor  for  United  Press  International  in 
Washington,  D.C.  and  prior  to  that,  Bos¬ 
ton  UPI  bureau  manager  and  a  reporter 
for  the  Providence,  R.I.,  bureau. 

Thomas  Tajima  of  the  Boston  Herald 
American  has  joined  the  newspaper’s 
photo  staff. 


Donald  A.  Spargo,  vicepresident 
and  general  manager.  New  Haven 
(Conn.)  Journal-Courier  and  Register, 
announced  retirement.  He  will  be  feted  at 
a  public  reception  November  30. 

He  Hf  He 

James  H.  Cutting,  39,  was  appointed 
editor.  Port  Hope  (Ont.)  Evening  Guide, 
succeeding  Mandy  Martin,  who  joined 
a  Toronto  trade  magazine. 

♦  *  ♦ 

James  McClure,  news  editor.  Lewis- 
town  (Pa.)  Sentinel,  was  na.Tied  editor, 
replacing  John  L.  Moore,  who  returned 
to  the  Sunbury  (Pa.)  Daily  Item  as  editor. 
♦  ♦  * 

Bob  Hansen,  former  editor,  Watseka 
(Ill.)  Times  Republic,  was  named  editor 
of  Clinton  (IW.)  Daily  Journal,  succeeding 
David  Zubke,  who  joined  Manpower, 
Inc.,  in  Milwaukee. 

He  He  H^ 

Bruce  Entin,  senior  editor  at  Appare/ 
News  in  Los  Angeles  has  joined  the  busi¬ 
ness  section  staff  of  the  San  Jose  Mer¬ 
cury-News,  and  will  specialize  in  cover¬ 
ing  the  electronics  industry. 

♦  *  * 

John  Furtak,  sports  editor  of  the  Val¬ 
lejo  (Calif.)  Times-Herald  was  named  the 
paper’s  managing  editor. 


MAYOR — Bakersfield,  California 
elected  its  first  woman  mayor  on  Novem¬ 
ber  4.  She  is  Mary  K.  Shell,  53,  state 
capitol  correspondent  of  the  Bakersfield 
Californian,  who  amazed  political  obser¬ 
vers  by  her  landslide  victory  over  the  city's 
former  sheriff,  whose  campaign  was  man¬ 
aged  by  Murray  Arnold,  retired  city  edi¬ 
tor  of  the  Californian.  Mrs.  Shell,  whose 
salary  is  $6,000  a  year,  pledged  open 
meetings.  Her  proueJest  reporting  award 
came  from  the  California  Taxpayers 
Association  in  1975  for  her  expose  of 
legislator's  early  retirement  benefits. 

B.  J.  Frazier,  retail  advertising  mana¬ 

ger,  was  promoted  to  director  of  advertis¬ 
ing  sales,  a  new  title,  at  Norwalk  (Conn.) 
Hour. 

♦  ♦  ♦ 

Robert  J.  Leeney,  editor  of  the  morn¬ 

ing  Journal  Courier  and  afternoon/Sun¬ 
day  New  Haven  Register,  and  vicepresi¬ 
dent/director  of  parent  company.  Regis¬ 
ter  Publishing  Company,  was  selected  to 
be  inducted  into  the  third  annual  Free 

Enterprise  Hall  of  Fame,  sponsored  by 

Junior  Achievement  of  South  Central 

Connecticut.  Installation  ceremonies  are 

planned  for  a  December  9  dinner  at  the 

New  Haven  Sheraton-Park  Plaza  Hotel. 

*  *  ♦ 

Denise  Carabet,  financial  writer  for 

the  San  Diego  Union,  has  resigned  to 

become  editor  of  the  San  Diego  Business 

Journal.  She  wll  be  succeeded  on  the  Un¬ 

ion  staff  by  Fred  Muir,  who  has  been 
investigative  reporter  for  the  Fairchild 

News  Service  in  New  York  City. 

♦  *  * 

Ronald  J.  Stegeman  is  the  newly 
named  vicepresident  of  production  for 

the  Van  Nuys  (Calif.)  Publishing  Co., 

which  publishes  the  Valley  News  and  the 

Ledger.  Stegeman  joined  the  company  26 

years  ago  as  a  printer. 
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Strutton 


Otto  Wick,  assistant  to  the  publisher 
of  San  Antonio  (Tex.)  Light,  was 
appointed  publisher  of  Edwardsville  (Ill.) 

Intelligencer,  succeeding  Albert 
Knox,  who  retired. 

♦  *  ♦ 

Richard  Doak,  40,  a  political  writer 
for  the  Des  Moines  Tribune,  was  named 
business  editor,  Des  Moines  Register, 
effective  January  1,  and  will  carry  out  a  Changes  at  Donrey  Media  Group  pap- 
major  expansion  of  business  coverage.  ^^s  include:  Lou  Thomas,  promoted 
^  ^  ^  from  assistant  sports  editor  to  sports  edi¬ 

tor  at  the  Carson  City  (Nev.)  Appeal,  and 
Allan  D.  Engleman,  promoted  from 
proofreader  to  mail  room  foreman. 

Ken  Ratzlaff  is  the  newly  appointed 
pressroom  supervisor  at  the  Las  Vegas 
(Nev.)  Appeal. 

Larry  Adkisson  transferred  from 
general  manager  at  the  Frederick  (Okla.) 
Daily  Leader  to  the  same  position  at  the 
Pawhuska  (Okla.)  Journal-Capital. 

Colleen  Smith  and  Ginny  McPart- 
LAND  have  joined  the  Vallejo  (Calif.) 
Times  Herald,  Smith  as  a  copy  editor  and 
McPartland  as  the  new  Panorama  editor. 

Perry  Flippin  was  promoted  from 
city  editor  to  editor  of  the  Sherman  (Tex. ) 
Democrat.  Flippin  replaces  Dana 
Blocker,  who  retired  after  34  years  with 
the  newspaper.  Flippin  joined  the  Demo¬ 
crat  in  1973.  Also  at  the  Democrat,  Wil¬ 
burn  Grisham  was  promoted  from  news 
editor  to  city  editor;  Don  Eldredge, 
from  sports  editor  to  news  editor,  with 
Mark  Goodson,  newly  named  sports 
editor. 


John  B.  Kallander,  formerly  adver¬ 
tising  director  of  the  North  Adams 
(Mass.)  Transcript,  was  appointed  classi¬ 
fied  advertising  manager  of  Union  Lead¬ 
er/New  Hampshire  Sunday  News,  Man¬ 
chester,  succeeding  C.  Henry  Carl¬ 
son,  retired. 


Management  appointments  recently 
announced  at  the  Alexandria  ( Va.)  Gazet¬ 
te  include: 

William  Carne  becomes  credit  man¬ 
ager,  a  new  position.  With  the  Gazette  for 
14  years,  Carne  most  recently  has  been 
retail  advertising  manager. 

Barbara  DeMisa  an  advertising  sales 
representative,  tv  advertising  coordina¬ 
tor  and  marketing  and  promotion  mana¬ 
ger,  was  promoted  to  retail  advertising 
manager. 

Robin  Westwood  becomes  classified 
advertising  manager  of  the  Gazette  in 
addition  to  serving  in  the  same  post  for 
three  Gazette-owned  weeklies.  Spring- 
field  Independent,  Burke  Herald  and 
Fairfax  Tribune. 


Edward  A.  Engel,  50,  principal  part¬ 
ner  of  Edward  A.  Engel  and  Associates,  a 
consulting  firm  in  Chicago,  has  joined  the 
Detroit  Free  Press  as  vicepresident  and 
business  manager.  Larry  D.  Strutton, 
40,  previously  production  manager. 
Rocky  Mountain  News,  has  joined  the 
paper  as  vicepresident/production,  re¬ 
placing  Walter  Hempton,  who  res¬ 
igned. 

tUt  Jti 

Wesley  S.  Dodge,  ad  manager.  Grit 
Publishing  Co.,  Williamsport,  Pa.  was 
named  to  the  board  of  directors  of  the 
Pennsylvania  Chamber  of  Commerce. 

*  ♦  * 

Tommy  Valuckas,  city  editor, 
Watertown  (Conn.)  Town  Times,  was 
named  to  the  advisory  board  of  the  Grea¬ 
ter  Waterbury  Big  Brothers/Big  Sisters 
chapter. 


G.  Gordon  Strong,  president,  Oak¬ 
land  (Calif.)  Tribune! Fastbay  Today  and 
former  president  of  Brush-Moore  News¬ 
papers  Inc.,  chairman  of  the  board  and 
director  of  Thomson  Newspapers  Inc., 
announced  his  retirement  this  month. 


James  R.  Gundry,  formerly  ad  direc¬ 
tor  of  Biloxi  (Miss.)  Sun  and  Daily 
Herald,  has  joined  Texas  Daily  News¬ 
paper  Association  as  director,  promo¬ 
tion/sales  in  Houston. 


Deborah  L.  Nolan,  41,  who  was  in 
charge  of  promotion  and  meetings  for 
UPI,  was  appointed  regional  executive 
for  New  Jersey,  based  in  Trenton. 

Eliot  Tiegel,  managing  editor  of  Bill¬ 
board  for  five  years  and  with  the  publica¬ 
tion  17  years,  resigns  January  1  to  pursue 
new  journalistic  endeavors.  He  has 
chosen  to  remain  in  Los  Angeles  whereas 
the  magazine's  editorial  direction  is  being 
shifted  back  to  New  York. 
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Edward  G.  Warner,  the  past  17  years 
a  retail  ad  sales  representative,  for  Cam¬ 
den  (N.J.)  Courier-Post,  was  named  spe¬ 
cial  projects  manager  for  the  retail  depart¬ 
ment.  Carol  DUus  Breitinger,  public 
service  manager,  was  named  promotion 
manager. 


Mike  Hughes,  46,  executive  sports  j 
editor,  UPI,  was  named  regional  execu-  i 
tive  for  Metropolitan  New  York.  1, 
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Technology  positions  newspaper 
to  meet  production  demands 


Washington  (Pa.)  Observer-Reporter, 
a  two-edition  newspaper  with  165  em¬ 
ployes  and  a  circulation  of  36,500  in  Penn¬ 
sylvania’s  Washington  and  Green  Coun¬ 
ties,  is  meeting  head-on  the  cost  and  time 
factors  of  today’s  newspaper  production. 
This  is  being  accomplished  by  turning  to 
technology  that  will  also  position  the  pap¬ 
er  to  meet  the  demands  of  the  future. 

After  two  and  a  half  years  of  evalua¬ 
tion,  the  paper  has  acquired  from  Itek 
Composition  Systems  a  7A20  Copy  Pro¬ 
cessing  System  (CPS),  35  video  display 
terminals,  and  one  Graphic  Display  Ter¬ 
minal.  Two  Mergenthaler  202  CRT  type¬ 
setters,  the  software  and  training  neces¬ 
sary  to  implement  the  system  have  also 
been  added. 

“A  combination  of  factors  led  to  the 
changeover  from  our  previous  equip¬ 
ment,  which  was  based  on  the  use  of  V — 

I — Ps,  perforating  tape  and  scanners,” 
said  Cecil  Bailey,  production  manager  of 
the  Observer-Reporter.  “There  was  the 
need  to  move  into  the  new  technological 
era  that  will  characterize  newspaper  pro¬ 
duction  in  the  1980s.  There  was  the  need 
to  acquire  systems  that  would  take  into 
account  the  obsolescence  of  the  work — 
force  that  was  leaving  despite  guaranteed 
jobs,  and  the  attrition  due  to  retirement. 
And  there  was  the  need  to  accommodate 
increasing  classified  advertising  while 
bringing  down  the  costs  of  handling  the 
volume.” 

A  committee  was  formed  to  evaluate 
these  considerations  and  the  systems 
solutions  that  were  available.  Several 
newspapers  that  had  changed  over  were 
visited  and  the  results  of  the  changes  they 
made  were  projected  against  the  back¬ 
ground  of  the  Observer-Reporter’s  own 
situation.  Finally,  the  systems  and  equip¬ 
ment  of  some  eight  suppliers  was  evalu¬ 
ated. 

“Cost  was  not  a  factor  in  our  initial 
equipment  evaluation,”  said  Bailey. 
“The  publisher  told  us  to  look  for  the 
systems  that  would,  in  the  long  run,  meet 
best  the  needs  of  our  situation.  Itek  pro¬ 
vided  the  best  overall  solution,  and  also 
came  in  at  a  price  lower  than  the  other 
overall  solutions  we  looked  at.” 

Editorial  input  is  via  the  VDT  Model 
50s,  33  of  which  are  located  in  the 
Washington,  Pennsylvania,  main  office, 
and  three  in  the  paper’s  Greene  County 
offices  in  Waynesburg,  Pa.  Once  in  the 
system,  copy  is  displayed,  edited  and  re¬ 
vised  by  the  editors,  stored  in  the  sys- 
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tern’s  two  50-megabyte  discs,  and  output¬ 
ted  to  the  CRT  typesetter. 

Editors  have  independent  terminal  ac¬ 
cess  to  the  entire  storage  of  copy  for  story 
selection,  proofing  and  editing,  merely  by 
striking  a  specific  key  on  the  keyboard. 
Typesetting  commands,  assignment  of 
typefaces,  sizes  and  column  measures,  as 
well  as  heads,  by-lines  and  text,  are 
accomplished  directly  from  the 
keyboard,  as  is  copy  fitting. 

The  editor  can  determine  from  the  ter¬ 
minal  screen  such  information  as  head¬ 
line  count  and  text  depth  in  lines,  inches, 
picas  and  points.  Hyphenation  and  justi¬ 
fication  can  be  verified  prior  to  assign¬ 
ment  of  typesetting. 

A  big  time-saving  advantage  of  the  sys¬ 
tem  is  that  story  layouts  can  be  accom¬ 
plished  in  large  blocks,  thus  minimizing 
the  need  for  conventional  cut  and  paste 
make-up  procedures. 

“Classified  ads  have  traditionally  been 
a  ‘people  and  paper’  operation,  and  any 
efficiencies  that  can  be  introduced  here 
tend  to  be  significant  in  terms  of  better 
service  to  customers,  faster  collections, 
and  reduced  overhead,”  Bailey  stated. 
“These  are  essentially  the  benefits  the 
Observer-Reporter  is  getting  from  incor¬ 
porating  classified  advertising  into  the 
copy  processing  system.” 

From  a  system  of  early  deadlines,  bill¬ 
ing  by  hand,  and  sometimes  late  billing, 
the  department  has  gone  to  one  which 
permits  ad  taking  right  up  to  the  last  mi¬ 
nute  before  make-up.  Bills  go  out  im¬ 
mediately,  and  a  detailed  statistical  re¬ 
port  of  the  day’s  activity  is  placed  on  the 
classified  advertising  manager’s  desk 
first  thing  the  next  morning. 

New  forms  which  organize  ad  informa¬ 
tion  and  copy  for  easy  input  to  the  system 
were  developed,  and  this  about  com¬ 
pletes  the  clerical  work  involved.  The  ads 
are  inputted  directly  from  the  forms  on 
the  terminals.  The  ads  are  then  edited  and 
sent  to  the  daily  file,  which  contains  all 
new  ads,  changes  and  deletions  of  ads 
which  already  exist  in  the  master  ad  file. 
Usng  the  terminal  for  input,  the  classified 
operator  fills  in  the  ad  form  on  the  screen. 

A  store/merge  program  sorts  the  daily 
ad  file  and  determines  the  date  on  which 
the  ad  is  to  run  and  an  indicator  is  set 
according  to  the  result.  A  single  classi¬ 
fication  or  group  of  classifications  is  then 
outputted  to  the  CRT  typesetter. 

“A  credit  check  by  telephone  number, 
(Continued  on  page  27) 


NCUG  plans  Denver 
winter  meeting 

Newspaper  Computer  Users  Group 
(NCUG)  will  hold  its  1981  Winter  Meet¬ 
ing  at  the  Marriott  in  Denver,  January 
25-28. 

The  NCUG  members  who  are  users  of 
DEC  electronic  copy  processing  equip¬ 
ment  will  have  an  opportunity  to  pay  for 
part  of  their  trip  to  Denver  if  they  are 
winners  in  contests  sponsored  by  the 
organization. 

The  Spare  Parts  Replacement  and  Re¬ 
pair  Contest  will  have  three  winners  for 
the  best  ideas  on  keeping  systems  and 
peripherals  running.  The  Cost-Saving 
Idea  Contest  will  have  three  winners  for 
the  best  cost-saving  ideas  that  members 
have  implemented  within  the  past  two 
years. 

The  organization  is  also  asking  for  re¬ 
sponses  to  a  questionnaire  eliciting  in¬ 
formation  on  electronic  carbon  hook-up 
with  the  Associated  Press  and  on  home 
computers  or  terminals  using  The  Source 
or  CompuServe’s  MicroNet. 

Laser  unit  produces 
three  types  of  plates 

Muirhead  Data  Communications  devi¬ 
sion  of  Mountainside,  New  Jersey,  has 
designed  a  new  automatic  through-film 
Laser  PageFax  platemaker  which  can 
produce  litho,  relief  or  electrostatic  print¬ 
ing  plates  from  flat  paste-ups  or  page 
proof  copy  in  sixty  seconds. 

This  “writer”  unit  butts  up  against  the 
exterior  wall  of  a  darkroom  so  that  ex¬ 
posed  film  can  be  fed  directly  into  a  film 
processor  and  then  into  the  platemaker.  It 
can  receive  copy  from  the  “reader”  unit 
by  direct  line  in-house,  or  from  remote 
locations  via  wideband  digital  or  analog 
communications  channels,  or  narrow 
band  communication  channels  with  data 
compression. 


LASER  platemaking  unit  produces  3 
types  of  plates. 
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2  newspaper  groups 
buy  CIRCIS/3000 

Harte-Hanks  Communications  and 
Newspapers  of  New  England  recently 
purchased  six  CIRCIS/3000  compute¬ 
rized  newspaper  circulation  systems. 

CIRCIS/3000  is  one  of  the  first  compre¬ 
hensive  computerized  systems  designed 
to  serve  the  full  range  of  circulation  re¬ 
quirements,  providing  subscriber  service 
functions,  improved  billing  and  collection 
methods,  a  more  efficient  advertising  and 
marketing  operation,  and  accurate,  time¬ 
ly  accounting  procedures. 

Configured  around  a  Hewlett-Packard 
3000  computer,  which  has  a  data  base 
management  system  called  IMAGE, 
CIRCIS/3000  is  designed  for  multiple  ter¬ 
minal  access  on  large  data  base  environ¬ 
ments  to  accommodate  a  wide  range  of 
newspapers,  large  and  small,  today  and 
tomorrow. 

“Now,  with  the  help  of  extensive  input 
from  a  Knight-Ridder  Newspapers  Cir¬ 
culation  Committee,  which  is  made  up  of 
top  level  circulation,  accounting,  and 
data  processing  personnel,  we  have  de¬ 
veloped  a  product  that  honestly  fulfills  all 
of  the  present  circulation,  distribution, 
billing,  and  reporting  needs  of  the  indus¬ 
try,  with  the  flexibility  to  meet  the  future 
challenges  and  growth  of  this  fast-moving 
field,”  stated  Charles  W.  Jackson,  presi¬ 


dent  of  Collier-Jackson,  developer  of 
CIRCIS/3000. 

The  first  of  the  Harte-Hanks  properties 
to  utilize  the  system  will  be  the  Corpus 
Christi  (Tex.)  Caller-Times,  the  Framing¬ 
ham  (Mass.)  Middlesex  News  and  the 
Abilene  (Tex.)  Reporter-News.  Initial  in¬ 
stallation  sites  for  Newspapers  of  New 
England  are  the  Concord (N.H.)  Concord 
Monitor,  the  Greenfield  (Mass.)  Recor¬ 
der,  and  the  Holyoke  (Mass.)  Transcript- 
Telegram. 

Commenting  on  the  overall  in-depth 
capability  and  comprehensive  nature  of 
the  system,  Alexander  Hutchison,  pub¬ 
lisher  of  the  Greenfield  (Mass.)  Recorder, 
said,  “The  people  at  Collier-Jackson  took 
the  time  and  made  the  effort  to  really 
learn  our  business.  Their  Newspaper  Di¬ 
vision  is  truly  first  rate.  They  must  know 
more  about  newspaper  circulation  than 
any  other  group  in  the  country.” 

More  specifically,  the  paid-by-mail 
(PBM)  function  of  CIRCIS/3000  received 
special  praise  from  Concord  (N.H.) 
Monitor  general  manager  Michael 
Coughlin.  “The  new  system  will  enable 
us  to  move  toward  total  PBM  circulation 
and  reduce  the  collection  load.  More  im¬ 
portantly,  it  will  give  us  much  better  con¬ 
trol  of  subscriber  lists,  taking  the  paper¬ 
work  out  of  the  district  manager  job.” 
Coughlin  added,  “The  whole  thrust  will 
shift  from  a  clerical-accounting  function 
to  a  sales  and  service  function,  enabling 
us  to  personalize  customer  service  and 


provide  more  efficient  follow-up  when 
necessary.” 

Gary  Randazzo,  business  manager  of 
the  Corpus  Christi  Caller-Times,  antici¬ 
pates  “.  .  .  being  able  to  better  serve 
our  advertisers  with  more  precise  target¬ 
ing  of  market  areas  by  utilizing  the  speci¬ 
fic  zip  code  and  marketing  zone  selective 
printout  features  provided  by  Collier- 
Jackson.” 

“One  of  the  primary  benefits  we  see  in 
our  new  system  is  the  flexibility  never 
available  before  to  cope  with  the  massive 
changes  coming  in  circulation  and  dis¬ 
tribution  in  the  future,”  declared  William 
Dwight,  Jr.,  editor  and  publisher  for  the 
Holyoke  Transcript  Telegram. 

Corporate  director  of  Information  Ser¬ 
vices  Jon  Deir  Antonia  of  Harte-Hanks 
said,  “We  wanted  to  upgrade  our  divi¬ 
sions’  circulation  operations,  and  Collier- 
Jackson  will  provide  us  with  a  quicker 
and  more  efficient  implementation  than 
we  could  hope  to  achieve  by  developing 
our  own  on-line  system  from  scratch  or 
converting  what  we  already  have.” 

Among  the  list  of  users  who  have 
already  installed  CIRCIS/3000  are  a  num¬ 
ber  of  Knight-Ridder  properties,  includ¬ 
ing  the  Columbus  (Ga.)  Ledger  Enquirer, 
and  the  Gary  (Ind.)  Post-Tribune. 

A  comprehensive  Advertising  Manage¬ 
ment  System  is  in  development  to  round 
out  the  first  complete  and  fully  integrated 
computer  package  designed  specifically 
for  the  newspaper  industry. 


Crime  got  your 
town  down? 

State  Farm  has  a  “how  to  stop  it’’  kit  that  more 
than  1,500  communities  have  used  in  local  crime 
prevention  programs.  It  could  help  your  town  get 
such  a  program  started ...  or  it  may  give  you  ideas 
for  a  story  or  two  on  the  subject.  For  a  free  Crime- 
fighter  kit,  call  us  at  309-662-2845  or  write  to: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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INFORMATION 
UTILITIES  '81 

A  Major  Three  Day  Conference 
and  Exposition  For  the  First 
New  Industry  Of  The  Eighties 

QUBE.  Telidon,  The  Source,  Viewdata, 
CompuServe,  EFT,  VCR,  Teletext. 

Videodisc,  Apple  II,  7RS-80,  Prestel, 

Green  Thumb,  MDS,  Dialog.  Teleshop¬ 
ping.  EMMS,  Electronic  Yellow  Pages 
the  buzzwords  and  trade  names  of  a 
new  industry  —  information  utilities. 

Helping  the  new  industry  grow  will  be  a 
new  annua/  conference  and  exposition. 
Following  IS  a  quick  summary  of  wha( 
if's  all  about. 

Place:  New  York  Hilton 
Dates:  March  2,  3  &  4,  1981 
Attendees:  Executives  from  commqnica- 
]  tions  companies,  videotext  developers, 
newspaper  and  magazine  publishers, 
database  producers,  ad  agencies, 
retailers,  banks,  manufacturers  of 
f)ersonal  computers,  VCR's,  videodiscs, 
and  electronic  mail  systems. 

Purpose:  To  bring  to  a  common  focus 
dll  of  the  new  electronic  technologies 
being  readied  for  homes  and  offices. 

Format:  Individual  presentations  and 
panel  discussions  grouped  into  eight 
major  interest  areas  called  "tracks:" 
l-An  Information  Utility  Primer;  II- 
American/lnternational  Videotext  Trials 
and  Tribulations;  Ill-Personal  Computers 
As  Information  Pipelines;  IV-Videomedia 
As  Information  Utilities;  V-lnformation 
()pj)ortunities  and  ConsequerKes:  VI- 
Technological  Confluence  and  Conflict; 
Vli-Policy  Issues:  Vlll-Product  and 
Service  Presentations  and  Demos 
Speakers:  Over  90,  drawn  from  actual 
creators  of  information  utilities,  trade 
publications  and  research  organizations. 
Unique  Features:  Goes  beyond  state-of- 
the-art  reports  to  probe  consequences  of 
oj)erating  an  information  utility  .  .  . 
impact  on  a  company's  investment 
stature  potential  labor  struggles 
segmentation  of  the  advertising 
marketplace  .  .  effects  on  product 
uniformity  .  potential  surprises.  . 
Conference  Sponsor:  Online,  Incor- 
|)oraled,  sponsor  of  the  annual  ONLINE 
( onferences  for  professional  information 
users  and  publisher  of  ONLINE  and 
DATABASE  magazines. 

Additional  Information:  Send  in 
coupon  below  or  call  |ean-Paul  Emard, 
Program  Organizer,  (203)  227-8466. 


To:  Online,  Inc.  Dept.  lU  81 
1 1  Tannery  La.,  Weston,  Ct.  06883 

Please  send  LT  Program  information 
□  Exhibit  Information  [1  Both 


DATA-SITE  program  has  been  designed  to  provide  an  important  element  in 
an  organization's  EDP  disaster  recovery  plans. 

Data-Site  program  part 
of  disaster  planning 


Wright  Line  of  Worcester,  Mass., 
announced  November  17  in  New  York 
City  a  Data — Site  program  which  enables 
a  company  to  recover  from  an  EDP  disas¬ 
ter.  The  program  embraces  back-up  com¬ 
puter  shell  sites  and  Electronic  Data  Pro¬ 
cessing  (EDP)  records  management  ser¬ 
vices  at  remote  facilities. 

As  one  of  the  leading  suppliers  of  com¬ 
puter-related  information  management 
systems  and  products,  Wright  has  en¬ 
tered  into  an  agreement  with  the  Iron 
Mountain  Group,  Boston,  which  has  shell 
sites  in  upstate  New  York  and  northern 
Rhode  Island. 

EDP  disasters  are  caused  by  a  variety 
of  actions.  Some  of  these  are:  vandalism; 
earthquakes;  hurricanes;  nuclear 
radiation;  explosions;  fire;  water;  power 
failure  and  percussion. 

E.  William  Housh,  president  of  Wright 
Line,  said  there  are  two  major  reasons  for 
corporations  today  to  plan  against  an 
EDP  disaster.  The  more  computer- 
dependent  a  company  is,  he  stated,  the 
more  vulnerable  it  is  to  natural  disasters 
and  vandalism.  Within  the  next  five 
years,  he  went  on  to  say,  information  will 
acquire  a  corporate  value  second  only  to 
that  of  people  and  it  must  therefore  be 
given  the  appropriate  degree  of  protec¬ 
tion. 

Data-Site  is  not  intended  to  provide  a 
total  EDP  disaster  recovering  plan  or  to 
replace  existing  plans.  It  is  designed  to 
provide  the  important  element  in  these 
plans  that  comes  into  play  after  the  dust 


settles  and  allows  almost  normal  opera¬ 
tion  to  resume  during  the  prolonged  time 
period  necessary  for  the  restoration  of  the 
original  computer  site. 

The  program  includes  the  following:  in¬ 
tegration  with  existing  disaster  recovery 
plans;  on-site  records  protection;  shell 
site  back-up  facilities;  courier  services; 
and  off-site  EDP  records  management 
services. 

The  definition  of  an  EDP  disaster  re¬ 
covery  plan  was  given  by  Gerald  I .  Isaac¬ 
son,  director  of  the  Computer  Security 
Institute — Educational  Resource  Center 
in  Aberdeen,  New  Jersey. 

A  disaster  recovery  plan  is.  he  stated, 
"a  comprehensive,  consistent  statement 
of  all  of  the  actions  to  be  taken  before, 
during  and  after  a  disaster  (or  contingen¬ 
cy),  along  with  documented,  tested  proc- 
t  edures  which,  if  followed,  will  ensure  the 
availability  of  critical  resources  and 
I  facilitate  maintaining  the  continuity  of 
operations  in  a  contingency  situation.” 

:  Isaacson  said  the  three  phases  of  a  con- 

'  tingency  that  must  be  addressed  are  the 
■  emergency  phase,  the  back-up  phase  and 
I  the  restoration  phase. 

>  The  emergency  phase  includes  the  first 
-  response  to  the  situation,  the  attempt  to 
confine  the  problem,  the  analysis  of  the 
damage  and  the  decision  on  the  next  step, 
i  The  back-up  phase  has  two  parts  with 
3  the  first  being  the  identification  of  critical 
3  jobs  and  the  second  the  identification  of 
£  critical  resources, 
t  (Continued  on  page  27) 

EDITOR  &  PUBLISHER  for  November  29,  1980 


ARTIST'S  rendition  of  new  65,000  square-foot  addition  to  existing  23,000 
square-foot  plant  of  Cox  Arizona  Publications  in  downtown  Mesa,  Arizona. 

Cox  Arizona  Publications  begin 
$12.5  million  plant  in  Mesa 


Construction  began  November  1 1  on  a 
new  $12.5  million  facility  at  the  Mesa 
(Ariz.)  Tr/fewne,  a  division  of  Cox  Arizona 
Publications,  Inc. 

The  building  will  house  expanded  faci¬ 
lities  for  the  Tribune  and  for  the  Arizona 
Pennysaver,  which  will  bring  about  300 
Pennysaver  employes  to  Mesa.  In  all, 
more  than  500  full-time  employes  will 
work  at  the  expanded  plant. 

The  facility  will  contain  a  new  Goss 
Metro  offset  press  capable  of  printing  96- 
page  papers  at  85,000  per  hour. 

The  new  construction  will  be  a  65,000 


Technology 

(Continued  from  page  24} 


billing  right  out  of  the  computer,  and  up- 
to-the-minute  statistical  analysis  of  ads. 
revenue  and  receivables  have  been  prog¬ 
rammed  into  the  system."  said  Bailey. 
The  Observer-Reporter  had  the  option  of 
selecting  from  several  report  packages. 
The  one  selected  provides  and  input  list, 
classification  breakdown,  expiration  list, 
linage  report,  and  credit  check  via  tele¬ 
phone.  The  statistical  reports  are  printed 
out  and  ready  for  evaluation  by  the  close 
of  the  classified  advertising  day. 

“The  changeover  to  the  new  technolo 
gy  engineered  at  the  Observer-Reporter 
was  accomplished  with  our  own  people 
with  the  assistance  of  training  from  Itek 
Composition  Systems."  Bailey  com¬ 
mented.  “This  was  a  consideration  in  in¬ 
stalling  the  system,  which  had  to  be  oper¬ 
able  by  our  own  editors,  classified  and 
production  people.  Production  people 
also  visited  the  Itek  Composition  Sys¬ 
tems  plant  in  Wilmington.  Massachusetts 
to  observe  the  inner  working  of  the  sys¬ 
tem.  We  wanted  to  understand  not  just 
'how,'  but  also  'why.'” 

The  newspaper  sees  its  present  level  of 
technology  as  a  step  in  what  must  be  an 
ongoing  investment  in  advanced  and  in¬ 
teractive  systems. 

On  the  horizon  is  the  possibility  of  full 
page  pagination  and  display  ad  make-up 
plus  the  integration  of  visuals  into  the 


square-foot  addition  to  the  existing 
23,000  square-foot  Tribune  building.  The 
existing  building  will  be  remodeled  and 
will  have  the  same  brick  exterior  as  the 
new  addition. 

Charles  Wahlheim,  president  of  Cox 
Arizona  Publications  and  publisher  of  the 
Mesa  Tribune,  said  the  investment  was 
being  made  in  downtown  Mesa  because 
the  company  believes  in  the  future  of  the 
inner  city  area. 

The  expanded  facility  will  be  com¬ 
pleted  by  early  next  fall. 


system.  These  would  entail  scanners  for 
reading  and  digitizing  lineart  and  photo¬ 
graphs,  a  composition  and  make-up  ter¬ 
minal,  and  a  full  page  photocomposer 
with  half-tone  generation  capability.  In¬ 
teractivity  is  the  keyword  in  any  such 
process,  involving  editors,  layout  people 
and  production  people. 

The  step  which  the  Observer- 
Reporter  has  taken  can  lead  in  a  number 
of  technologically  advanced  directions. 


Data-Site 

(Continued  from  page  26) 


The  critical  Jobs  part  is  broken  down 
into  law  or  regulation;  cash  flow;  produc¬ 
tion  and  delivery;  public  image  and  inter¬ 
system  dependency.  The  critical  re¬ 
sources  part  is  broken  down  into  data; 
personnel;  forms  and  supplies; 
equipment;  software;  documentation; 
and  communications. 

Some  alternatives  available  for  back¬ 
up,  Isaacson  said,  are;  revert  to  manual 
operation;  off-the-shelf  procurement; 
storage  of  critical  equipment;  multiple 
corporate  sites;  empty  shell  facilities; 
mutual  aid  agreements;  service  bureaus; 
and  shared  contingency  facilities. 

The  restoration  phase,  he  stated,  has 
some  of  these  items  for  consideration; 
condition  of  the  original  site;  availability 
of  equipment;  and  the  logistics  of 
transfer. 


Jackson  papers  buy 
roll  handling  unit 

Jackson  Newspapers,  publishers  of  the 
New  Haven  (Conn.)  Journal-Courier  and 
Register,  recently  purchased  an  auto¬ 
mated  roll  handling  system  from  SI  Hand¬ 
ling  Systems  of  Easton.Pa. 

The  conveyor  system  will  automatical¬ 
ly  transport  rolls  of  newsprint  from  a  roll 
storage  area  to  one  of  12  press  spurs  ser¬ 
vicing  21  units  of  Goss  Metroliner  press¬ 
es.  The  system  is  expected  to  be  oper¬ 
ational  by  June,  1981. 

2  newspapers  select 
NAPPrint  system 

NAPPrint  contact  paper  and  the  NAP- 
Print  1 8  processor  will  be  used  by  the  San 
Diego  (Calif.)  Union  and  the  Houston 
(Tex.)  Post  in  their  pre-press  operations. 

NAPPrint  is  a  non-silver,  roomlight¬ 
handling  contact  paper  that  processes  in 
ordinary  tap  water.  The  N  APPrint  1 8  pro¬ 
cessor  is  the  only  piece  of  processing 
equipment  the  system  requires. 

The  San  Diego  Union  has  a  morning 
circulation  of  more  than  202, (MX)  and  a 
Sunday  circulation  of  almost  330,0(X). 

The  Houston  Post  has  a  morning  cir¬ 
culation  of  325, (KM),  a  Saturday  circula¬ 
tion  of  349,000  and  a  Sunday  circulation 
of  nearly  387,0(K). 


PRINTING  PLANT 
CONSTRUCTION 


CONSTRUCTION 

MANAGERS 


GENERAL 

CONTRACTORS 


EQUIPMENT 

INSTALLERS 


DARIN  &  ARMSTRONG  INC. 

23999  NORTHWESTERN  HWY. 
SOUTHFIELD.  MICHIGAN  48075 


FOR  MORE  INFORMATION  CALL 
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-uii  puB  i^audSjn  .sjadBdsAvsu  pue 
sSed  J3dedsM3u  aip  jo  azis  sSjci  sq),,  jo 
ssnaesq  sjsd^dsMSu  ui  ip/w  ^jom  spe  sq) 
piBS  3H  ./PBdiui  puB  XqpqisiA  pS^UBAA 
3/v\,,  3snB33q  uSjBduiBO  sq)  JOj  spiqsA  Ajb 
-luiJd  3q)  SB  U3Soq3  sjsm  sj3dBds/W3|q 

^/jaSpnq  jno  joj  qou  oo) 

SI  Aj„  ‘piBs  aq  ‘pusds  oj uoiuiiu  i$  qjiyv^ 

^/sjnoj 

siqi  snuquoD  jjiav  3a\„  ‘piBS  aq  ./aas  ubo 
I  SB  JBj  sy,,  ’saud  oj  SuipjoaaB  ‘sujajjBd 
Bipaiu  aiuBs  aq)  X|q3noj  Avoqoj  o)  papad 
-xa  SI  ‘spB  uaj  oi  jqSia  qjiM  JBa/<  jxau 
anunuoa  qiAA  qaiqAA  ‘uSiBduiBa  aqi 
,,  sdB3  aqj  ui 

ipj  OJ  jBqj  uo  UBaj  oj  aABq  aA\  os  ‘asjaAiun 
aqj  sjaAoa  Ajpasoddns,,  ‘aauj  piBS  ‘uoij 
-ipa  iBuoijBN  s.iBUjnof  jaajjs 

aaud  OJ  SuipjooDB 
‘payijsnf  jsoa  aq  jou  pjnoa  jnq  ‘pajap 
-isuoa  ajaA\  ‘saiaSuy  soq  puB  uojsog  ajjq 
‘saijp  jaqjo  sjajuaa  uoijBjado  jbjs  auoq 
OJ  ^jiuiixojd  jpqj  jo  sisBq  aqj  uo  uasoqa 
ajaA\  sjadBdsMau  asoqj  ‘aoug  ajop 
-oaqx  ‘saaiAjas  aAijBaja  puB  SuisjjjaApB 
JO  jojaajip  s^jBjs  auoT  oj  Suipjoaay 
•aag  oiuautojov^  puB  'apwojtfj 
oasiauvjj  UDg  'saiui±  afjwas  'isoj 
jaAuag  ‘aunqux  tijtj  a^v^  j/oy 
DSjnx  "waii-saiDisiaun/iDaij  saiuti 
suvapo  'SMaiq  Suiujoy^  svjidq 
‘isoj  uoisnof{  'pufiuag-uns  ajopjaptiDj 
uoj  ‘sMafq  5>  ppjaff  ‘lopj-uviu 

-iSjtj\  ypopoiq  "japva'j-sawjx  puowqaig 
‘uoimpisuoj  5>  iDuunof  otuvpy  'uvsuayi 
(•suB>i)  svsuv)f  'saiuii  y  (-oj^) 
iCjij)  SDsuvyi  'aunqu±  oSvaiqj  aqj  ui  utu 
ajaAV  spB  a3Bd-j|BH  pujnof  laajig 
aqx  puB  JDts  uojSwifSD^  aq±  ‘sawjx 
yfuox  Ma/q  aqx  ui  uai  aABq  spB  aSBd  nnj 
•BDuauiy 

JO  uoijBzqBiJjsnpuiaj  aqj  jo  anssi  aqj 
ssajppB  i|iAA  ‘jaquiaaaQ  JO  jjaaAA  pjiqj  aqj 
UI  utu  OJ  pajB|s  ‘JBaX  siqj  jo  pB  jsbj  aqi 

uoyBijui 

JO  sajBj  qSiq  puB  saxBj  qSiq  ‘juauiAoiduia 
-un  qSiq  Suuajjns  aiiqA\  spoo3  pajujOBj 
-nuEiu  pajjoduii  Anq  oj  ssau3ui|iiM  ,suBai 
-jauiy  paja3jBj  ‘jjaaM  jsb|  ubj  qaiqAA  ‘pB 
puoaas  aqx  saiaqod  iBjuauiuojiAua  puB 
AjojBin3aj  ‘uoijbxbj  [BjuauiujaAo3  aAij 
-aujsaj  AiJaAO  sb  paAiaajad  uijij  aqj  jBqAA 
qjiA\  anssi  >|00j  ‘qjuoui  aqj  ui  AjJBa  ubj 
qaiqA\  ‘pB  jsjij  aqx  •u3iBduiBa  AaBaoApB 
UB  ojui  u3iBduiBa  pB  ajBJodjoa  snoiA 
-ajd  sji  3U11UJOJSUBJJ  Aqajaqj  ‘sanssi  uo 
spuBjs  jjooj  qa!qA\  spB  papjOA\-Ai3uojjs 
3u!uunj  UB3aq  uijij  aqj  ‘qjuoui  siqx 
apiqaA  AjBuiud  sji  sb 
sjadBdsMau  3uisn  u3iBduiBa  3uisijjaApB 
AaBaoApB  3uinuijuoa  b  uo  pajjJBquia 
sBq  ‘‘s  n  juauiaa  auo 

-jaquinu  aqj  ‘-auj  saujsnpuj  jbjs  auo^ 

s)a)|jeui  61-  uj 
spe  AoeaoApe 
sum  jeis  9uo~| 


•qoH  ■•OJ  aiq^pBAB  A)|Bjaua3 

SI  uoijBuiqujoa  jajuud/jojBinapa  aqx 
■SZ$  JOJ  JuauiyBd 
-ap  qajBasaj  s^ay^q  aqj  uiojj  sjadBdsAvau 
jaquiaui  oj  aiqBiiBAB  si  ‘ibhubui  uoij 
-anjjsui  UB  qjiA\  jaqja3oj  ‘ajBMjjos  aqx 
'3u!uiu]Bj3ojd  auo  A|uo  qjiAV 
saxiui  Bipauj  puB  sappaqas  jo  jaquinu 
pajiuiqun  ub  azApuB  UBa  jojBinapa  aqx 
Bipaui  aiuojjaaia  aqj  jo  qaBa  qjiA\  sjadBd 
-SAvau  JO  saxiui  joj  puB  AuBnpiAipui  sapp 
-aqas  oipBj  puB  uoispaiaj  ‘sjadBdsAvau 
JOJ  BjBp  aanpojd  suiBj3ojd  aVN 

•dojjjsap  s^juaqa  b  uo  suosuBd 
-uioa  Bipaui-jajui  puB  bjjui  ]nj3uiuBaui 
do|aAap  OJ  uosjadsaps  aqj  smo||b 
qaiqAA  ‘uoijBuiqiuoa  jajuud  puB  jojBpa 
-pa  aqj  qjiA\  a|doadsaps  paddinba  aABq 
suijij  aAjjBjuasajdaj  jsBapBOjq  puB  ja 
-dBdsAAau  pjaAas  saps  Bpaui  ui  jBjndod 
A|3u!SBajaui  3uiuiu]oaaq  ajB  ‘Bipaui  snou 
-BA  uaaAAjaq  suosuBduioa  Aauanbajj  puB 
qaBaj  dojaAap  qaiqM  ‘sjojBjnapa  aqx 
'sjajuud  uoiuBduioa  jpqj 
puB  sjojBpapa  Bipaui  6S-I1  sjuauiiujsui 
sBxax  qjiAA  pasn  aq  oj  su]Bj3ojd  ajBAvjjos 
ajBjado  OJ  AsBa  ‘jsoa  aaoj  pado|aAap  sBq 
nBajng  3uisijjaApy  jadBdsA\a|q  aqx 

sjoieinoieo  eipsiu  jo| 
suiejBojd  SJ3||0  gvN 

,/dBui  aqj  uo  uiaqj 
jods  sjapBaj  dpq  jBqj  sjJBqa  bojb  apoa 
diz  aqj  AjJBa  aAV  aauis  sjaquinu  auoqd 
jpqj  qjiAA  3uop  spB  jpqj  ui  sapoa  diz 
apn|aui  oj  un3aq  aABq  sjasijjaApB  auios 
q3noqjp,,  ‘pps  aq  ^/juasajd  jb  jO|q„ 

isuoij 

-BDijissBia  jaqjo  apnpui  oj  3uimoj3  3ui 
-dnoj3  apoa  diz  siq  aas  uBuiajo^  saoQ 
puaifaaAA 

B  jaAO  pajBJjuaauoa  ajB  saps  asoqAv 
sjasijjaApB  aps  a3BJB3  qjiAV  paaaans 
j.upip  jsnf  sjauiij-QI  lias  oj  jjojja  puijou 
aqj  jBqj  punoj  oqAv  ‘UBUiap^  pps  ./sauiij 
jnoj  OJ  aajqj  uiojj  pB  aps  a3BJB3  a3BjaAB 
aqj  dn-dajs  sn  padpq  SBq  ajBJ  aqx,, 
ajBJ  siqj  uo  punjaj 
ou  aAiaaaj  sjasijjaApB  ‘pajaajja  ajB  suoij 
-BqaauBa  apqAA  ‘puB  pajdaaaB  ajB  spjBa 
jipaja  ou  —  japjo  qjiAv  qsBO  ABd  jsnui 
sjasijjaApy  'OASS  JOJ  sABp  jnoj/spjOAA  oi 
JOJ  sjpa  jj  spB  AjJBd  ajBAud  ip  oj  aiqBaqd 
-dB  SI  qaiqAA  ‘ajBJ  up3jBq  ApiUBj  ,SA\a(q 
-sauiix  aqj  Joj  3uio3  ajB  sjasijjaApy 
,/uiaqj  JO  spunoj  aqj  a>|BUJ  oj  pa3Bjnoaua 
ajB  puB  aaioqo  b  qans  aABq  Aaqj  ‘sjaqjo 
OJ  Ajiuiixojd  asop  ApAijBpj  ui  aps 
a3BJB3  auo  qjiA\  puB,,  ‘pps  aq  ,/aaioqa 
B  aABq  Aaqj  ajaqAA  doqs  oj  a^q  aidoag,, 
•jdaauoa  aaBjdjajj 
-jBui  aqj  JO  uoijBjsajiuBUJ  jaqjouB  A|duiis 
SI  ji  asHBaaq  pooqjoqq3iau  Aq  3uidnoj3 
Jiaqj  puB  spB  aqj  oj  asuodsaj  uaaMjaq 


dpsuoijBiaj  ajiuijap  b  saas  uBuiap^ 
,/pBajq  paaqs  aauis  3uiqj  jsajBaj3 
aqj  SJI  pps  oqA\  auo  uiojj  jpa  juaaaj  b 
jo3 1,,  ‘pps  uBuiajo^  ^/ji  aqq  sjapBag,, 
•suuinioa  jnoqB  oj  uaaoj3  sBq  Ajo3ajBa 
aqj  ‘AAO|q  'Aipp  saps  a3BJB3  jo  suuin 
-|oa  y,  I  pajjBa  SA\a|q-sauiix  aqj  ‘paanp 
-ojjui  SBAA  uoijouiojd  A\au  aqj  ajojag 
aaaidB  jJqI  JOj  pasBqajnd  aq  Abui 
sjajsod  puoqippy  auioq  Jiaqj  oj  uoij 
-aajip  aqj  ui  3uijuiod  aaojjb  paqsiuij-j|Bq  b 
JO  3uidBqs  aqj  puB  ssajppB  Jiaqj  jo  ui-qij  b 
Apo  ajinbaj  qaiqAv  sjajsod  aajj  omj  uaAi3 
ajB  sjasijjaApB  aps  a3BJB3  ‘uoijippB  uj 

/Aauoi\  7?  auiix  snij  auqosB9-A3jau3 

nox  aABs  OJ  aaiAjas  paijissBi^  SAvajq 
-sauifx  Jaqjouy,  ‘Ajojaajip  apoa  diz  aqj 
jaAO  3uipBaq  jauuBq  b  sunj  sauiix-SAvaiq 
aqj  ‘uiBj3ojd  A\au  aqj  jjoddns  ox 
,/s>|anq  a|iqA\qjJOAA 
auios  qjiAA  dn  auioa  Ajjuanbajj  puB  jjnjs 
pajuBAAun  Jiaqj  |p  qas  saqiuiBj,,  ‘pps 
uBuia|09  ,/jJojja  auo  qjiAA  ‘aao^,, 

•SpB  JUBAA  ajBAUd 

jsoul  pazuajaBjBqa  Apnouajd  jBqj  aps 
uiaji  pnpiAipui  aqj  3upBidaj  ‘ajq  jo  Abaa 
B  auioaaq  SBq  ‘aps  pjBA  puB  qajod  ‘Abaa 
-aAup  ‘juauiasBq  ‘oijBd  aqj  sb  UAAOuq  osp 
‘aps  a3BJB3  aqj  ‘UBUiap^)  oj  3uipjoaay 

,/aUIIJ  pUOIJippB  JO  BJOI 
UB,,  ajinbaj  jpsaop  ssaaojd  aqj  pps  ubui 
-a|09  ‘apoa  diz  jaajjoa  jiaqj  japun  spB  aqj 
jsq  OJ  pauiuiBj3ojd  AiajBudojddB  uaaq 
SBq  qaiqAA  ‘jajnduioa  aqj  oj  squBqx 
./paqoojjaAO  aq  jpoAA  pB  siq  jBqj 
jasijjaApB  aqj  ajnssB  sdjaq  ji  puB  pooqjoq 
-q3iau  uaAi3  b  ui  sajBS  a3BJB3  aqj  [p  doqs 
UBa  aq  asnBaaq  A3jaua  puB  auiij  saABS 
siqj  ‘japBaj  aqj  joj,,  panuijuoa  aq  ^.‘A| 
-paijaqBqdp  paxapui  osp  si  puB  apoa  diz 
jadojd  aqj  japun  sjBaddB  uaqj  pB  aqx,, 

HHHsnand  y 

Boiiag  ppj  uBuja|09  ^/apu-jaAO  ojui  jnd 
puB  uijaj  3uixapui  aqj  jajjB  jq3u  sapoa 
diz  aqj  jjasui  sjosiA-pB  aqj  aABq  oj  AsBa 
SI  JI  ‘spuiuijaj  jajnduioa  jno  qjiM,, 

•saijiunuiuioa  Aq 
-jBau  JOJ  sapoa  i£  aqj  jo  s3uijsi]  sb  paAA  sb 
BajB  ojjaui  aijg  jajBaj3  aqj  ui  SBajB  apoa 
diz  01  aqj  3uiAAoqs  jjBqa  apoa  diz  b  jo 
uoijBaqqnd  Ajpp  joj  sapiAOjd  uBjd  aqx 
sapoa  diz  Jiaqj  jo 
sji3ip  aajqj  jsb|  aqj  ui  pajaayaj  sb  spooq 
-Joqq3iau  Aq  saps  a3BJB3  aqj  dnoj3  — 
uiaiqojd  aqj  oj  uoijnps  anbiun  b  aq  oj  jno 
paujnj  SBq  jBqAA  qjiAA  dn  auiBa  aq  ‘jBaA 
siqj  jaqjBg  ’uoijaB  a|jji|  aabs  oqAA  asoqj 
UIOJJ  Abaab  sjjaoiq  oaaj  jsnf  sjasijjaApB 
aps  a3BJB3  uiojj  spiuouiijsaj  aijSBisnqj 
-ua  paAiaaaj  aq  uaqAA  papznd  sbaa  ajj 
•jajjBui  aqj  ojui  jjooi 
OJ  papiaap  'SMaiq-saiuix  (  bj)  au^  aqj 
JO  uqaq  pajjissBp  aqj  jb  JBaA  qjgg  siq  jno 
3uipunoj  ‘UBUia|03  ly  j^yD  ‘spB  jpqj  oj 
asuodsaj  jood  jnoqB  sjupiduioa  pajajsi 
-3aj  sjasijjaApB  a|BS  a3BJB3  uaqxv 
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Daily  sues  PD 
over  access  to 
offense  reports 

St.  Paul  (Minn.)  Pioneer  Press  and 
Dispatch  has  filed  a  lawsuit  charging  the 
St.  Paul  Police  Department  with  willfully 
and  intentionally  restricting  reporters’ 
rights  to  gather  and  collect  information 
for  news  articles. 

The  suit,  filed  in  Ramsey  County  Dis¬ 
trict  Court,  challenges  Police  Chief  Wil¬ 
liam  McCutcheon’s  interpretation  of  a 
1975  amendment  to  the  Minnesota  Data 
Privacy  Act  of  1974. 

The  amendment  allows  for  adminis¬ 
trators  of  public  agencies  to  restrict  di¬ 
vulging  information  about  active  investi¬ 
gations.  McCutcheon  last  April  said  that 
ongoing  criminal  investigations  fall  under 
those  provisions  and  ruled  that  reporters 
could  no  longer  have  access  to  “initial 
offense  reports.” 

Such  reports  are  routinely  filed  by  of¬ 
ficers  upon  investigating  a  criminal  com¬ 
plaint.  The  reports  contain  such  informa¬ 
tion  as  the  names  of  victims,  their  ad¬ 
dresses,  the  location  of  the  crime,  a 
brief  account  of  the  incident  and  whether 
any  pereonal  injuries  resulted. 

“What  the  police  department  is  saying 
is  that  such  information  is  part  of  their 
active  investigation,”  said  John  Finne¬ 


gan,  executive  editor  of  the  Pioneer 
Press  and  Dispatch.  “And  since  active 
investigation  information  is  confidential, 
at  least  under  McCutcheon’s  ruling,  re¬ 
porters  therefore  don’t  have  access  to 
it.” 

Finnegan  said  that  until  McCutch¬ 
eon’s  interpretation  was  enforced,  re¬ 
porters  traditionally  were  permitted  to 
read  the  “initial  offense  reports.”  Now, 
Finnegan  said,  a  police  department  pub¬ 
lic  information  officer  reads  the  reports 
and  tells  reporters  only  the  details  he 
wants. 

“Most  police  departments  in  the  state 
don’t  follow  McCutcheon’s  interpreta¬ 
tion,”  Finnegan  said.  “We  tried  to  en¬ 
courage  the  city  to  back  away  but  so  far 
we  have  been  largely  unsuccessful.” 

McCutcheon,  Finnegan  said,  has  the 
support  of  the  St.  Paul  city  attorney  who 
advised  McCutcheon  that  his  interpreta¬ 
tion  was  proper. 

McCutcheon  has  refused  to  comment 
on  the  matter  saying  it  is  now  in  litiga¬ 
tion. 

Named  as  plaintiffs  in  the  law  suit  are 
Finnegan,  Dispatch  reporter  Jeff  Kum- 
mer,  and  Northwest  Publications,  Inc., 
the  parent  corporation  and  publisher  of 
the  Pioneer  Press  and  Dispatch. 

Finnegan  said  the  suit  charges  that  it  is 
a  statutory  violation  to  restrict  access  to 
the  initial  offense  reports.  Should  the 
court  rule  that  McCutcheon’s  interpreta¬ 
tion  of  the  1974  amendment  is  correct. 


the  suit  then  asks  the  court  to  find  the 
statute  in  violation  of  the  state  and  fed¬ 
eral  constitutions,  specifically  the  First 
and  Fourteenth  Amendments  to  the  fed¬ 
eral  constitution. 

McCutcheon’s  interpretation  of  the 
1974  amendment  is  also  being  questioned 
on  another  level.  The  Marshall,  Minn, 
city  attorney  recently  asked  the  state  at¬ 
torney  general  for  a  ruling  on  whether 
McCutcheon’s  interpretation  is  valid. 
The  Marshall  city  attorney  asked  for  the 
review  after  the  editor  of  the  Marshall 
Independent  challenged  the  city’s  police 
chief  on  considering  evoking  a  similar 
interpretation  of  the  1974  amendment. 
The  state  attorney  general  hasn’t  made 
his  ruling  yet. 

Finnegan  said  McCutcheon  may  have 
personal  motives  behind  his  interpreta¬ 
tion  of  the  amendment.  Until  last  Spring, 
McCutcheon  served  as  both  St.  Paul  dep¬ 
uty  police  chief  and  state  senator.  As  a 
senator,  McCutcheon  was  an  adamant 
supporter  of  a  movement  to  specify  crim¬ 
inal  justice  investigations  as  part  of  the 
language  of  the  1974  amendment  to  the 
Minnesota  statute.  That  never  came  to 
be. 

Last  Spring,  McCutcheon  decided  not 
to  seek  another  term  in  the  state  legisla¬ 
ture  and  instead  took  the  full-time  police 
chief  position.  It  was  then  that  he  made 
his  ruling  barring  reporters  from  direct 
access  to  the  initial  offense  reports. 


BARRY  FARBER  SUMS  UP  BARRY  FARBER'S  FOOTNOTES 


"I  have  great  moral  nostalgia  for  my  childhood  and 
utter  contempt  for  the  morality  of  today.  Back  then, 
honesty  was  the  only  policy.  Now  it's  merely  one  of  the 
alternatives." 


December  1  marks  the  launch  date  of  a  provocative  new  column  laced 
with  the  mood  of  moral  indignation  that  seems  on  the  upsurge 
throughout  the  country.  It  is  called  Barry  Farber's  "Footnotes"  and 
will  be  available  three  times  a  week  from  New  York  Times  Special 
Features.  Each  of  Farber's  pungent  and  irreverant  columns  will  give 
your  readers  a  fresh  perspective  on  traditional  American  values.  A 
noted  national  broadcaster  and  journalist,  Farber  will  deal  with  social 
issues,  personal  reminiscenses,  lifestyles,  political  styles — everything 
that  engages  the  restless  imagination  of  this  outspoken  personality. 


Special  Features 

The  New  York  Times  Syndication  Sales  Corporation 
200  Park  Ave,  •  New  York,  NY  10166 


For  details  and  samples  of  Barry  Farber's  7{X)- 
word,  three-times-a-week  column,  contact 
Eastern  Sales  at  (212)  972-1070 ...  or  Western 
Sales  at  (213)  278-4543. 
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Syndicates _ 

Getting  syndicated  is  a  iongshot 


It’s  really  a  Iongshot  for  a  writer  or 
cartoonist  to  get  his  work  syndicated, 
according  to  David  Hendin,  vicepresi¬ 
dent  and  editorial  director  of  United 
Media  Enterprises. 

Hendin,  who  supervises  the  selection 
and  distribution  of  all  editorial  material 
syndicated  by  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association, 
said  he  personally  evaluates  nearly  6,000 
submissions  each  year  and  accepts  only 
about  6  to  8  new  features  for  syndication . 

In  an  interview  with  the  Scripps- 
Howard  house  publication,  Hendin  said, 
“Sitting  in  Peoria,  Illinois  or  New  York 
City  for  that  matter,  saying  you  want  to 
become  a  syndicated  columnist  or  car¬ 
toonist  is  easy  to  do.  But  the  truth  is  that 
it’s  really  a  Iongshot  and  it’s  very  tough.’’ 

Industry-wide,  Hendin  said,  there  are 
“probably  a  hundred  or  more  small 
syndicates  which  introduce  50  to  100  new 
syndicated  features  annually.’’  Many  of 
those,  he  said,  “are  not  likely  to  be  finan¬ 
cially  successful  for  the  creator  and 
syndicate.” 

Hendin  said  many  of  his  syndicate’s 
features  do  not  come  from  the  submission 
file,  but  from  “our  relationships  with 
talented  people  who  pursue  either  their 
own  idea  or  ours.” 

Hendin  said  its  hard  to  tell  what  will  sell 
and  because  of  this,  he  evaluates  all  sub¬ 
missions,  “even  the  stuff  that  looks  like  it 
was  written  on  toilet  paper.” 

“You  can’t  evaluate  talent,”  the  34- 
year  old  Hendin  said.  “You  can  only  ev¬ 
aluate  what  you  like  and  what  you  think  is 
good  quality.  All  we  can  hope  is  that  my 
tastes  and  the  tastes  of  our  top  editors 
coincide  with  the  tastes  of  the  times.  You 
go  with  your  mind  and  your  gut  and  you 
don’t  sit  around  and  worry  about  the  con¬ 
sequences.” 

Hendin  told  the  story  of  how  he  got  one 
column  for  his  syndicate. 

While  on  a  commuter  train  he  sat 
across  from  a  woman  who  told  him  she 
was  a  psychologist.  “I  asked  her  if  she 
could  write  and  she  said  she  couldn’t,”  he 
related.  “Her  husband  was  the  writer  in 
the  family,  she  said.  I  got  her  card  and 
later  nagged  her  to  write  a  column  for  us.  I 
told  her  ‘  Your’re  a  smart  woman.  Just  put 
on  paper  whatever  it  is  you  would  say  to 
your  patients.’” 

He  was  referring  to  Dr.  Karen  Blaker, 
whose  NEA  column  appears  in  more  than 
100  newspapers. 

Hendin  said  the  trend  in  syndicates  to¬ 
day  is  toward  consumer  oriented  and 
politically  conservative  material.  “In 
comics,”  he  said,  “there  is  a  trend  away 
from  story  continuity  toward  single  gags 
and  loose  continuity  gag  strips  and 
panels.” 


FISCHETTI  DIES 

John  Fischetti,  Pulitzer-Prize  winning 
political  cartoonist  for  the  Chicago-Sun 
Times,  died  November  15.  Fischetti,  64, 
became  ill  shortly  after  arriving  home  and 
was  rushed  to  the  hospital  where  he  was 
dead  on  arrival.  He  had  suffered  several 
heart  attacks  over  the  years  and  had 
undergone  triple  bypass  surgery  in 
September,  1979. 

Following  a  four  year  stint  in  the  U.S. 
Army  which  culminated  in  1946,  Fischetti 
worked  for  10  years  for  Newspaper  En¬ 
terprises  Association.  He  then  joined  the 
now  defunct  New  York  Herald  Tribune 
where  he  spent  8  years  and  in  1967, 
moved  to  the  Chicago  Daily  News.  In 
1978,  he  joined  the  Cicago  Sun-Times 
when  the  News  folded. 

In  addition  to  the  Pulitzer,  won  in  1969 
for  the  “general  excellence  of  his  edito¬ 
rial  cartooning  in  1968,”  Fischetti  re¬ 
ceived  special  recognition  for  his  “My 
Son,  My  Son”  cartoon.  It  was  drawn 
under  the  pressure  of  deadline  in  a  little 
more  than  an  hour,  after  word  of  the  tra¬ 
gic  death  of  United  Nations  Secretary- 
General  Dag  Hammarskjold  in  an  air¬ 
plane  crash  in  1961.  The  original,  re¬ 
quested  by  the  late  Dr.  Ralph  Bunche, 
hangs  outside  the  Secretary-General’s 
office  at  the  UN  in  New  York  City. 

FEATURE  FOR  KiDS 

Rafferty,  a  reading  feature  for  kids 
which  was  developed  from  Gerald 
Dumas’  children’s  book  Rabbits  Rafferty 
and  syndicated  by  King  Features  Syndi¬ 
cate  beginning  last  May,  is  now  being 
carried  by  close  to  100  newspapers. 

Rabbits  Rafferty  is  a  fat  rabbit  who 
came  to  life  in  1962  when  Dumas  began 
telling  his  children  bedtime  stories  about 
the  character.  One  thing  led  to  another 
and  Dumas  began  working  on  the  book. 
At  the  time  he  was  working  for  Mort  Wal¬ 
ker  as  a  writer  and  artist  on  “Beetle 
Bailey,”  “Hi  and  Lois,”  and  “Boner’s 
Ark.” 

The  book  started  out  for  the  very 
young,  but  eventually  became  reading  for 
8  to  1 3-year  olds.  The  Rafferty  newspaper 
feature  is  geared  toward  the  third  to  fifth 
grade  reading  audience.  It  is  also  de¬ 
signed  for  parents  to  read  to  younger  chil¬ 
dren. 

Rafferty’s  format  is  panel  form.  Each 
story  has  to  run  for  four  to  five  weeks. 
First  Dumas  writes  the  story  and  then 
breaks  it  into  daily  segments.  His  illustra¬ 
tor  is  Mel  Crawford  of  New  Milford,  Con¬ 
necticut. 

Dumas  said  the  most  difficult  part  is 
thinking  up  a  “hook”  or  teaser  to  put  at 


the  end  of  each  segment  to  carry  reader 
interest  until  the  next  day. 

He  said  a  bonus  of  the  panel  format  is 
that  after  reading  the  story  each  day,  a 
child  can  color  the  illustration,  clip  the 
panel  and  put  together  a  book  of  their 
own. 

COMiC  STRiP  TO  START 

“Barbara  Cartland’s  Romances,”  a 
comic  strip  based  on  the  romantic  fiction 
novels  by  Barbara  Cartland,  debuts  this 
month  in  newspapers  around  the  country. 

Subscribers  to  the  newest  United  Fea¬ 
ture  Syndicate  daily  and  Sunday  strip  in¬ 
clude:  Atlanta  Constitution,  Baltimore 
Sun,  Chicago  Tribune,  Dallas  News, 
Houston  Post,  Miami  News,  Cleveland 
Press,  Philadelphia  Inquirer,  St.  Louis  ] 

Globe-Democrat,  Buffalo  Courier- 
Express  and  the  San  Francisco  Ex-  j 
aminer.  | 

Cartland  has  nearly  300  books  to  her 
credit  and  her  novels  are  published  in  the  :i 
United  States  by  Bantam  Books  and  Jove  j 

Publications. 

A  Cartland  novel  always  takes  place 
sometime  between  1790  and  1890. 
According  to  UFS,  “each  novel  stars  a 
beautiful,  high-spirited,  chaste  young  1 

woman  and  a  handsome,  slightly  rakish, 
titled  hero. 

Writer  Jim  Lawrence  and  artist  Gray 
Morrow  have  adapted  the  novels  to  the 
continuity  strip  medium.  The  team  works 
together  on  the  comic  strip  “Buck  Ro-  ] 
gers.”  Lawrence  is  also  the  writer  of  the 
strip  “Captain  Easy,”  while  Morrow 
does  the  drawing  for  the  magazine  “Bar¬ 
bara  Cartland’s  World  of  Romances.”  j 

Cartland  herself  claims  to  have  re¬ 
ceived  49  proposals  of  marriage  before 
accepting  one.  She  is  twice  married,  once 
divorced  dnd  now  widowed.  She  lives  on 
a  400  acre  estate  near  London. 

Says  Cartland,  “Lovemaking  is  the 
nearest  we  can  get  to  the  divine.  Every¬ 
body  knows  it  and  wants  it  in  their  hearts. 

I  am  the  only  person  who  puts  it  into 
words.” 

Parmelee  to  head 
KRN  marketing 

Knight-Ridder  Newspapers,  Inc.  is 
planning  to  fill  the  corporate  marketing 
vicepresident’s  post,  which  has  been 
vacant  for  several  years,  with  Knight- 
Ridder  Newspaper  Sales  president  Ed¬ 
ward  Parmelee. 

Parmelee  will  move  to  Miami  in  Janu¬ 
ary  to  assume  the  marketing  vicepresi¬ 
dent  position  vacated  by  Lee  Templeton 
when  he  moved  to  Playboy  Enterprises 
several  years  ago.  Parmelee  will  continue 
to  preside  over  Knight-Ridder  Newspap¬ 
er  Sales  in  New  York  while  assuming 
operating  responsibility  for  the  corpora¬ 
tion’s  alternate  delivery  arm,  called 
Adams.  Parmelee’s  appointment  must  be 
approved  by  the  corporate  board. 
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Newspaper  Features 

Great  Stars  and 
Great  Readers 


The  Rolling  Stone  Readers:  88*^7o  of  them  are 
18 — 34;  92%  are  high  school  graduates  and 
above.  They’ve  got  an  average  household  income 
of  $19,149.  And  they’re  loyal. 

When  your  paper  uses  Rolling  Stone  interviews 
with  their  favorite  stars,  record  reviews,  special 
features,  and  celebrity  profiles,  you’re  hitting 
this  audience  where  it  lives.  It’s  what  young,  up¬ 
scale  people  want  to  read. 

So  if  you’re  not  subscribing  to  the  various 
Rolling  Stone  services,  take  a  good  look  at  what, 
and  who,  you’re  missing.  And  then  speak  to  us. 


COLUMNS 


Three  Weekly.  Includes  gossip  on  the  activities 
of  favorite  artists,  5  to  6  record  reviews,  and  850 
word  profiles  on  upcoming  groups. 


FEATURES  SERVICE 


Bi-weekly:  4  or  5  general  interest  pieces  excerpted 
from  Rolling  Stone  magazine.  850 — 1500  words. 


PREMIUMS 


The  blockbuster  one-shots  that  have  made 
Rolling  Stone  synonymous  with  some  of  the  best 
investigative  reporting  in  the  country. 


For  additional  information,  contact 
Dick  Fales,  National  Sales  Director, 
at  800-223-7383  or  212-682-5600. 


Svncflica*e 

235  East  45th  Street,  New  York,  N.Y.  10017 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


1 

ACCLAIMED  Midwest  sports  magazine  seeks 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair.  CA  91763 

AUTOMOTIVE 

MONEY  I 

11430,  Chicago  IL  60611. 

(714)  626-6440 

YOUR  AUTO  AND  YOU:  Weekly  column  of  |  "MORE  FOR  YOUR  MONEY"  —  Weekly  col- 
answers  to  your  readers'  car  problems,  plus  |  umn  of  money-saving  news.  Proven  results, 
weekly  test  report  on  new  cars,  vans.  Write  for  Camera-ready.  Samples,  Mike  LeFan,  1802  S, 
samples,  rates.  Automotive  Features,  814  E.  13th  Temple  TX  76501. 

Manor  Circle,  Milwaukee  Wl  53217. 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


WHAT  DO  THE  San  Francisco  Chronical,  Dallas 
Morning  News,  Niagara  Gazette  and  other 
dailies  nave  in  common?  Energy  Notebook: 
Breezy,  informative  Q  &  A.  For  tearsheets  and 
rates,  contact  Energy  Notebook,  PO  Box  447, 
New  York  NY  10276.  (212)  777-3977. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 

278,  Bruce  MS  38915. _ 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennett  International, 
17700  Western  69e,  Gardena  CA  90248. 

WHY  PAY  FOR  FEATURES  when  we'll  pay  for 
you?  Camera  ready  "Opportunity  Mart"  classi¬ 
fied  ad  columns  draw  readers  interested  in 
books,  recipes,  business  opportunities,  stamps 
&  coins,  hunting  &  fishing  and  general  interest 
opportunities.  Earns  extra  money  for  your  pub¬ 
lication  easily.  Weekly  newspapers  only!  Send 
your  display  rates  &  circulation  figures  to  re¬ 
ceive  samples  &  complete  details.  BUDGET 
"Opportunity  Mart"  PO  Box  68-EPl.  Park 
Ridge  IL  60(168. _ 

HUMAN  BEHAVIOR 

HOW  HAPPY  are  your  children?  This  week's 
human  behavior  feature  tor  lifestyle  pages  from 
BARBARA  BURTOFF  SYNDICATED  FEA¬ 
TURES,  2  Hawthorne  Place,  Suite  lOA,  Boston 
MA  02114. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen- 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 


QUOTATION  FEATURES  for  newspapers  and 
magazines.  Uncommon  Quotations,  Box  7285, 
Provo  UT  84602. 


_ REAL  ESTATE _ 

HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year. 
Dailies  in  Miami.  Rochester.  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620,  (716)271- 
6230. 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write;  Cricket,  Box  527, 
Ardmore  PA  19003. 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 


NUMBER  ONE  IN  CALIFORNIA!— Most  widely 
read  wine  column  on  West  Coast,  Once  or  twice 


CASH  IN  on  lucrative  packaging,  other  large 
format  offset  printing.  We  install  and  train  your 
pressperson  on  two-color,  reconditioned, 
sheetfed  press.  38"  x  50",  only  50M,  all  Inclu¬ 
sive.  Write  or  phone  RH  Cunningham,  WEC, 
Inc,  PO  Box  588,  Pawleys  Island  SC  29585; 
(803)  237-2282. 

START  YOUR  OWN  WEEKLY—  Extensive  how- 
'to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

WANTED— Investor/Partner,  active  or  inactive 
jwith  at  least  $500,000  credit  line  to  grow  with 
(present  owner/management  team  who  wish  to 
expand  long  established  Shopper  with  annual 
sales  of  $1,600,000.  Box  1377,  Editor&Pub- 
lisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Sendee,  Box  783,  McMinnville  TN. 
(615)  473-2104. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 


NEWSPAPER  BROKERS 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  B-1133 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


tary.  350  words.  L  A.  Chotkowki,  MD,  FACP,  weekly;  reasonable;  samples  on  request.  Mead 
1143  Chamberlain  Hwy,  Kensington  CT  On  Wine,  Box  7244,  San  FranciscoCA  94120, 


Spirits  down  because  costs  are  up?  | 

Here  is  a  gootl  way  to  make  sure  your  holiday  mirssage  reaches  your 
customers  and  contacts  in  the  newspaper  industry  .  ,  .(rusilyund 
economicullf. 

Place  a  idassified  ad  in  K&P's  special  Season's  Greetings  section,  to 
appear  in  the  IJecemher  20  issue.  5-liue  units  are  available  for  a 
S|)ecial  one-time  rate  of  SlO  per  unit  (prepaid  onlyl.  You  may  buy  as 
many  five-line  units  as  you  wish. 

Send  ad  copy  and  payment  by  Tuesday,  necemher  10.  1080  to: 

Classified  Dept 
EDITOR  &  PUBLISHER 
575  Lexington  Av 
New  York  NY  10022 


BRANNOCK  MEDIA  SALES 
Elizabethtown  NC  28337 
Confidential  Buyer-Seller 
Negotiations 
NEWSPAPERS  AND 
PRINT  SHOPS 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc, 
11  Main  St.,  Southboro  MA  01772 
(617)481—8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033,  (609)  795-6026. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 

NEWSPAPERS  FOR  SALE 

ILLNESS  FORCES  SALE— Profitable  Califor¬ 
nia  shopper  at  bargain  price!  Call  Peter  at  (209) 
522-9668,  1:30—5:30. 

TOP-NOTCH  WEEKLY,  Zone  3,  farm-industrial 
area,  great  potential,  owner  retiring.  Box  145B, 
Editor  &  Publisher. 

WESTERN  MOUNTAIN  STATES  semi-weekly 
and  shopper  asking  $800,000,  plus  broker's 
commission  with  excellent  terms.  Send  finan¬ 
cial  qualifications  to  Box  1457,  Editor  &  Pub¬ 
lisher. 

ZONE  5  metro  tabloid  weekly.  1 5,000  circula¬ 
tion,  some  paid.  Strong  local  identity.  Grosses 
$150,000.  Mom  and  Pop  team  could  develop 
real  money  maker.  Box  1341,  Editor  &  Pub¬ 
lisher. 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  Box  1464,  Editor  & 
Publisher. 

2  ZON  E  4  unopposed  county  seat  weeklies  with 
valuable  real  estate.  $1,550,000.  Owner 
terms. 

ZONE  4  unopposed  county  seat  weekly.  Solid 
inflation  hedge.  $300M  down.  Owner  terms. 
James  White,  Box  783,  McMinnville  TN. 

ZONE  4  weekly  group 
with  sales  of  $5  million. 

Contact  Box  1465,  Editor  &  Publisher, 

PROFITABLE  growing  Zone  2  weekly.  Re¬ 
venues  $1.2  million.  Hempstead  &  Co,  21  E 
Euclid  Av,  Haddonfield  NJ  08033. 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and 
New  Year  Holidays  the 
classified  ad  deadlines  for 
the  December  27  and  Jan¬ 
uary  3  issues  are 

Friday 

December  19 
at  2  pm  EST 
and 
Friday 

December  26 
at  2  pm  EST 

E  P  CLASSIFIEDS 
(212)  752-7050 
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ANNOUNCEMENTS  [ 
NEWSPAPERS  FOR  SALE  I 

MAGAZINE,  of  Wisconsin,  published  for  3 
years,  $25,000  down  payment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
month.  Owner  will  consider  terms, 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa.  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards,  10,000  circulation. 
$90,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALABAMA  WEEKLY— Paid  circulation 
29,000,  Priced  for  quick  sale,  $170,000. 
SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE— Located  in  New  England  states. 
Opportuntity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $80,000.  Write  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. 

MONTEREY,  CARMEL,  CALIFORNIA— Maga¬ 
zine  developers  Centerstage  publications  have 
2  year  old  real  estate,  home  and  improvement 
tabloid  monthly  for  sale.  $  1 20.000-$  1 50.000 
average  annual  gross.  20,000  free  circulation 
throughout  Carmel,  Monterey  and  Santa  Cruz 
counties.  Long  running  established  home  re¬ 
lated  ad  accounts.  Can  be  set  up  twice  month¬ 
ly.  $50,000  cash.  Brokers  welcome.  Box 
1446,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


PUBUCATIONS  WANTED 


WANTED  TO  BUY;  Trade  magazine,  newsletter 
or  similar  publishing  enterprise.  Box  1467, 
Editor  &  Publisher. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  tor  more  information.  Tom  Greene,  1345 
E  lOth  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 

CIRCULATION  SERVICES 

TELEPHONE  SALES  Consultants  Keppler 
Communications  Telephone  Sales  Consulting 
Division  is  now  offering  trained  personnel  to 
assist  and  develop  your  present  telephone  sales 
operation.  Our  services  can  help  you  solve  your 
communication  problems  both  external  and  in¬ 
ternal.  We  are  staffed  and  geared  to  take  on  an 
entire  assignment,  analysis,  planning  and  ex¬ 
ecution  which  will  increase  your  sales  produc¬ 
tivity.  Write  or  call  for  more  information.  Kep¬ 
pler  Communications  Co.  Telephone  Sales 
Consulting  Division,  523  Bldg,  Rt  38E,  Suite 
301,  Cherry  Hill  NJ  08002.  (609)  662-6860. 

TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions,  Inc.  is  cur¬ 
rently  producing  thousands  of  verified  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contact;  Mr.  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgnoc  (216) 
650-1738. 

TELEPHONE  SALES-Florida  base.  Proven  track 
record,  excellent  retention  program.  Verified  sales. 
JB  Circulators,  PO  Box  3566,  Clearwater  Beach  FL 
33515. 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTIX)00790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

MESSENGER  SERVICES 

MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Senrice,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 

PUBUCATION  INDEX 


INDEX  FOR  YOUR  PUBLICATION  compiled  to 
fit  your  needs.  JP  Brewer,  PO  743,  Essex  CT 
1  06426,  (203)  526-5403. 


EQUIPMENT  &  SUPPLIES 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOrrWARE 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PI  A  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC.  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over- 
land  Park  KS  66212.  (913)  381-1109. 

_ COMPUTERS _ 

FOR  SALE;  A  24  VDT  ECRM  editorial  system, 
used  successfully  at  The  Denver  Rocky  Moun¬ 
tain  News  since  1977.  lncludes4PDPll/05s, 
2  PDP  8Es,  3  Pertec  10/mb  drives,  consoles, 
patch  panel,  cable.  ECRM  will  tailor  and  sup¬ 
port  software.  Reasonable.  Contact  Al  Knight, 
Rocky  Mountain  News,  (303)  892-5000. 


_ ANTIQUES _ 

PRINTING  ANTIQUES — The  perfect  idea  for 
the  newspaper  buff.  Call  or  write  for  our  free 
brochure.  Stonehand,  56  Beach  St,  New  York 
NY  10013,  (212)  966-3325. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Inijustry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


Classified  Advertising  Rates 
LINE  ADS 

(Remittance  should  accompany  copy  un 
less  credit  established.) 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue. 

3  weeks — $2.75  per  line,  per  issue. 

4  weeks — $2.55  per  line,  per  issue. 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order) 

1  week  — $2.25  per  line. 

2  weeks — $2.10  per  line,  per  issue. 

3  weeks— $1 .95  per  line,  per  issue. 

4  weeks— $1 .70  per  line,  per  issue. 

Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations, 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  New  York  Time 

Editor  &  Publisher 

575  Lexington  Av,  NY  NY  10022 
(212)  7S2-70S0 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


ITEK  11"  X  17"  positive  print  maker,  complete 
with  all  accessories,  including  Pako  mixer, 
half-tone  screen  and  fluorographic  attach¬ 
ment.  Olen  Bell,  The  Oklahoma  Publishing 
Company,  PO  Box  25125,  Oklahoma  City, 
Oklahoma,  73125.  Telephone  (405)  231- 
3438. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90801 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


EDITOR  &  PUBLISHER  for  November  29,  1980 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


1  KANSA  300  newspaper  inserter.  3  station 
with  quarter  fold.  New  condition.  Call  Ed 
Hogan  (512)  534-0329. 


MULLER  EM-IO  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973. 
Editor  &  Publisher. 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co., (214)  387-3128, 


POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
long,  17  in.  wide.  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries, 
Inc.,  (213)  257-7557. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. _ 


MISCELLANEOUS 


2  BEACH  Automatic  Shear  punch  print 
machines  for  regular  plates. 

1  Manual  Beach  punch  bend  and  trim  units,  3 
pieces. 

2  Napp  newsprint  II  exposure  units. 

800  Beach  easy-lock  saddles, 

22  ^4"  cutoff,  55"  web. 

2  48R  Sheridan  inserter,  8  hopper,  1  delivery. 
Best  offer.  Box  1453,  Editor  &  Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brockman  Paper  Corp., 
300  E  54  St,  New  York.  NY  10022.  (212) 
688-3020. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfleld  IL 
60093.  (312)446-7017. 


NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Edifor  &  Publisher. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 
COMPUGRAPHICS 

7200-12000.  Compuwriters  $2800. 
2971TL— $1500  Keyboards-$1000.  FHN 
Business  Products,  PO  Box  442,  Marlton  NJ 
08053.  (609)  235-7614. 


COMPUGRAPHIC  UNISETTER  with  4  fonts 
and  Varicomp  keyboard.  Like  new  condition. 
Reasonable  offer.  Call  Barry  French  (617) 
339-3501. 


TWO  8200  SINGER  photomixes.  Good  condi¬ 
tion.  Now  in  operation  and  can  be  seen  on  floor. 
$2500  each  includes  type  fonts.  Call  Jack  Rod¬ 
gers  (618)  262-5144. 


CG  VIDEOSETTER  II.  serial  no.  23-2.  Has  been 
on-line  to  computer.  Room  needed  for  new 
Linotron.  $10,000  FOB  our  plant.  Keith  Kling- 
enberger.  Daily  Mirror,  PO  Box  3909.  Kingman 
AZ  86401.  (602)  753-6397. 


AM  COMP/EDIT— For  sale  or  sub-lease  com¬ 
pany  acquired  by  larger  concern.  Typesetting 
department  phased  out — must  move  equip¬ 
ment  off  premises.  No  money  down  on  assum¬ 
ing  lease.  Have  2  units.  Other  equipment  in¬ 
cludes  copier,  processor,  dryer,  static  mats,  job 
diskettes,  document  diskettes  for  word  proces¬ 
sor,  and  31  fonts.  Payments  through  '84  then 
you  own.  Contact  W.  Topaz,  Chicago.  (312) 
337-7800. 
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1  COMPUSCAN  START  System  includes: 

1  32K  Central  processing  unit 

1  Alpha  scanner 

2  Burpee  punches 

2  Model  33  Teletype  consoles 
1  Nova  stand  alone  system  floppy  disk 
6  terminals 

Presently  interfaced  to  Photon  Mark  II.  Asking 
price  $25,000.  For  more  information  contact 
FM  Homey  or  Eddie  Burgess,  The  Times,  PO 
Box  549,  Thomasville  NC  27360. 


FMCS  is  pleased  to  announce  the  new  arrival  in 
our  family  of  inexpensive  typesetting  systems. 

THE  APPLE  II 


Scheduled  for  release  in  March  1981,  this  sys¬ 
tem  allows  greater  flexibility  in  typesetting  and 
will  be  capable  of  performing  many  business 
functions  as  well. 

For  preliminary  information  write: 

First  Main  Computer  Systems  Inc. 

Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 


FOR  SALE— Complete  Logicon  typsetting  sys¬ 
tem  which  is  now  in  operation,  the  system  is 
composed  of  two  IBM  1  ISO's,  4  memorex  20 
megabyte  disk  drives,  2  drive  controllers,  1 
versatec  printer,  2  teletype  copy  flow  monitors, 
32  VDT  terminals  with  cables  and  all  the 
peripheral  associated  hardware.  System  is  in 
excellent  condition  and  any  reasonable  offer 
will  be  considered.  Phone  (312)  755-6161, 
ask  for  Henry  Savino. 

IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp  IV. 
and  7200.  N.  Gregory,  343  Clive  Av.  Oceanside 
NY  11572.  (516)764-2250. 


PRESSES 


COTTRELL  V-22,  2  units,  JF-1  folder— 1971. 
Cottrell  V-25,  add-on  unit— 1971 
News  King,  4  units,  KJ6  folder— 1976. 

Butler  splicer  model  4042A. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 

Cross  perf  for  Cottrell  folder, 

WANTED:  Used  Equipment. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


HARRIS  V-15A,  add-on  units.  1977. 

Cottrell  V-25,  and  Vi  folder. 

Fairchild  Color  King  4  units,  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU, 
Community, 

Goss  Urbanite  Vt  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V'4",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


GOSS  COMMUNITY 
6  units  (4—1976,  2—1978). 
2— S.E.  folders. 

2— Count-O-Veyors. 

For  sale  by  publisher,  all  or  part 
(312)  543-3131 


22V'4"  cutoff  GOSS  HEADLINER,  4  units,  2 
half  decks,  2  to  1  folder,  available  now. 

21  Vi"  cutoff  Hoe  Colormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

2244"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unitV15A. 

5  unit  VI 5A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


IMMEDIATE  DELIVERY 

Harris  V15A,  6  unit  press,  1973,  will  split. 
Goss  SC  folder,  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT 
(404)321-3992  Telex  700563 


HARRIS  845,  five  units  1975,  22  4-4  cutoff,  3 
Butlers,  folder,  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 


IMMEDIATE  DELIVERY 

Harris  V15A,  6  unit  press,  1973,  will  split. 

Goss  SC  folder,  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT  j 
(404)  321-3992  Telex  700563  j 

4  UNIT  URBANITE,  loaded,  2  years  old,  mod- 
ified  Vz,  V4  folder  available  immediately.  Call 
(617)  475-3210. 


9  UNIT  GOSS  Suburban,  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  seif  contained  framing,  running  belts,  side 
lay,  etc. ,  suitable  for  publicationsor  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22V4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


A  USED  2200  HARRIS  typesetting  system. 
Call  Lee  Freeman,  (303)  892-5139 
for  particluars. 


CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


CUTLER  HAMMER  BOTTOM  WRAP 
Box  1294 
Editor  &  Publisher 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  inserters. 

Contact  Box  1298,  Editor  &  Publisher 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  r.ame  and  number. 


i  SHERIDAN  72P  INSERTER 

I  for  daily  newspaper  operation 

I  Box  34255.  Editor  &  Publisher 

j  4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must 
j  have  register  devices.  Call  (201)  438-3744, 
j  ask  for  Sam. 


I  WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
I  ters,  Phillipsburg  and  Pitney-Bowes  inserting 
I  machines;  Cheshire  automatic  labelers,  die 
j  cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
I  pack,  skin  packaging  and  blister  forming  also 
I  printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
I  up  and  transportation  charges  and  pay  in  cash 
I  or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WING-MAILER  or  equivalent 
Call  Eileen. 

(313)  584-4000 


HELP 


ACADEMIC 


I  SOUTHERN  METHODIST  UNIVERSITY  seeks 
I  twoassistant  professorsof  journalism.  Position 
one:  primary  teaching  field,  advertising;  secon- 
1  dary  emphasis  in  media  management,  public 
I  relations,  or  graphics;  PhD  or  ABD  preferred. 
Position  two:  primary  teaching  field,  mass 
media;  second  emphasis  in  reporting  or  edi¬ 
ting;  PhD  or  ABD  preferred. 

I  Salaries  open  for  both  positions.  Deadline, 
I  February!,  1981.  SendapplicationstoDarwin 
I  Payne.  Division  of  Journalism,  Southern 
Methodist  University,  Dallas  TX  75275. 

SMU  is  an  equal  opportunity/affirmative  action 
employer. 


INSTRUCTOR  TO  TEACH  variety  of  courses  in 
I  broadcast  journalism  and  journalism.  Profes- 
I  sional  experience  and  teaching  ability  prefer- 
I  red.  Masters  required.  Salary  approximately 
!  $14,000  for  nine  months.  Position  available 
!  January  or  August  1981.  Applications 
I  accepted  until  position  filled.  Department  has 
j  new  multi-million  dollar  facilities  for  profes- 
sional  4-year  degree  programs  in  broadcasting, 
broadcast  journalism,  and  journalism.  Send 
I  letter  of  application,  resume,  three  current  let- 
j  ters  of  reference,  and  official  transcripts  to; 

1  Ralph  Carmode,  IHead,  Department  of  Journal- 
I  ism  and  Broadcasting,  Mississippi  University 
for  Women.  Columbus  MS  39701.  EEO/AAem- 
j  ployer. 

'  MASS  COMMUNICTIONS  (Search  Reopened): 
j  Small,  private  liberal  arts  college  seeks  indi- 
I  vidual  to  coordinate  rapidly  growing  interdisci- 
1  plinary  major  in  mass  communications. 

I  Teaching  responsibilities  include  theory  and 
i  some  skills  courses.  PhD  preferred;  salary  and 
I  rank  negotiable  for  tenure-track  position.  Send 
letter  and  resume  with  names  of  references  by 
January  5  to:  E.  Giglio,  Lycoming  College,  Box 
i  53,  Williamsport  PA  17701.  An  equal  oppor- 
I  tunity  employer. 


IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


GOSS  EQUIPMENT 

Available  Now 

1 — 22W'  cut-off  tension  lock-up  unit. 

1 — 22%"  cut-off  tension  lock-up  single  center  color  hump. 
1—22%"  cut-off  tension  lock-up  color  deck. 

1 — 23^16"  cut-off  tension  lock-up  single  center  color  hump. 
This  equipment  is  clean  and  prepared  for  re-erection. 

All  offers  to  Joe  McManamon,  Virginian  Pilot,  Norfolk 
VA  (804)  446-2000. 

Or  write  to; 

Printing  Press  Services  Incorporated 
4011  NE  15th  Av 
Fort  Lauderdale  FL  33334 


EDITOR  &  PUBLISHER  for  November  29,  1980 


HELP  WANTED 


ACADEMIC 


UNIVERSITY  OF  LOUISVILLE 
FACULTY  POSITIONS 
UNIVERSITY  COLLEGE 
COMMUNICATIONS:  Broadcasting  and  jour¬ 
nalism.  One  tenure-track  position  will  be  avail¬ 
able  in  Fall  semester,  1981  in  each  of  these 
areas.  Appointment  at  the  rank  of  assistant 
professor  will  require  a  PhD  degree,  significant 
teaching  experience,  and  professional  experi¬ 
ence  in  the  principle  area.  Appointment  at  the 
rank  of  instructor  will  be  considered  for  persons 
who  are  near  completion  of  a  PhO  degree  and 
have  appropriate  professional  experience. 
Teaching  assignments  in  the  professional  area 
are  flexible,  but  it  is  desirable  that  candidates 
for  each  position  have  the  ability  to  teach  in 
introduction  to  mass  communication  and  com¬ 
munication  theory. 

Applications  with  resume  should  be  post¬ 
marked  no  later  than  December  15,  1980,  and 
should  be  addressed  to  Chairman,  Journalism 
Search  or  Broadcast  Search  (as  appropriate). 
Office  of  the  Dean,  University  College,  Uni¬ 
versity  of  Louisville  KY  40292.  An  equal  oppor¬ 
tunity/affirmative  action  employer. 


HELP  WANTED 


ACADEMIC 


FACULTY/ADMINISTRATIVE— LSU  school  of 
journalism  seeking  a  person  to  be  assistant 
director  of  the  school  and  to  teach  in  public 
relations  and  news — editorial,  starting  July  1, 
1981.  Fiscal  year  appointment;  salary  open 
depending  on  qualifications;  rank:  assistant 
professor.  Doctorate  or  ABD  required;  also 
some  educational  administration  experience, 
pr  experience,  and  journalistic  editing  and  writ¬ 
ing  experience.  Send  resume  by  March  1  to: 
Director,  School  of  Journalism,  Louisiana  State 
University,  Baton  Rogue  LA  70803.  LSU  is  an 
equal  op^rtunity/affirmative  action  employer. 
PRINT  JOURNALIST:  Sangamon  State  Um- 
versity,  Springfield,  Illinois  62708:  Tenure 
track  assistant/associate  professor  for  August 
1981,  to  teach  graduate  and  undergraduate 
courses  in  journalism,  reporting,  editing  and  to 
advise  majors  and  student  publications  in  com¬ 
munication  and  public  affairs  reporting  prog¬ 
rams.  PhD  preferred.  Teaching  and  profession¬ 
al  experience  required.  Salary  negotiable.  Send 
vita  and  three  letters  of  recommendation  before 
January  16.  1981  to  S.F.  Baldwin.  Search 
Committee,  Communication  Program.  EOE/ 
AAE. 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  MARYLAND  college  of 
journalism  seeks  three  new  faculty  members 
for  Fall.  1981:  (1)  a  distinguished  journalism 
professional  and/or  scholar  for  the  rank  of  full 
professor;  (2)  a  broadcast  technician  for  the 
rank  of  instructor  or  lecturer,  with  a  minimum 
.  BA  degree,  MA  preferred,  with  a  first  class  FCC 
I  license  preferr^,  and  some  professional  ex- 
‘  perience  in  broadcasting  and/or  technology;  (3) 
an  advertising/public  relations  person  (emph¬ 
asis  on  advertising)  for  the  rank  of  assistant  or 
associate  professor,  with  a  minimum  require¬ 
ment  of  a  PhD  and  some  professional  experi¬ 
ence.  Highly  attractive  salaries.  Affirmative  ac¬ 
tion  for  equal  opportunity  employment  is  a  ma¬ 
jor  consideration  in  filling  these  positions.  Ap¬ 
plications  should  be  addressed  to  Ben  Holman. 
Acting  Dean,  Ojllege  of  Journalism,  University 
of  Maryland,  College  Park  MD  20742.  Pre¬ 
ferential  consideration  will  be  given  to  applica-  I 
tions  which  are  received  prior  to  February  1,  i 
1981. 


NEWSPERSONS  with  two  to  five  years  experi¬ 
ence  are  invited  to  apply  to  the  Kiplinger  Prog¬ 
ram  in  public  affairs  reporting,  now  in  its  eighth 
yeai  at  The  Ohio  State  University.  Entry  to  the 
I  year-long  program  leading  to  a  Master’s  degree 
in  journalism  is  competitive.  Teaching  associ- 
ateship  funds  are  available  fo  successful  candi¬ 
dates.  The  next  group  of  fellows  l^ins  work 
September  23, 1981.  For  information,  write  or 
call:  Graduate  Chairman,  School  of  Journal¬ 
ism,  The  Ohio  State  University,  242  W  18th  Av. 
Columbus  OH  43210,  telephone  (614)  422- 
7438. 


PUBLICATIONS 

DIRECTOR 

The  Associated  Students  of 
the  University  of  California 
at  Los  Angeles  seeks  an  in¬ 
dividual  with  proven  edi¬ 
torial,  printing,  advertising, 
and  business  ability  to  ad¬ 
minister  and  advise  all  as¬ 
pects  of  student  publica¬ 
tion.  including  the  Daily 
Bruin,  campus  radio,  year¬ 
book,  literary  and  other 
campus  media. 

The  individual  we  seek 
must  have  a  sound  journal¬ 
ism  background  and  be 
able  to  advise  without  re¬ 
stricting  our  student  edi¬ 
torial  freedom  or  journal¬ 
istic  enthusiasm.  Emphasis 
is  on  the  support  and 
training  of  a  student  staff 
of  over  300.  Directly  super¬ 
vises  a  5  member  profes¬ 
sional  staff  and  oversees 
all  financial  planning,  bud¬ 
geting  and  cost  control  pro- 
cedures  for  a  $1  million 
budget. 

UCLA  wants  the  best  pos¬ 
sible  publications  profes¬ 
sional  for  this  key  position. 
Previous  experience  with  a 
campus  publication  pro¬ 
gram,  including  typeset¬ 
ting,  layout,  and  production 
techniques,  is  highly  desir¬ 
able.  The  compensation, 
benefits  and  environment 
are  outstanding — but  the 
position  demands  a  high 
energy  administrator  with 
exceptional  organizational 
skills.  Please  submit  re¬ 
sume  with  cover  letter  and 
salary  history  to: 

ASSOCIATED  STUDENTS  UCLA 
Personnel  Dept. — e/p3 
308  Westwood  Plaza 
Los  Angeles  CA  90024 

An  AJttrnmIivf  Athini  Umitloyvr  \t  /■ 


HELP  WANTED 
ACADEMIC 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
announces  two  faculty  openings  to  teach,  in 
English,  undergraduate  and  graduate  courses 
in  newswriting,  editing  or  reporting,  public  re¬ 
lations.  advertising,  introduction  to  mass  com¬ 
munication,  and  mass  media  in  society.  Ability 
to  teach  theory  or  research  methods  a  plus. 
Candidates  should  specify  areas  of  greatest 
teaching  and  research  interest.  Nine-hour 
course  load  per  semester.  Doctorate  or  the 
equivalent,  and  teaching  experience  required. 
Two-year  appointment  begins  September 
1981,  with  possibility  for  renewal.  Salary 
according  to  scale  based  on  qualifications,  plus 
housing  and  other  benefits.  Write,  with  re¬ 
sume,  to:  Assistant  Dean  of  the  Faculties,  The 
American  University  in  Cairo,  866  United  Na¬ 
tions  Plaza,  New  York  NY  10017. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR 

I  Top  notch,  medium-size  Midwest  circulation 
I  daily  has  an  immediate  opening  for  an  experi¬ 
enced  person  to  direct  all  advertising  func¬ 
tions.  Requirements  include  retail  adwrtising 
sales  and  management  experience.  A  related 
degree  and  classified  experience  are  preferred. 
Advertising  management  experience  should  in- 
I  elude  structured  planning,  budgeting  and  par¬ 
ticipation  in  development  and  implementation 
of  an  overall  marketing  strategy.  IJemonstrated 
knowledge  and  skill  in  managing  people  is  a 
definite  requirement  including  p^ormance 
appraisal,  training,  and  developing  subordin¬ 
ates.  The  person  hired  will  be  a  member  of  top 
I  management  committee  responsible  for 
I  marketing,  policy  making  and  planning. 

I  I  am  a  consultant  (not  an  agency)  retained  by 
I  management.  To  apply  in  confidence,  send  let¬ 
ter  and  comprehensive  resume  to:  William  A. 

!  Murray,  University  of  Chicago  Human  Re- 
souces  Center,  1225  E  60th  St,  Chicago  IL 
60637. 

Equal  Opportunity  Employer 

PUBLISHER-Small  daily  with  active  web-ted 
job  printing  operation  needs  person  with  sales, 
management  and  cost  control  background.  We 
are  a  medium-sized  private  chain  offering  local 
editorial  and  business  autonomy.  This  Zone  3 
opportunity  offers  competitve  compensation 
I  and  benefit  package.  Send  resume  in  confi¬ 
dence  to  Box  1456,  Editor  &  Publisher. 


WRITING  EDITOR  and/or  general  manager 
needed  for  6(XX)  circulation  county  seat  weekly 
in  good  town.  Send  full  information  to  PO  Box 
549,  Greenwood  MS  38930. 


PUBLICATIONS 
RESEARCH  DIRECTOR 


Rtsurch  position  in  nowfy  ostaUishod 
I  Promotion  and  Rosoarch  Department  con- 
I  contratini  on  editorial  and  adwrtisint  re- 
!  search  for  the  laitest  business  matazino. 

I  NATION'S  BUSINESS,  and  fastest  irowinf 
{  paid  circulation  newspaper  in  the  country. 
I  WASHINGTON  REPORT. 

Dosi|n,  conduct  and  interpret  national 
I  market  and  readership  studies.  Previous 
{  related  oiperienco  and  proven  skills  in 
I  publications  research  required.  Starting 
I  salary  in  low  20's.  Excellent  merit  salary 
i  increaso  propam  and  employee  benefits. 

^  Send  resume  including  salary  history  in 
confidence  to: 

Mr.  J.  D.  Schultz 

CHAMBER  OF 
COMMERCE  OF  THE 
UNITED  STATES 
!  1615  H  Street.  N.W. 

I  Washington  D.C.  20062 

I  fOMf  OftKftaitf  Emfihtv  miF 


QUEENSLAND  INSITITUTE  OF  TECHNOLOGY 
BRISBANE,  AUSTRALIA 

SENIOR  LECTURER 
IN  JOURNALISM 

The  Institute  is  located  in  Brisbane,  a  city  of  one  million  with 
a  climate  similar  to  that  of  southern  California. 

A  Senior  Lecturer  in  Journalism  is  required  within  the  De¬ 
partment  of  Communication  and  General  Studies  to  pro¬ 
vide  academic  leadership  in  the  continuing  design,  de¬ 
velopment  and  presentation  of  courses  in  print  and  elec¬ 
tronic  media,  and  to  maintain  strong  links  with  the  journal¬ 
ism  profession.  Students  in  the  department  complete  a 
major  study  of  communication,  with  social  science  and 
rhetorical  emphases,  and  in  addition  choose  one  ortwo  of 
the  sequences,  journalism,  public  relations,  or  advertising 
which  the  department  presently  offers.  As  well,  the  depart¬ 
ment  offers  sen/ice  courses  to  other  departments  of  the 
institute  in  which  all  staff  participate. 

Applicants  should  hold  an  appropriate  Master's  or  Ph.D. 
degree  and  have  a  record  of  academic  and  work  experi¬ 
ence  at  a  senior  level. 

The  position  is  available  on  a  two  (2)  year  basis  in  the  first 
instance.  An  appointment  may  be  made  at  lecturer  level  if 
an  applicant  does  not  hold  all  of  the  qualifications  sought 
for  a  senior  lecturer  appointment.  We  would,  for  example, 
welcome  applications  from  persons  with  extensive  high- 
level  experience,  but  lesser  academic  qualifications;  or 
persons  with  high  academic  qualifications,  but  limited 
work  experience. 

At  the  present  time,  there  are  about  400  students  enrolled 
in  the  Bachelor  of  Business-Communication  program, 
which  is  offered  on  both  a  full-time  and  a  part-time  basis. 
The  Q.I.T  is  a  multi-disciplinary  institution  with  an  enrollment 
of  approximately  7,500  students. 

Salaries  in  Australian  dollars:  A$1;  US$1.1655  (approx.). 
Senior  lecturer:  $26,050  to  $27,741  P.A.;  $23,801  to  $25,488 
P.A.  Lecturer:  $20,761  to  $23,303  P.A.:  $17,739to  $20,284  P.A. 
A  4  percent  increase  is  expected  soon.) 

Assistance  will  be  provided  towards  removal  expenses.  A 
free  accident  insurance  policy  is  available  during  the 
term  of  employment  and  a  bonus  of  17  y2%  is  added  to  the 
month's  holiday  pay  for  each  year  of  service. 

Applications  quoting  EP/137,  together  with  full  details  and 
telephone  number  and  the  names  of  two  references 
should  reach  the  Personnel  Office,  Q.I.T.,  George  Street 
Brisbane.  Q.  4000,  Australia,  by  Friday,  February  20, 1981 


EDITOR  &  PUBLISHER  for  November  29.  1980 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

Position  available  to  manage  a  daily  newspaper 
accounting  department  with  one  of  the  most 
dynamic  media  companies  in  the  nation.  Posi¬ 
tion  includes  financial  statement  preparation, 
internal  controls,  business  system  analysis  and 
budgeting.  Candidate  should  have  superior 
academic  credentials  with  a  minimum  of  4  to  6 
years  accounting  experience  in  a  managerial 
position.  Prior  newspaper  experience  not 
necessary.  Salary  negotiable.  Please  send  re¬ 
sume  along  with  a  one  page  narrative  of  person- 
alobjectivestoGeorgeJ.  Lister,  Chief  Financial 
Officer,  The  Times-Leader.  (A  division  of  Capit¬ 
al  Cities  Communications,  Inc.),  15  N  Main  St, 
Wilkes-Barre  PA  18711.  Equal  Opportunity 
Employer  M/F. 


WE  HAVE  OPPORTUNITIES  for  the  right  num¬ 
ber  two  person  in  a  successful  organization  who 
IS  now  ready  to  move  up  to  be  a  general  mana¬ 
ger.  Our  growing  company  has  and  will  have  top 
opportunities  for  aggressive  managers  with 
backgrounds  in  advertising  and  business  man¬ 
agement.  Send  the  details  of  your  experience  to 
Box  1337,  Editor  &  Publisher.  Our  key  mana¬ 
gers  know  about  our  growth  plans. 


GENERAL  MANAGER  for  Sun  Community 
Newspapers'  8  community  weeklies,  circula¬ 
tion  210,000.  Emphasison  marketingand  pro¬ 
duction  know-how.  plus  weekly  and  shopper 
experience.  Send  resume  and  salary  require¬ 
ments  to  WS  Trundle,  Pres.,  Clearwater  News¬ 
papers  Inc,  PO  Box  2078,  Clearwater  FL 
33517. 


ZONE  2,  40,000  circulation  daily  has  opening 
for  a  controller.  Successful  candidate  will  have 
a  BS  degree  in  accounting  and  be  experienced 
in  budgeting,  planning,  control  and  analysis. 
Salary  in  the  mid-twenties  with  an  attractive 
benefit  package.  Send  resume,  salary  history 
and  refernces  to  Box  1451,  Editor  &  Publisher. 


CO-OP 

The  Las  Vegas  Review-Journal  is  seeking  an 
experienced,  active,  newspaper  co-op  manager 
to  create  co-op  department  in  Nevada’s  largest 
newspaper. 

Call  or  write 
Advertising  Director 
Las  Vegas  Review-Journal 
PO  Box  70 
Las  Vegas  NV  89101 
An  Equal  Opportunity  Employer 


ASSISTANT  CONTROLLER — Position  is  avail¬ 
able  for  assistant  controller  of  acquisition 
oriented  newspaper  group.  Need  strong  indi¬ 
vidual  with  newspaper  experience.  Experience 
should  include  financial  reporting  and  analy¬ 
sis,  budgeting  and  forecasting.  Please  send  re¬ 
sume  complete  with  sa  lary  history  to  Box  1 33 1 , 
Editor  &  Publisher. 


ASSISTANT  CONTROLLER— Opportunity  to 
become  part  of  the  management  team  of  large 
newspaper  group.  Four-year  accounting  degree 
required  along  with  experience  in  financial  re¬ 
porting,  analysis  and  budgeting.  Send  resume 
to  Controller,  Park  Newspapers  Inc,  Terrace 
Hill,  Ithaca  NY  14850. 


ADVERTISING 


CLASSIFIED  MANAGER,  14,000  Mississippi 
daily.  On-line  department  exceeding  100,000 
ads  per  year.  Excellent  management  position 
for  experienced  classified  salesperson.  Call 
Ron  Sawyer,  Ad  Director,  (601)  328-2424. 


TELEPHONE  SALES 
SUPERVISOR 


If  you  are  an  aggressive  sales  supervisor  who 
gets  satisfaction  from  motivating  others,  then 
this  the  job  for  you.  Our  100,000  plus  daily 
combined  circulation  newspaper,  located  m 
beautiful  Charleston,  South  Carolina  is  family 
owned  and  expansion-minded.  We're  looking 
for  an  experienced,  energetic  leader  to  super¬ 
vise  our  telephone  sales  staff.  Emphasis  will  be 
placed  on  organization,  training  and  above  all 
—  Selling!  Salary  is  commensurate  with  abili¬ 
ties  and  experience.  Incentives,  benefits  prog¬ 
ram  and  opportunities  for  advancements  are 
excellent.  Send  resume  to: 

Van  Wilkerson 

Classified  Advertising  Manager 
Charleston  Post  &  Courier 
134  Columbus  St 
Charleston  SC  29403 


ADVERTISING  DIRECTOR  for  PM  daily  in  cen¬ 
tral  Florida.  Must  have  ability  to  train  staff  and 
lead  sales  effort  in  competitive  market.  Please 
send  resume,  salary  history  and  references'to 
Box  1366,  Editor  &  Publisher.  All  replies  held 
in  strict  confidence. 


SENIOR— PUBLICITY 


Look  What’s  Cooking  at  Borden  . 


This  exciting  creative  and  administrative  position  in  our  Food 
Division  at  Corporate  Headquarters  in  Columbus,  Ohio  is  now 
open  to  a  talented  food  writer  with  a  well-rounded  publicity 
background. 


As  our  Senior  Publicist,  you  will  be  responsible  for  developing 
and  carrying  out  local,  regional  and  national  publicity  pro¬ 
grams  for  Borden  food  products.  We're  looking  for  a  resource¬ 
ful,  media-oriented  individual  who  will  present  a  contemporary 
Borden  image  through  effective  newspaper,  TV  and  radio 
publicity  and  persuasive  public  appearances.  We'd  rely  on 
your  personal  contact  with  media  personnel  and  consumer 
affairs  organizations. 

You'll  be  working  closely  with  our  Borden  Kitchens.  3-5 
years  experience  in  a  business-applied  environment  and  a 
Bachelor’s  Degree  in  Journalism  or  Home  Economics  is  re¬ 
quired.  Salary  fully  commensurate  with  experience.  Compre¬ 
hensive  benefits.  Send  your  resume  in  confidence  to: 


Greg  Reasoner  I 

Borden,  Inc,  y 


180  E.  Broad  Street 

Columbus,  Ohio  43215 

An  Equal  Opportunity  Employer  M/F/Hj 
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ADVERTISING  DIRECTOR 
Enjoy  sunny  California  and  the  job  opportunity 
of  a  life  time.  We’re  looking  for  an  advertising 
director  who  is  creative.  Imaginative  and  hard 
working.  The  individual  we  are  looking  for  will 
lead  and  motivate  all  advertising  departments 
and  personnel.  This  job  has  no  boundaries  in 
terms  of  growth  potential.  Please  send  your 
salary  history  and  resume  to  Box  1397,  Editor 
&  Publisher. 


ADVERTISING  MANAGERS  NEEDED 
We  have  openings  for  experienced,  aggressive 
number  2  people  ready  to  move  up.  Apply  only 
if  you  are  promotion  minded  and  a  strong  sales 
leader  with  a  proven  track  record.  Grow  with  an 
expanding  newspaper  group.  Solid  challenge 
and  opportunity  for  the  right  individuals,  excel¬ 
lent  benefits.  All  replies  will  be  held  in  strict 
confidence.  Zones  2, 3,  5.  Send  letter  describ¬ 
ing  your  past  accomplishments,  resume,  pre¬ 
sent  salary  to;  Box  1373,  Editor  &  Publisher. 


n  A^'^IFIFD 

ADVERTISING  MANAGER 
ALASKA 


The  Anchorage  Daily  News  is  seeking  an 
aggressive,  experienced  classified  manager  to 
build,  train  and  lead  a  staff  in  a  competitive 
market.  Opportunity  to  develop  with  growing 
organization.  Liberal  salary  and  incentive  prog¬ 
ram.  Apply; 

General  Manager 
Pouch  6616 
Anchorage  AK  99502 
(907)  274-2561 
An  Equal  Opportunity  Employer 


GENERAL  MANAGER  for  3  weekly  newspap¬ 
ers.  Must  be  knowledgable  in  editorial,  adver¬ 
tising  and  circulation.  Option  available  for 
purchase.  Resume  to  PO  Box  6063  Providence 
Rl  02940. 


NEWSPAPER  MARKETING 
RESEARCH/PROMOTION 
MANAGER 


Seeking  qualified  applicants  experienced  in 
newspaper  advertising,  promotion  and  market-  , 
ing  with  ability  to  understand  marketing  con¬ 
cepts  and  survey  research  and  do  creative  I 
copywriting.  Training  in  sales  development  de-  I 
sirable.  Good  verbal  and  written  communica¬ 
tions  skills  required.  Excellent  opportunity  to 
develop  with  growing  organization.  Competitive 
salary  and  excellent  company  benefits.  Send 
detailed  resume  including  availability  for  per¬ 
sonal  interview  to: 

Linda  Singer 
Administrative  Assistant 
to  the  General  Manager 
The  Modesto  Bee 
PO  Box  3928 
Modesto  CA  95352 
EOE  M/F 


GREAT  CALIFORNIA  MARKET  for  aggressive, 
sales  oriented  individual  for  daily  newspaper 
and  shopper.  Good  compensation/incentive 
program.  Grow  with  dynamic  company.  All  re¬ 
plies  treated  confidentially.  Box  1365,  Editor 
&  Publisher. 

ADVERTISING  MANAGER  for  Zone  4  award¬ 
winning  weekly.  Great  possibilities.  Send  re¬ 
sume,  wage  requirements  to  Scott  Boyd,  PO 
Drawer  549,  Monticello  MS  39654, 


i  PUBLISHER  CANDIDATES  sought  for  our  large 
weekly  papers.  First  must  prove  yourself  by 
lighting  a  fire  under  5  person  staff  in  our  small 
daily.  Western  Ohio  locations.  Excellent  small 
town  environments.  Salary,  plus  commission, 
profit  sharing.  Send  resume  and  salary  history 
to  Box  1375j  Editor  &  Publisher, 


PROFESSIONAL  SALESPERSON  WANTED  to 
fill  vacancy  on  retail  ad  staff.  Join  a  team  of  5 
on  our  award-winning  5-day  daily  in  central 
Washington  state.  7000  circulation  plus  shop¬ 
per  provides  TMC.  Higher  than  average  earn¬ 
ings  on  straight  commission.  Paid  vacation, 

I  Medical  and  retirement.  Minimum  of  2-years 
i  experience.  Send  resume  including  salary  his- 
I  tory  to  Box  1470,  Editor  &  Publisher. 

]  RETAIL  AD  MANAGER  needed  immediately. 

Must  be  able  to  lead,  train  and  motivate  staff  on 
I  growing  southern  California  daily  in  one  of 
I  states  fastest  growing  markets.  Strong  lead- 
i  ershipan  essential.  Good  salary/bonus arrange- 
;  ment.  Please  send  detailed  resume  and  all 
1  pertinent  information  to  The  Times-Advocate, 

I  207  E  Pennsylvania  Av,  Escondido  CA  92025. 

I  ADVERTISING  REPRESENTATIVE  for  bi- 
;  weekly,  shopper  combination  near  St.  Louis, 
i  Job  requires  a  promotion  minded  individual 
I  who  is  exceptionally  strong  in  special  sections 
and  new  marketing  ideas.  Salary  plus  commis¬ 
sion.  Reply  with  resume,  salary  requirements, 
I  references  to  Box  1370,  Editor  &  Publisher. 


I  ADVERTISING  DIRECTOR— Long  established 
I  southern  California  8500  daily  seeking  ambitious 
1  person  experience  in  advertising  sales  and  promo- 
I  tion  to  direct  ad  denartment  with  retail  staff  of  5 
I  salespeople.  Reside;  iiial  community  known  favor- 
;  ably  for  its  beauty,  environment  and  educational 
'  opportunities.  Send  resume  to  Box  1426,  Editor  & 
I  Publisher. 

i  ADVERTISING  SALESPERSONS  (2)  for  Ft. 
i  Lauderdale,  Florida  entertainment  magazine. 

‘  Heavy  cold  call  selling,  take  over  existing 
I  accounts.  $200/  week  draw  plus  medical  be- 
'  nefits.  Resume  to  Good  Times.  230  Arlington 
I  Cr,  East  Hills  NY  11548. 


WE  HAVE  OPPORTUNITIES  for  the  right  num- 
j  ber  two  man  in  a  successful  organization  who  is 
now  ready  to  move  up  to  be  a  general  manager. 

I  Our  growing  company  has  and  will  have  top 
opportunities  for  aggressive  managers  with 
backgrounds  in  advertising  and  business  man¬ 
agement.  Send  the  details  of  your  experience  to 
Box  1337,  Editor  &  Publisher.  Our  key  mana¬ 
gers  know  about  our  growth  plans. 


ADVERTISING  MANAGER  for  rapidly  growing 
suburban  Zone  9  daily  with  weekly  TMC.  Indi¬ 
vidual  must  have  a  proven  record  of  strong  lead¬ 
ership  as  well  as  skills  in  budgeting,  com¬ 
munication,  motivation,  planning,  delegation, 
sales  presentation  and  marketing.  Must  be  cap¬ 
able  of  managing  35  person  staff.  Salary  com¬ 
mensurate  with  abilities,  good  incentive/be¬ 
nefit  programs.  Send  resume  with  earning  re¬ 
quirements  to  Box  1388,  Editor  &  Publisher. 


ZONE  5  WEEKLY  GROUP  has  need  of  a  winner. 
We're  looking  for  an  ad  manager  torun  our  retail 
staff.  Reply  to  Box  1427,  Editor  &  Publisher. 


ADVERTISING 
SPACE  SALES 


New  Jersey's  largest  newspaper  is  in  need  of 
I  qualified  sales  personnel  to  fill  vacancies  in  the 
advertising  department.  Newspaper  sales  ex¬ 
perience  preferred.  Salary  plus  liberal  commis¬ 
sion  plan,  generous  company  paid  benefits  ex¬ 
penses  paid.  Send  current  resume  to  Box 
1430,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  ROOM  SUPERVISOR 

We  are  looking  for  an  experienced  phone  room  super¬ 
visor  for  a  long  established  group  of  national  publications 
located  in  Washington,  DC.  Salary  plus  commission  as 
well  as  outstanding  benefits.  Send  resume  to: 

Box  1469 

Editor  &  Publisher 


EDiTOR  &  PUBLISHER  for  November  29.  1980 


HELP  WANTED 


ADVERTISING 


AGGRESSIVE  ADVERTISING  DIRECTOR  for 
small  growing  daily  In  competitive  market, 
Zone  6.  Must  be  strong  in  planning  and  promo¬ 
tion.  We  offer  a  career  opportunity  with  salary  in 
excess  of  $30,000.  Profit  sharing,  car  and  ex¬ 
penses.  Send  resume  and  salary  history  to  Box 
1441,  Editor  &  Publisher, 


SUNBELT  6— DAY  DAILY  (1 1,000  ABC)  has  a 
fine  opportunity  open.  The  person  we're  looking 
for  should  have  good  sales  ability  and  manage¬ 
ment  experience  or  potential.  Position  is  num¬ 
ber  2  slot  on  ad  staff  of  6,  retail  ad  manager 
title.  Responsibilities  include  key  account  list 
and  sales  management.  Growing,  healthy  mar¬ 
ket  with  major  mall  opening  Fall  1982  (K-Mart, 
Penny's,  Beal's  plus  40  shops).  Good  salary 
and  bonus  schedule.  Contact  Al  Prufert,  Ad 
Director.  The  Independent,  PO  Box  1210,  Gal¬ 
lop  NM  87301. 


ADVERTISING  DIRECTOR  with  a  ready-to-grow 
medium-size  (50,000)  6-day  daily  in  the  excit¬ 
ing  New  York/New  Jersey  area.  Must  be  crea¬ 
tive,  organized  and  able  to  motivate.  This  is  a 
rare  opportunity  to  build  and  to  work  towards  a 
dynamic  goal.  Position  offers  complete  respon¬ 
sibility  for  management.  If  you  are  looking  for 
the  Ideal  position  to  show  your  talents,  this  is  it! 
Exceptional  salary,  incentives  and  benefits  for 
right  person.  Please  send  information  and  re¬ 
sume  to  Box  1398,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Greeley,  Colorado,  Daily  Tribune — Now  7-day, 
50  page  average  paper  totally  committed  to 
community  and  profession  with  considerable 
ambitions  of  quality  and  quantity,  seeks  simi¬ 
larly  committed  person  with  realistic  ambitions 
to  be  all  things:  (1)  Lead,  motivate  and  partici¬ 
pate  in  advertising  department.  (2)  Join  a  posi¬ 
tive.  participatory  management  team,  (3)  (Com¬ 
municate  well  internally  and  externally,  verti¬ 
cally  and  horizontally.  Not  looking  for  desk¬ 
bound  planner  or  super  salesperson.  This  is  not 
an  entry-level  administrative  post.  Full  con¬ 
fidentiality  assured.  Fully  complete  resume, 
perspectus  and  best  written  shot  to; 

R.  K.  Larson 
Greeley  Tribune 
PO  Box  1189 
Greeley  CO  80632 


ART/GRAPHICS 


ART  DIRECTOR— Large  chain  of  excellent 
weekly  city/suburban  newspapers  (Zone  5) 
seeks  art  director  for  a  newly  created  position  to 
work  closely  with  our  editors  to  create  a  dyna¬ 
mic  looking  newspaper.  Position  available 
Spring  1981.  Box  1258,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 

For  fastest  growing  7-day  newspaper  in  North 
Carolina.  Must  have  background  in  promotion, 
customer  senrice,  staff  development  and  de¬ 
tail.  We  will  support  your  professional  efforts 
with  expertly  prepared  promotion  including 
radio,  tv,  billboards,  in-paper,  etc.  plus  perma¬ 
nent  every-day  assistance  from  an  active  pro¬ 
fessionally  trained  commission  telephone  sales 
force.  Must  be  experienced  in  all  aspects  of 
circulation  and  mailroom  operation.  Salary 
commensurate  with  experience  and  back¬ 
ground  to  a  strong  take-charge  individual  with  a 
proven  track  record.  Send  resume  with  refer¬ 
ences  to: 

Beverly  Gurgensen 
Star-News  Newspapers 
POBox  840 
Wilmington  NC  28402 
All  replies  confidential 
An  Equal  Opportunity  Employer 


CIRCULATION  MANAGER  for  daily  and  weekly 
in  scenic  Northwest.  Must  be  enthusiastic, 
aggressive  and  strong  on  promotions.  This  is  a 
new  position.  Send  resume,  salary  require¬ 
ments  before  December  8  to  Box  1439,  Editor 
&  Publisher. 


CIRCULATION  MANAGER— 6-day,  18,000 
afternoon.  Sunday  in  Midwest.  Must  be  experi¬ 
enced  in  highly  competitive  market.  Under 
"The  Gun"  of  a  major  metro.  Unlimited  growth 
opportunity  with  good  pay  and  incentives.  Send 
resume  to  Box  1476,  Editor  &  Publisher.  Equal 
Opportunity  Employer. 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and, 
utmost,  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


ZONE  MANAGER  for  Zone  2  70,000  daily  with  I 
TMC  program.  Responsible  for  operation  and  | 
development  of  1  district  and  supervise  district 
managers  in  3  other  districts.  5  years  experi-  | 
ence  and  strong  sales  background  needed,  j 
High  teens  plus  incentive,  excellent  benefits.  I 
Send  detailed  resume  to  Box  1379.  Editor  &  I 
Publisher.  i 


CIRCULATION  DIRECTOR 
Experienced,  goal  oriented,  individual  moti¬ 
vate  by  challenge  and  accomplishment  to  man¬ 
age  a  group  of  7  paid  and  free  weekly  circula¬ 
tion  nevrspapers  in  Portland,  Oregon  area.  Per¬ 
son  must  be  able  to  effectively  manage  both 
paid  and  free  carrier  delivery  and  achieve 
quick,  significant  paid  circulation  growth. 
Send  resume  tO:  John  Marling,  PO  Box  370, 
1  Beaverton  OR  97075. 


CIRCULATION  MANAGER — Basic  knowledge 
and  experience  in  expanding  and  building 
I  home  delivery  and  single  copy  sales  necessary. 
Excellent  opportunity  for  district  manager  who 
has  been  involved  in  all  phases  of  circulation 
work  and  is  ready  to  build  and  lead  his  own 
circulation  department.  Advancement  oppor- 
tunitites.  Send  full  resume  to  Box  1421,  Editor 
4  Publisher. 


TELEPHONE  SALESMANAGER 

I  Metropolitan  newspaper  in  Zone  6  is  looking  for 
;  an  experienced  phone  room  manager.  This  in- 
I  dividual  will  report  to  the  circulation  manager 
I  and  have  full  responsibility  for  the  entire  tele- 
I  phone  sales  operation.  Good  company  be- 
I  nefits.  Why  spend  another  winter  in  the  North? 
Send  resume  and  salary  requirements  to  Box 
1472,  Editor  4  Publisher, 


FT.  LAUDERDALE 

HOME  DELIVERY  MANAGER 
SINGLE  COPY  MANAGER 
SALES/MARKETING 

Meet  the  challenge!!  Career  minded  profes¬ 
sionals  seeking  management  opportunities  in  a 
rapidly  growing  and  competitive  Southern  mar¬ 
ket  will  find  what  they  are  looking  for  at  the  Ft. 
Lauderdale  News  and  Sun  Sentinel. 
Candidates  must  be  aggressive  and  possess 
good  people  skills.  The  individuals  we  are  seek¬ 
ing  must  have  a  proven  track  record  in  circula¬ 
tion  and  previous  supervisory  experience.  De¬ 
gree  in  business/marketing  preferred.  In  addi¬ 
tion  to  a  competitve  salary  an  ideal  location. 
The  News  and  Sun  Sentinel  offers  a  compre¬ 
hensive  employee  benefits  package  and  the 
opportunity  for  career  growth  with  nearly 
200,000  combined  circulation. 

Please  send  resume  including  salary  history  to: 
Ft.  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer  M.'F 


EDITORIAL 


COPY 

EDITOR 

PART  TIME 

The  Wall  Street  Journal 
has  immediate  openings  for 
part-time  copy  editors.  Min¬ 
imum  experience  required: 
four  years  editing  and  writ¬ 
ing  headlines,  preferably 
for  a  business  or  financial 
publication.  Hours:  Sunday 
— noon  to  4  PM;  Monday 
through  Thursday — 4:30  PM 
to  8:30  PM. 

Reply  with  resume  to: 
The  Personnel  Department 

The  Wall  Street  Journal 
22  Cortlandt  Street 
New  York,  NY  10007 

An  Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  November  29.  1980 


HELP  WANTED 


CIRCULATION 


CIRCUUTION  MANAGER  for  6000  daily  that 
wants  to  become  a  12,000  one.  Want  well  orga¬ 
nized,  self-starter,  sales  promoter,  confident  of 
ability  to  succeed.  Send  complete  resume  in¬ 
cluding  salary  requirements  to  W.  Willis,  PO 
Box  711,  Greenville  PA  16125. 


COMPUTER  TECHNOLOGY 


COMPUTER  TECHNICIAN  or  system/data  pro¬ 
cessing  manager  familiar  with  PDP8  and/or  1 1 . 
Good  opportunity  with  growing  company.  I 
Knowledge  of  Compugraphic  desirable.  Write  I 
Casa  Grande  Valley  Newspapers  Inc.  PO  Box 
639,  Casa  Grande  AZ  85222. 


EDITORIAL 


COPY  EDITOR 

Ace  sought  for  medium-sized  Eastern  seacoast 
daily.  Professional  daily  experience  required. 
Must  be  able  to  edit,  write  heads  and  design 
pages  skillfully.  Executive  pay  and  benefits. 
Resume  and  tear  sheets  to  Box  1410,  Editor  & 
Publisher. 


COUNTRY  WEEKLY  in  New  Mexico  has  im¬ 
mediate  opening  for  reporter  advertising  per¬ 
son  .  Excellent  opportunity  to  learn  all  phases  of 
small  newspaper  operation.  Town  is  growing 
and  IS  a  grest  place  to  raise  a  family.  Reply 
immediately  to  Box  1432.  Editor  &  Publisher. 
PENNSYLVANIA’S  FOREMOST  liquor  trade 
newspaper  is  looking  for  both  liquor  and  politic¬ 
al  stringers  in  these  areas:  Pittsburgh.  Erie. 
Williamsport.  Lancaster  and  Wilkes-Barre— 
Scranton.  Write  to  Observer.  226  N  12th  St. 
Philadelphia  PA  19107. 


NEW  YORK’S  FASTEST  GROWING  daily  need  a 
blue  chip,  thoroughly  experienced  editor  for 
sports  staff.  Must  be  thoroughly  experienced  In 
all  phases  of  editing,  headline  writing,  layouts 
and  make-up.  Send  resume  to  Box  1414.  Edi¬ 
tor  &  Publisher. 


ENTRY  LEVEL  REPORTER  wanted  to  join  a 
group  that  is  on  the  move.  Write  Don  Wynn, 
Editor.  Bucyrus  Telegraph-Forum.  PO  Box 
471,  Bucyrus  OH  44820.  A  Freedom  News¬ 
paper  offering  group  wide  advancement  possi¬ 
bilities. 


OPPORTUNITY  for  a  recent  journalism  com¬ 
munications  graduate.  Staff  writer  needed  for 
Illinois  Catholic  weekly.  Need  facility  in  writ¬ 
ing.  editing  and  photc^raphy.  a  desire  to  minis¬ 
ter  in  the  Catholic  Press  essential.  Send  re¬ 
sume  and  writing  samples  tO;  Fr.  William  Irwin. 
Editor.  Joliet  Catholic  Explorer.  St  Charles  Bor- 
romeo  Center.  Rt  53  &  Airport  Rd.  Romeoville 
IL  60441. 


CITY  EDITOR 

Growing  AM  paper  in  Zone  2  seeks  individual 
with  experience  on  the  city  desk.  Excellent 
opportunity  for  an  aggressive  editor  looking  for 
a  challenge.  Box  13/1.  Editor  &  Publisher. 


EDITORAWRITER— Tired  of  the  daily  rat  race  in 
the  newsroom?  Seeking  a  talented  person  to 
head  the  publications  department  of  a  Christ¬ 
ian  organization  focussing  on  the  business 
man.  Reply  to  Box  1422.  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  METROPOLITAN  EDITOR  wanted 
{  fora largeaggressiveGreatLakesareadailyand 
{  Sunday.  We  are  looking  for  someone  with  sound 
,  news  judgement  and  solid  leadership  ability. 

:  Demonstrable  reputation  for  generating  story 
ideas  and  developing  news  sources  is  a  must. 
This  person  must  also  be  creative  and  have  a 
I  flair  for  the  innovative.  BS  required,  MS  prefer- 
I  red.  Minimum  5-years  experience  in  news  work 
!  including  some  leadership  assignments.  Send 
i  resume,  references  and  salary  requirements  to 
'  Box  1466,  Editor  4  Publisher. 


NORTH  ALABAMA  30.0(X3  PM  daily  needs  two 
general  assignment  reporters.  Prefer  some  ex¬ 
perience,  but  will  accept  aggressive  grads.  (3e- 
finite  opportunity  to  advance  on  staff.  VDT  sys¬ 
tem  and  young  crew  working  hard  to  improve 
product.  Resume,  clips  to  Mike  Webb,  Box 
I  797,  Florence  AL  35630.  Do  it  now. 


LIFESTYLE  EDITOR— 

i  Perfect  opportunity  for  strong  entry-level  candi- 
I  date  or  driven  weekly  journalist.  Award-winning 
I  small  daily.  Send  clips,  resume,  salary  needs 
I  referencesto  Bill  Meyer.  Bellevue  Gazette.  Bel- 
'  levue  OH  44811,  or  call  (419)  483-4190. 

MANAGING  EDITOR 

i  Washington  Report,  the  fast  growing  business 
I  weekly  newspaper  (paid  circulation; 

I  740.000).  is  seeking  a  managing  editor.  Suc- 
;  cessful  applicant  should  possess  high-quality 
j  writing,  editing  and  managerial  skills,  be  able 
to  direct  and  guide  an  expanding  staff  in  cover- 
!  ing  federal  activities  that  effect  business.  Ex- 
1  cellent  salary — improvement  plan  based  on 
I  performance.  Submit  resume,  samples  of  work 
i  and  pay  requiremenls  tO;  Robert  T.  Gray.  Edi- 
I  tor,  Washington  Report,  Chamber  of  (>xnmerce 
I  of  the  US.  1615  H  St.  NW,  Washington  DC 
;  20062. 


'  MANAGEMENT  TRAINEE  neMed  by  Midwest 
'  community  newspaper  group.  Must  be  able  to 
I  spell  and  write  effectively  and  be  interested  In 
I  all  phasesof  publishing.  Opportunity  for  person 
I  with  strong  motivation  toward  management, 
i  Send  resume  and  letter  to  Box  1267,  Editor  & 
j  Publisher. 

i  SNAPPY  DAILY  FEATURE  section  needs 
I  equally  snappy  copy  editor  who  can  edit  with 
j  flair  and  write  headline  with  pizzazz.  Layout  a 
I  must.  Zone  3.  Send  clipsand  references  to  Box 
I  1413.  Editor  &  Publisher. 

I  FLORIDA 

I 

I  Bright,  aggressive  assistant  business  editor. 

'  Requires  sharp  reporting  on  dynamic,  sophisti- 
i  cated  housing  development  market  and  occa- 
I  sional  layout  of  Sunday  and  special  sections. 

I  FYiotographic  ability  a  must.  Expanding  inde- 
!  pendent  5-day  PM  and  Sunday  peaking  at 
;  35.000  on  Gulf  of  Mexico.  Good  salary,  top 
:  benefits,  desirable  working  conditions,  (lall 
I  Corbin  Wyatt.  Naples  Daily  News,  (813)  262- 
!  3161. 

i  NEWS  EDITOR— Medium  size  daily  in  North- 
;  east  has  opening  for  an  experience  editor  to 
I  take  charge  of  our  news  desk.  Applicants  must 
j  have  strong  copy  editing  and  layout  skills.  Box 
I  1372,  Editor  4  Publisher. 


INVESTIGATIVE 
RESEARCHER/WRITER 

The  Concept  Group  solves  business  problems  for 
blue  chip  corporate  clients.  Expansion  provides 
opportunity  for  seasoned  Researcher/Writer  with 
strong  marketing,  organizational  experience.  You'll 
travel  (top  class),  interview  executives  and  others, 
write  up  market  intelligence,  participate  in  problem 
solving.  Business  writing  skill  is  a  must.  Salary  and 
unlimited  profit  participation.  Ft.  Lauderdale  Head¬ 
quarters.  By  letter  show  us  how  you  meet  our 
needs. 

THE  CONCEPT  GROUP,  INC. 

1290  E.  Oakland  Park  Blvd.,  Suite  EP 
Ft.  Lauderdale,  Florida  33334 

An  Equal  Opportunity  Employer  MIF 
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HELP  WANTED 


EDITORIAL 


Are  you  a  reporter  looking  for  an  opportunity  to 
prove  you  can  find  and  develop  stories  with 
depth  and  meaning  or  write  dynamite  features 
instead  of  being  bogged  down  with  the  hum¬ 
drum  meeting  coverage  you  are  accustomed  to? 
Are  you  a  copy  editor  whose  skills  are  being 
wasted  on  dull  meeting  stories  when  you  should 
be  helping  to  polish  meaty  copy? 

If  you  are  that  type  reporter  or  copy  editor,  we 
can  provide  the  chance  you’ve  been  looking  for 
and  you  are  the  type  newsperson  we  look  for  to 
help  us  continue  the  national  award-winning 
tradition  we've  established  over  the  past  sever¬ 
al  years. 

It  you  have  a  journalism  degree  and  a  minimum 
of  2  years  of  professional,  daily  newspaper  ex¬ 
perience  and  want  to  join  the  news  team  of  a 
mid-sized,  capital-city  daily  that  in  the  past  3 
years  has  accrued  13  major,  national  awards- 
including  the  Robert  F.  Kennedy  Memorial 
Journalism  Award,  Two  American  Bar  Associa¬ 
tion  Silver  Gavels,  the  Associated  Press  Manag¬ 
ing  Editors  Public  Service  Award  and  a  Sigma 
Delta  Chi  General  Reporting  Award-we  would 
like  to  hear  from  you.  Send  resume  and  sam¬ 
ples  of  your  work  to: 

Steve  Fagan,  Managing  Editor 

The  Clarion-Ledger 
Box  40 

Jackson  MS  39205 


EDITORS  AND  REPORTERS.  Applications  are 
now  being  accepted  for  permanent  positions  for 
editors  and  reporters  in  sports,  society  and 
general  assignment  work.  Excellent  wages, 
fringe  benefits  and  working  conditions  with 
advancement  opportunities  for  qualified  appli¬ 
cants.  Application  may  be  made  in  person  or  by 
mail  at  the  Palladium— Times,  140  West  First 
St,  Oswego  NY  13126.  Those  applying  should 
include  resume,  references  and  examples  of 
work.  Telephone  applications  will  not  be 
accepted.  The  Palladium — Times  is  an  equal 
opportunity  employer.  A  labor  dispute  is  in 
progress. 


THE  SEATTLE  POST-INTELLIGENCER  is  look¬ 
ing  for  an  experienced  picture  editor  to  coordin¬ 
ate  daily  use  of  photos.  Outstanding  layout 
skills,  sound  news  judgement  and  the  ability  to 
work  well  with  other  editors  is  essential.  Send 
resume  and  non-returnable  clips  to  Charles  R. 
Freestone.  Assistant  Managing  Editor,  Seattle 
Post-Intelligencer,  521  Wall  St,  Seattle  Wa 
98121. 


THE  HARTFORD  COURANT  seeks  experienced 
copy  editors  for  positions  on  an  8-person  desk 
editing  community  news  generated  by  35-40 
reporters.  The  job  concludes  headline  writing, 
some  layout.  Submit  resume  to  State  Editor, 
The  Hartford  Courant,  285  Broad  St,  Hartford 
CT  06115.  An  EOE. 


WE  ARE  AN  AGGRESSIVE  35,000  circulation 
daily  in  Zone  2  and  looking  for  a  bright,  sharp 
person  desirousof  a  challenge.  Must  have  mini¬ 
mum  of  10  years  newspaper  editorial  experi¬ 
ence  with  at  least  3  years  in  editorial  manage¬ 
ment  position.  Salary,  upper  twenties.  Send 
resume,  clips  and  salary  history  to  Box  1452, 
Editor  &  Publisher. 


WORKING  EDITOR  to  run  and  be  part  of  news¬ 
room  with  2  full  time  reporters,  4  stringers,  1 
full  time  photographer.  Must  be  strong  leader, 
strong  in  editing  skills,  good  working  know¬ 
ledge  of  composition  and  layout.  Position  avail¬ 
able  in  January  to  lead  to  publication  office. 
(Part  of  11  newspaper  group.)  Send  resume 
and  salary  requirements  to:  Publisher,  Black- 
stone  Valley  Tribune/Advertiser,  6(3  Church  St, 
Whitinsville  MA  01588. 


EDITOR— Rewrite  for  national  Catholic  journal 
with  5  years  desk  experience  and  special  talent 
for  telephone  interviews  and  fast  rewrite.  Send 
resume,  complete  work  references  to  Editor, 
Columbia.  Box  1670,  New  Haven  CT  06507. 


HELP  WANTED 


EDITORIAL 


BUSINESS  WRITER 
ZONE  4 


Major  metropolitan  newspaper  seeks  top  notch 
business  writer  with  three  years  daily  experi¬ 
ence.  Attractive  area,  ideal  climate  and  excel¬ 
lent  fringe  benefits.  Salary  commensurate  with 
experience.  Please  respond  detailing  employ¬ 
ment  history,  references  and  business  writing 
samples  to  Box  1463,  Editor  &  Publisher. 


CARTOONIST 

Eastern  Massachusetts  57,(300  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Pease  submit  samples  and  salary  requirements 
to  Box  1279,  Editor  &  Publisher. 


CENTRAL  FLORIDA  daily  looking  for  above 
average  police-courts  reporter,  minimum  2- 
years  experience.  Send  non-returnable  clips  to 
Box  1475,  Editor  &  Publisher. 


COAUWRITERS  REPORTERS 

Trade  publications  seeks  part-time  coverage  of 
coal  industry  news  in  all  coal  regions.  Top  dollar 
for  individuals  who  know  what's  happening  in 
their  local  area. 


MANAGING  EDITOR 

Seasoned  individual  with  solid  management 
background  to  direct  an  aggressive  staff.  We're 
a  Zone  2  daily  looking  for  a  creative,  energetic 
editor  who  can  take  charge  and  help  us  grow. 
Box  1369,  Editor  &  Publisher. 


REPORTER 

Beautiful  Sarasota,  Florida  PM  daily  (Monday- 
Friday)  needs  experienced  investigative  repor¬ 
ter.  Excellent  salary  and  benefits.  Please  mail 
resume  including  salary  requirements  to  Per¬ 
sonnel  Manager.  PO  Box  1719,  Sarasota  FL 
33578. 


REPORTER  WANTED  for  Cincinnati.  Ohio  sub¬ 
urban  weekly.  Excellent  opportunity  for  repor¬ 
ter  with  good  writing  skills  and  experience. 
Send  resume,  clips  to  Managing  Editor,  The 
Press  Newspapers,  5505  Cheviot  Rd,  Cincin¬ 
nati  OH  45239, 


SPORTSWRITER  for  15,000  Virginia  daily. 
Beat  includes  6  area  high  schools,  2  area  col¬ 
leges.  Layout  and  paste-up  skills  preferred  but 
not  required.  Send  resume  and  clips  to  Kyle 
Parks.  Northern  Virginia  Daily,  PO  Box  69, 
Strasburg  VA  22657. 


MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group.  Must  be  able  to 
spell  and  write  effectively  and  be  interested  in 
all  phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  fast-growing  daily  in 
southeast  Texas.  Will  direct  staff  of  8.  Right 
person  will  have  at  least  5-years  experience  as 
managing  editor  or  assistant  managing  editor 
with  supervisory  training.  Good  starting  salary, 
benefits.  Replies  confidential.  Send  resume 
and  letter  to  Box  1473,  Editor  &  Publisher. 


QUALITY  REPORTER,  feature  writer  with 
camera  skills  needed  in  early  February  for  one 
of  Michigan's  top  award-winning  weeklies.  If 
your  in  to  outdoor  life  you'll  love  our  four  sea¬ 
sons  vacationland  on  Lake  Superior.  Must  be 
self-starter.  Layout  skills  preferred  but  can 
learn.  Ideal  position  for  top  entry-level  candi¬ 
date.  Send  resume,  clips,  salary  requirements 
to  Ed  Danner,  L'Anse  Sentinel,  202  N  Main, 
L'Anse  Ml  49946. 


HELP  WANTED 


EDITORIAL 


ZONE  5  NEWSPAPER,  6  day  with  14,000  cir¬ 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references 
to  Box  35042,  Editor  &  Publisher, 


MEDICAL  BUSINESS 


REPORTER 


For  Zone  5  weekly  health  care  newspaper.  A 
lone  wolf  in  its  field.  We  are  looking  for  an 
aggressive  reporter  with  experience  to  take  over 
a  busy  beat.  Call  Woody  Miller,  Publisher,  or 
Dennis  Archambault,  Editor,  for  details.  (313) 
831-3323, 


THE  EUGENE  REGISTER-GUARD,  a  70.000- 
circulation  newspaper,  is  accepting  applica¬ 
tions  tor  one  or  more  reporting  positions  to  be 
filled  by  April  1,  1981. 

Applicants  must  have  a  minimum  of  a  four-year 
college  degree  and  should  have  a  minimum  of 
two  years  of  reporting  experience.  Please  do  not 
apply  if  you  are  no*  a  heavy-producing,  top- 
quality  writer  who  can  hold  your  own  with  a 
highly  talented,  aggressive  news  staff  with  a 
reputation  for  journalistic  excellence. 

We're  looking  tor  people  who  can  cover  a  beat, 
such  as  city  hall,  enthusiastically,  thoroughly 
and  objectively  and  who  have  an  eye  for  the 
unusual  and  the  offbeat  and  a  flair  tor  turning 
routine  but  important  governmental  actions 
into  interesting-to-read  stories.  Salary  depends 
on  experience.  Top  minimum  (five  years’  ex¬ 
perience)  IS  $502.75  a  week.  Send  us  a  de¬ 
tailed,  insightful  letter  that  tellsa  lot  about  you. 
your  goals  and  what  you  have  accomplished  so 
far.  Address  letters  to  Reporter.  Personnel  De¬ 
partment,  Eugene  Register-Guard,  PO  Box 
10188,  Eugene  OR  9'/440.  No  phone  calls, 
please.  Register-Guard  editors  will  begin  mak¬ 
ing  selection  December  1 , 1980.  The  Register- 
Guard  IS  an  equal  opportunity  employer. 


MANAGING  EDITOR 


Managing  Editor  tor  medium-sized  PM  daily  in 
Zone  5  that  is  growing  like  mad.  Work  for  an 
executive  editor  who  is  also  a  group  editor.  This 
is  a  highly  competitive,  dynamic  news  area. 
Looking  for  an  old  pro  to  work  with  an  excellent 
young  staff  that  has  its  share  of  veterans.  Red 
tape  in  job  at  a  bare  minimum.  Send  resume  in 
complete  confidence  to  William  F.  Chapman, 
Box  1393,  Editor  &  Publisher. 


MANAGING  EDITOR 

For  prize-winning  52,000  bi-weekly  feature 
newspaper  serving  Atlantic  City  area.  To  man¬ 
age  editorial  staff  of  7.  Must  be  aggressive, 
investigative  minded.  Duties  to  include  story 
assignments,  budgeting,  headlines,  editing, 
layout,  some  production  work.  Excellent  salary 
for  right  individual.  Send  resume  to  Box  1434, 
Editor  &  Publisher. 


STAMP  BUSINESS  EDITOR 
World’s  largest  philatelic  trade  magazine  is  ex¬ 
panding,  needs  editor  to  direct  writers,  do  de¬ 
sign,  editing,  layout.  Current  editor  will  move  to 
advertising.  Excellent  benefits,  working  condi¬ 
tions,  family  community.  Opportunity  to  adv¬ 
ance  in  prestigious  newspaper  chain.  Send  re¬ 
sume,  current  salary,  samples  of  work  to  Jim 
Magruder,  Publisher;  The  Stamp  Wholesaler; 
PO  Box  10;  Albany  OR  97321.  Equal  oppor¬ 
tunity  employer. 


I  COPY  EDITORS 

I  Major  metro  daily  in  Zone  2 
I  needs  a  copy  editor.  Person 
I  must  have  at  least  3  years  I  | 
!  daily  editing  experience.  It's  I  i 
night  time  work  dealing  with  *  ^ 
content-conscious  desk.  The 
job  entails  careful  editing  of 
prize-winning  staff  on  tight 
competitive  deadline.  The 
pay  and  benefits  are  good. 
Reply  in  confidence  to: 

Box  1389 

I  Editor  &  Publisher 


HELP  WANTED 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman,  68- 
38  Yellowstone,  Forest  Hills  NY  1 1375. 


MAILROOM 


ASSISTANT  FOREMAN — Needed  for  Zone  2 
newspaper.  76,000  daily,  95,000  Sunday. 
You  must  be  capable  of  supen/ising  18—25 
people  per  shift.  Must  also  have  in-depth  know¬ 
ledge  of  Harris  72P  inserter  and  be  familiar 
with  IDAB  slackers.  Any  knowledge  of  Mid- 
STATES  tying  machine  helpful  but  not  neces¬ 
sary.  Reply  Box  1376,  Editor  &  Publisher. 


MAILROOM  MANAGER 
Medium  sized  daily  Zone  2  seeking  experi¬ 
enced  mailroom  manager  with  knowledge  of 
Sheridan  inserting  equipment.  Salary  com¬ 
mensurate  with  experience.  Excellent  company 
benefits.  Send  resume  and  salary  requirements 
to  Box  1401,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


MARKETING 


MARKETING  DIRECTOR 
One  of  Harte-Hanks'  daily  newspapers  needs  a 
marketing  director.  Duties  include  responsibil¬ 
ity  for  all  sales  functions,  research  and  promo¬ 
tion.  Talented  and  capable  staff  in  place.  Re¬ 
port  to  publisher.  Compensation  commensu¬ 
rate  with  your  abilities.  Previous  marketing 
director  now  a  publisher.  Address  inquires  to 
Frank  Puckett,  Jr,  Publisher,  Journal-News, 
Hamilton  OH  45012.  An  equal  opportunity  em¬ 
ployer. 


MARKETING  MANAGEMENT 
Top  marketing  management  position  with  lead¬ 
ing  West  Coast  newspaper  operation.  We're 
seeking  a  top  notch  professional  who  knows 
and  understands  modern  marketing  concepts. 
We  are  a  major  nationally  recognized  and  re¬ 
spected  newspaper  organization.  Strong  back¬ 
ground  in  advertising/promotion/marketing 
essential.  We  want  only  qualified  applicants. 
This  is  not  a  position  for  people  on  their  way  up. 
Send  resume  and  salary  requirements  to  Box 
1400,  Editor  &  Publisher. 


PHOTOGRAPHER 


CHIEF  photographer  wanted  by  Anderson 
Newspapers,  Inc.  of  Anderson,  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photograhers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40,000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100,000.  We 
1  are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers,  Inc,  1 133  Jackson  St,  Anderson 
IN  46015. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  pick  photosj  ruh  darkroom.  Must  have 
own  camera  and  car.  Send  resume  and  clips  to 
The  Observer,  5717  N  Humboldt,  Peoria  IL 
61614. 


PRESSROOM 


EXPERIENCED  URBANITE  PRESSPERSON 
needed  by  6-day  newspaper  in  beautiful  south 
Florida  community.  Excellent  working  condi¬ 
tions  and  fringe  benefits.  Position  open  now. 
Call  or  write  today  (305)  395-8300,  Roger  Wil¬ 
liams,  Boca  Raton  News. 


:  PROGRESSIVE  PUBLISHING  FIRM  seeks  web 
I  offset  pressperson  for  5  unit  Goss  Community 
I  with  Suburban  folder.  Also  opening  for  sheet- 
j  fed  press  ATF-18X  24  operator.  Fringe  benefits 
j  package  explained  during  interview.  Reply  in 
;  writing,  stating  experience,  salary  require- 
I  ments  and  date  available  to  RJ  Caudill,  Ken- 
I  tucky  Publishing  Co,  722  W  1st  St,  Morehead 
I  KY  40351. 


NEWS  REPORTER— EDITOR 

The  Upper  Peninsuli.'s  largest  weekly  newspaper,  winner  of 
four  Michigan  Press  Association  awards  last  year,  is  looking  for 
individual  experienced  in  news,  features,  camera,  darkroom 
and  layout.  Must  be  able  to  fit  into  small  community  and  work 
with  people.  Forward  salary  requirements  and  resume  to: 

John  Clark 
Reporter 
Box  311 

Iron  River  MI  49935 


EDITOR  &  PUBLISHER  for  November  29,  1980 


HELP  WANTED 

PRESSROOM 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  351 18.  Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 


WORKING  FOREMAN — Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  (3oss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexibleand  be  willing  to  work  in  growth 
business.  Should  be  willing  to  tram  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 


PRODUCTION  ■ 


COMPOSING  ROOM  FOREMAN— California 
needs  someone  trained  in  compugraphic 
equipment,  experienced  in  page  released  sys¬ 
tems  and  production  cost  control.  All  replies 
treated  confidentially.  Box  1364,  Edffbr  & 
Publisher. 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  SUPERINTENDENT; 
We're  looking  for  a  hands-on  person  preferrably 
one  who  has  either  run  or  has  been  second  in 
command  of  a  weekly  group.  We  have  an  effi¬ 
cient  8  newspaper  chain,  which  is  growing. 
New  plant  being  built.  We  need  a  supervisor 
who  can  plan.  hire,  teach  and  organize,  and  I 
also  knows  the  composing  room  functions 
throughout.  Good  New  England  location.  Send 
resume  to  Box  1560.  Editor  &  Publisher. 


RESEARCH 


RESEARCH  MANAGER 

A  California  daily  newspaper  offers  an  exciting 
opportunity  to  manage  a  research  department 
in  a  highly  competitive  market.  This  is  not  an 
entry  level  position.  Please  send  resume,  in¬ 
cluding  salary  history,  in  confidence  tO:  Box 
1 1437.  Editor  &  Publisher. 


SALES 


[aggressive  salesperson— For  monthly 
[magazine.  Excellent  commission.  Good  in- 
jcOme  potential.  Box  1380.  Editor  &  Publisher. 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


PUBLISHERS:  HAVE  GUN,  WILL  TRAVEL. 
Congenial  hired  gun  to  troubleshoot.  Graduat¬ 
ing  law  student;  newspaper/business  back¬ 
ground.  Will  write  arresting  heads,  spur  on  poky 
editors,  revive  battered  Compugraphics  with 
equal  aplomt).  David  Lynn,  2800  (Juebec  St, 
NW,  212,  Washington  DC  20008.  (202)  686- 
0577. 


TURNED  LOSING  MIDWEST  weekly  into  win¬ 
ner  and  sold  it  for  a  hefty  profit.  Now  this  45- 
year-old  publisher-general  manager  offers  you 
25-years  experience,  both  daily  and  TMC  op¬ 
erations.  Strong  on  sales,  editorial,  production 
and  printing.  Profit  oriented,  cost  minded. 
Ready  to  re-locate,  general  manager  spot  on 
small  daily,  large  weekly.  Box  1478,  Editor  & 
Publisher'. 


GENERAL  MANAGER  DIRECTOR  OF  SALES— 
Excellent  track  record  in  competitive  markets. 
Will  tram  your  salepeople  to  become  pros  with 
record  increases  in  circulation  and  volume. 
Strong  m  all  facets  of  newspaper  management 
and  promotion,  including  MBO,  budgeting  and 
employee-relations.  Zones  1—3.  5.  Call  (315) 
733-8986. 


MATURE  PUBLISHER  or  general  manager.  Ex¬ 
perienced  in  news,  advertising,  promotion,  cir¬ 
culation  and  general  management.  Box  1415, 
Editor  &  Publisher. 


ADVERTISING 


LIFETIME  EXPERIENCE  FOR  HIRE.  Backshop 
to  staff.  25  years  in-depth,  all  phases.  Refer¬ 
ences  20  years  back.  Family  man,  age  47.  Now 
enmioyed.  Zone  4  or  6.  Write  Box  1462,  Editor 
&  Publisher. 


ARTIGRAPHICS 


NATIONALLY  KNOWN  ARTIST 
Former  National  Observer  artist  (15  years) 
seeks  major-publication  staff  job.  Current  con¬ 
tributor  to  magazines,  dailies-,  color  covers. 
Illustrations,  caricatures.  Samples  on  request. 
Box  1383,  Editor  &  Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST/ILLUSTRATOR 
seeks  full-time  position  on  daily  newspaper. 
Rnx  1454.  Editor  4  Publisher 


E&P 

CLASSIFIEDS 
PRODUCE  JOBS 
FOR 

NEWSPAPER  PEOPLE! 


I _ CIRCULATION _ 

CIRCULATOR— 17  years  experience.  Strong  in 
sales,  service  and  promotion.  Dedicated  and 
sincere.  Tom  Conklin,  5770  Wildwood  Dr,  Fair- 
view  PA  16415.  (814)  838-3220. 


CIRCULATION  MANAGER-15  years  of  ex¬ 
perience  AM  and  PM  dailies  and  Sundays.  33 
years  old.  strong  promoter  with  excellent  peo¬ 
ple  skills.  Very  conscientious  with  successful 
management  record.  Excellent  references. 
Zones  7  and  9.  Box  1403.  Editor  &  Publisher. 


FORMER  CIRCULATION  MANAGER— Experi¬ 
enced  in  promotion,  budget,  little  merchant 
and  TMC  desires  return  to  circulation  field.  Box 
1442,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  SPORTS  EDITOR,  27,  on  38,000 
AM  seeks  sports  editor  position.  Three  years 
experience  as  sports  editor  at  10,000  PM.  Ex¬ 
cellent  clips  and  even  better  references.  BA- 
journalism.  Prefer  Zones  1,  2,  or  3.  Box  1461, 
Editor  &  Publisher. 


CONSCIENTIOUS  INDIVIDUAL,  23,  seeks 
writing/reporting  position.  Recent  grad  with  BA 
in  international  relations,  experienced  writer, 
willing  to  relocate.  Contact  David  de  Miranda, 
6941  Clovercliff  Dr,  Rancho  Palos  Verdes  GA 
90274,  (213)  377-7315. 


CITY  EDITOR,  number  2  on  desk  of  300,000 
daily.  Looking  for  challenging  spot  on  larger  on 
smaller  paper.  10  years  plus  experience,  all 
phases.  BA,  MA  solid  recommendations.  Box 
1471,  Editor  &  Publisher. 


GOOD  SPORTS  WRITING  has  its  own  rewards. 
But  after  5-years  on  smaller  dailies,  creative 
sports  writer/columnist  seeks  the  challenge 
and  demands  of  a  quality  medium  or  metro. 
Regular  beats  have  included  pro  baseball,  big- 
time  college  football  and  college  basketball. 
Lively  columns  capture  emotions,  drama  of 
sports.  Box  1477,  Editor  &  Publisher.  ■<. 


PUBLISHED  WRITER  as  mass  transit  consul- 
I  tant,  wants  position  on  magazine  or  newspaper 
I  transportation  beat  or  pr  for  transit  authority. 

I  25  years'  writing  experience.  Excellent  refer- 
I  ences.  Recently  published  70-page  research 
1  report  for  Ohio.  William  A  Pillar,  2279  Edge- 
I  vale  Rd.  Columbus  OH.  (614)  451-9475. 

j  REPORTER  with  3-plus  years  experience  on 
I  small  Zone  5  daily  seeks  r^rting  job  on 
I  35,000—200,000  daily  in  Zones  1,  2.  5. 
Clipsavailable  upon  request.  Box  1334.  Editor 
&  Publisher. 


VERSATILE  PRO.  Returning  to  newspapering 
after  six  years  in  management-level  magazine 
and  newsletter  publishing.  Background  in¬ 
cludes  nine  years  as  reporter/assistant  city  edi¬ 
tor  on  500,000  daily.  Two  Pulitzer  nomina¬ 
tions  and  two  published  books.  Box  1455,  Edi¬ 
tor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  29.  1980 


POSITIONS  WANTED 
_ EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


EDITOR— Of  12,p(X)  daily.  20-year  pro.  seeks 
mid-sized  challenge,  strong  on  leadership, 
people,  training,  technology,  community,  pr. 
budgets.  Box  1445.  Editor  &  Publisher. 


HIGHLY  SKILLED  SPORTS  FEATURE  writer 
and  columnist.  Looking  for  major  market  job. 
Contact  Bex  1459.  Editor  &  Publisher. 


INCISIVE,  resourceful,  meticulous  reporter. 
26.  ]ust  returned  from  stmt  overseas,  looking 
for  challenge  with  quality  publication  in  Zones 
1.  2.  8.  9.  Journalism  school  plus  experience, 
includingassociate  editorship,  on  1  local  and2 
national  publications,  all  based  in  New  York 
City.  Analysis  and  features  my  forte.  Box  1424. 
Editor  &  Publisher. 


HELP!  FEMALE  SPORTSWRITER  left  jobless 
when  paper  folded.  I'll  give  a  new  perspective 
on  sports.  Have  covered  football,  basketball, 
pro  hockey,  investigative.  Will  relocate.  Box 
1425,  Editor  &  Publisher. 


DECEMBER  JOURNALISM  SCHOOL  GRAD- 
Editor-in-chief  of  8500  circulation  campus 
daily  as  well  as  part-time  sportswriter  with  two 
years  experience  provides  the  experience  you 
need  in  a  newcomer.  Ten  months  experience  at 
30.000  circulation  daily  with  VDT's  two  days 
each  weel*  in  sports.  Looking  for  position  on 
sports  staff.  Have  covered  high  school,  college 
and  professional  levels  in  most  sports.  Will  relo¬ 
cate  anywhere.  Call  or  write  Bill  Toscano.  75 
Beach  St.  Westerly  Rl  02891.  (401)  592- 
5853. 


CONSCIENTIOUS  INDIVIDUAL.  23.  seeks 
writing  reporting  position.  Recent  grad  with  BA 
in  international  relations,  experienced  writer, 
willing  to  relocate.  Contact  David  de  Miranda. 
6941  Clovercliff  Dr.  Rancho  Palos  Verdes  CA 
90274.  (213)  377-7315. 


EXPERIENCED  GENERAL  INTEREST  COL¬ 
UMNIST.  27.  provides  light  twist  to  everyday 
events.  Writes  columns  with  a  cartoonist-like 
eye  for  detail  and  punchline.  Degree  in  com¬ 
munity  education,  makes  community  contacts 
easily.  Strong  writing  skills.  Ready  to  move 
from  13.000  daily  to  larger  daily  in  Zones  1.  2. 
3  or  4.  Box  1404.  Editor  &  Publisher. 


TALK  IS  CHEAP! 

I’M  NOT 

Your're  a  prc^ressive.  small  daily  or  large  week¬ 
ly  with  VDT’s.  looking  for  someone  to  organize 
and  run  your  newsroom.  I’m  a  top-notch  editor 
with  solid  experience  in  layout  and  editing  of 
local  and  wire  copy,  who  needs  a  chance  to 
prove  management  ability.  Prefer  Alaska  or 
Northwestern  Zone  9.  but  wilt  consider  all 
offers.  Available  June  15.  1981.  Box  1402. 
Editor  &  Publisher. 


WIRE  EDITOR— Knows  VDT.  edits  tightly,  likes 
sharp  heads  and  layouts.  Box  1417.  Editor  & 
Publisher. 


SPORTSWRITER.  31.  with  11  years  experi¬ 
ence  wants  to  add  strength  to  your  team.  Pre-  j 
fers  daily  in  Zone  3  or  4.  but  able  to  quickly  i 
relocate  for  promising  opportunity  in  other  { 
Zones.  Eager  and  capable  to  work  slot  or  rim. 

An  ace  on  stats  and  facts.  Have  covered  preps 
to  pros.  Let’s  talk  and  boost  each  other.  Box 
1429.  Editor  &  Publisher. 


SPORTS  EDITOR  with  1-year  experience  on 
good,  small  Wisconsin  daily  seeks  position  with 
another  quality  daily.  I  won  a  state-wide  award. 
Love  deadline  pressure.  Box  1436.  Editor  & 
Publisher. 


FOREIGN 

CORRESPONDENT 


Senior  journalist,  male,  travelled,  totally  reli¬ 
able.  IS  overseas  on  the  spot  for  assignment  in 
Asia,  Australia  or  most  centers  worldwide.  Box 
1448,  Editor  &  Publisher. 


I  CAN  DO  IT  ALL— Young,  energetic  sportswri¬ 
ter  seeks  move  to  mid  size  daily.  Can  write 
advances,  game  stories  and  features  on  any 
sport.  Can  also  do  layout,  headline  writing  and 
take  photos.  Will  relocate  anywhere.  Box  1374. 
Editor  &  Publisher. 


REPORTER  with  3-plus  years  experience  on 
small  Zone  5  daily  seeks  reporting  job  on 
35.000—200,000  daily  in  Zones  1.  2.  5, 
Clipsavailable  upon  request.  Box  1334,  Editor 
&  Publisher. 


WRITER  EDITOR-  1  Vzyearsdailystaff  writer. 
6  months  weekly  editor.  4  years  little  magazine 
editor,  history  PhD.  one  book  published,  seeks 
interesting  position  with  newspaper  or  maga¬ 
zine.  Box  1407,  Editor  &  Publisher. 


18-YEAR  NEWS  VETERAN,  management  ex¬ 
perience.  seeks  top  level  reporting  or  editing 
{Ob.  Zones  2  or  5  preferred.  Call  Judith 
McMickle,  (516)  653-9111  or  (314)  352- 
7532. 


PHOTOGRAPHER 


i  TAKE-CHARGE  PHOTOGRAPHER  now  at 
I  8000  weekly  wants  to  move  to  graphic -oriented 
I  daily.  Broad  background,  highly  skilled  in  all 
j  shooting  and  color  lab.  Any  Zone.  Box  1360, 
I  Editor  &  Publisher. 


I  COLLEGE  GRAD  PHOTOGRAPHER  DESIG- 
I  NER.  Can  handle  your  special  assignmentsand 
deadlines.  Call  or  write  now.  Alan  Wallace 
(218)  829-2192:  312  N  6th  St,  Brainerd  MN 
56401. 


PHOTOJOURNAUSM 


PICTURE  EDITOR— PHOTOGRAPHER 
Photo  editor  shooter  with  50.000  daily  super¬ 
vising  staff  of  three  seeks  similar  position 
where  management  is  committed  to  excellence 
in  photography.  Nine  years  experience  includes 
reporting,  wire  editing,  news  and  picture  paK 
layout.  J  school  grad.  VDT  trained.  Box  1443, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  excellent  back¬ 
ground  and  education.  Experienced  in  all 
phases  of  production.  Large  and  small  papers. 
Knowledge  of  letterpress,  offset,  conversion, 
budgeting,  training,  cumpnters.  Looking  for 
top  notch  organization  with  growth  potential. 
Box  1409.  Editor  &  Publisher. 
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By  Robert  U.  Brown 


Past  Week’s  Stock  Prices 


Shop  Talk  at  Thirty 


Don’t  lobotomize  my  kids 

After  a  year  and  a  half  on  the  job,  the 
dean  of  the  Graduate  School  of  Journal¬ 
ism  at  Columbia  University,  gave  a 
"progress  report”  recently  to  a  group  of 
publishers  gathered  at  Palm  Springs,  Cal. 

The  fact  that  Osborn  Elliott  had  been  a 
magazine  editor  and  was  speaking  to  a 
meeting  of  the  Magazine  Publishers 
Association  may  have  had  something  to 
do  with  his  comment  that  the  school  “is 
turning  out  a  group  of  people  with  high 
ideals,  probing  minds,  integrity,  energy, 
and  intellect”  and  that  “many  of  the  best 
of  them  are  interested  in  magazines  (be¬ 
cause)  they  think  magazines  will  give 
them  a  greater  range  for  their  reporting, 
writing  and  thinking  talents.” 

With  that  aside,  he  may  have  been  talk¬ 
ing  to  a  group  of  newspaper  publishers. 

Elliott  reported  that  students  are  com¬ 
ing  to  the  Journalism  school  in  greater 
quantity,  variety  and  quality  than  ever 
before — 1,000  applicants  for  170  open¬ 
ings  this  year.  He  has  advised  E&P  that 
applications  for  next  year’s  class  are  up 
by  50%,  meaning  that  the  school  will 
accept  about  one  in  nine  for  the  Class  of 
1982.  Half  of  the  students  are  women  and 
20%  are  from  minority  groups. 

Noting  that  he  never  went  to  journal¬ 
ism  school,  nor  did  many  noted  journal¬ 
ists,  Elliott  said  he  has  learned  the  answer 
to  the  question:  “What  the  hell  could  you 
learn  in  school  that  you  couldn't  pick  up 
in  a  year  or  two  on  the  job?,  ”  is  “  Plenty !” 

His  answer  to  the  perennial  argument 
among  journalism  educators  as  to 
whether  substance  or  craft  should  get  the 
most  emphasis  in  a  school’s  curriculum  is 
“Both.” 

“We  can  teach  our  students  how  to 
write  a  headline,  a  lead,  a  transition.  We 
can  teach  them  how  to  interview  some¬ 
one  and  get  the  juicier  quotes  up  high  in 
the  story.  We  can  teach  them  about  the 
importance  of  accuracy.  We  can  teach 
them  something  about  the  world  they  are 
going  out  to  cover.  We  can  teach  them  the 
importance  of ‘putting  distance’  between 
themselves  and  the  persons  they  will  be 
writing  about.  .  . 

“But  there  are  certain  things  we  cannot 
teach.  We  cannot  teach  them  insight  or 
compassion — and  we  cannot  provide 
them  with  that  fire  in  the  belly  that  drives 
any  good  journalist.  That  is  why  1  made 
so  bold  as  to  suggest  to  this  year’s  class 
on  opening  day,  that  if  those  qualities 
were  not  already  in  place,  they  might  as 
well  leave  Columbia  at  once.  ‘Go  and  sell 
shoes  or  something,’  was  my  advice.”  A 
couple  of  them  did,  he  said. 

Elliott  said  his  students  are  full  of  “im¬ 
agination,  innovation  and  ideas,”  which 
is  what  our  business  is  all  about,  and 
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asked  the  publishers  to  allow  their 
creativity  to  flourish. 

“My  urgent  plea  to  you  is  that  jo;/  must 
not  lobotomize  this  herd  of  unicorns  by 
‘positioning’  and  ‘targeting’  and  ‘seg¬ 
mentation’  and  ‘bottom-lining’  and  all  the 
other  instruments  of  torture  invented  by 
the  MBA’s  with  their  MBO’s  and  the  MB- 
attitudes.” 

Elliott  presented  “a  little  list  of  com¬ 
mandments”  to  guide  the  relationship  be¬ 
tween  publisher  and  editor,  between 
business  side  and  editorial,  toward  an 
atmosphere  in  which  quality  and  excell¬ 
ence  can  be  maintained. 

His  commandments  for  publishers, 
which  with  minor  alterations  could  apply 
to  newspapers  as  well  as  magazines,  in¬ 
cludes; 

“Thou  shalt  not,  hereafter  and  forever¬ 
more,  refer  to  an  editor  in  the  possessive, 
as  ‘my  editor  here.’ 

“Thou  shalt  not  forever  play  it  safe, 
relying  only  on  thy  marketing  surveys; 
nay,  thou  shalt  allow  the  editor  to  be  bold 
and  to  make  mistakes  and  to  elevate  the 
populace. 

“Thou  shalt  never  exalt  the  art  director 
above  the  editor. 

“Thou  shalt  not  require  the  editor  to 
quantify  his  every  thought,  nor  to  ask  him 
to  relate  every  idea  to  the  bottom  line. 

“Thou  shalt  maintain  a  reasonable 
advertising-edit  ratio,  in  lean  times  as  in 
fat. 

“Thou  shalt  grant  the  editor  spreads 
and  right-hand  pages,  even  though  ye 
may  bleed  into  the  gutter.” 

For  editors,  Elliott’s  commandments 
are: 

“Thou  shalt  not  believe  that  thou 
knoweth  all  the  answers,  even  as  ye  deal 
with  the  money-changers  in  the  temple.  If 
thou  thinketh  so,  try  writing  a  circulation 
promotion  letter  some  day  and  see  how 
well  it  works! 

“Thou  shalt  fight  for  thy  budgets  and 
thy  just  desserts,  but  thou  shalt  do  thy 
best  to  do  honor  to  them  once  the  bargain 
is  struck. 

“Thou  shalt  grant  the  publisher  respect 
as  he  grants  it  unto  you,  but  thou  shalt  not 
tug  upon  thy  forelock  to  seek  praise. 

“Thou  shalt  carry  with  thee  always  the 
knowledge  that  the  greatest  guarrantee  of 
a  free  press  is  a  fat  pocketbook.” 

To  the  latter,  whether  it  be  magazines 
or  newspapers:  Amen! 

Daily  started 

Worrell  Newspapers  Inc.,  Charlottes¬ 
ville,  Va.,  have  started  a  new  daily  news¬ 
paper  in  Blacksburg,  Va.  by  combining 
the  weekly  Blackshurn  Sun  and  the 
Christiansburg  News  Messenger. 


NEWSPAPERS 


One 

Year 

11/18  11/11 

Ago 

Affiliated  Publications  (AMEX) . 

..  28V4 

27% 

24  Vs 

Blue  Chip  Stamps  (OTC) . 

..  21V4 

21 

21VS 

Capital  Cities  Comm. (NYSE) . 

..  62^4 

601/4 

42% 

Charter  Company  (NYSE) . 

..  24^4 

18 

N/A 

Cowles  Comm.  (NYSE) . 

..  31 

30 

221/4 

CSX  (NYSE).... 

..  457/S 

N/A 

N/A 

Dow  Jones  (NYSE) . 

..  59 

55% 

38VS 

Gannett  (NYSE) . 

..  53W 

53  Vs 

46 

Gray  Comm.  (OTC) . 

..  59VS 

51 

31 

Harte-Hanks  (NYSE) . 

..  34  Vs 

297/S 

22% 

Jefferson  Pilot  (NYSE) 

..  24^ 

24% 

30  Vs 

Knight-Ridder  (NYSE) . 

..  29VS 

29VS 

23% 

Lee  Enterprises  (NYSE) . 

..  26VS 

247/S 

21 

Media  General  (AMEX) . 

32  Vs 

32 

23 

Meredith  Corp.  (NYSE) . 

52^4 

487/S 

N/A 

Multimedia  (OTC) . 

301/4 

28% 

291/4 

New  York  Times  (AMEX) . 

33% 

33VS 

217/S 

Post  Corp.  (Wise.)  (AMEX) . 

levs 

15% 

15% 

Quebecor  (AMEX) . 

10 

101/4 

9 

4lVS 

39 

N/A 

Stauffer  Comm.  (OTC) . 

42 

42 

27  vs 

Thomson  Newspapers  (CE) . 

20% 

20% 

13% 

Time,  Inc.  (NYSE) 

57>/S 

551/4 

42 

Times  Mirror(NYSE) 

43 

40VS 

351/4 

Toronto  Sun  (CE) . 

26  Vs 

25% 

13VS 

Torstar  (CE) . 

...32  /4 

281/4 

207/s 

Washington  Post  (AMEX) . 

...  23% 

23% 

20% 

SUPPLIERS 

Abitibi  (CE) . 

...  26VS 

247/S 

17VS 

Allied  Chemical  (NYSE) . 

...  eovs 

55VS 

N/A 

Altair  (OTC) . 

...  4VS 

4% 

4V4 

Am  Inti  (OTC) 

73 

70VS 

N/A 

Berkey  Photo  iNYSE) . 

4VS 

47/S 

N/A 

Boise  Cascade  (NYSE) . 

377/S 

36VS 

33 

CBS  (NYSE) .. 

53 

48  Vs 

N/A 

Compugraphic  (NYSE) . 

25% 

21% 

38% 

Compuscan  (OTC) . 

4% 

4VS 

N/A 

Consol.  Bath.  (CE) . 

22% 

21V4 

12% 

Crown  Zellerbach  (NYSE) . 

57% 

521/4 

36% 

Digital  Equipment  (NYSE) . 

96% 

85 

64  Vs 

Domtar  (AMEX) . 

22  Vs 

22 

197/S 

Dow  Chemical  (NYSE) . 

35VS 

337/S 

29% 

Eastman  Kodak  (NYSE) . 

73VS 

70% 

49VS 

Georgia  Pacific  (NYSE) . 

27 

261/4 

24% 

Grace,  W.R.  (NYSE) . 

567/S 

521/4 

35% 

Great  Lakes  Forest  (CE) . 

...  68 

68>/4 

46 

Great  Northern  Nekoosa  (NYSE) . 

...  43VS 

40% 

32 

Harris  Corp.  (NYSE) . 

...  54VS 

501/4 

30VS 

Hunt  Chem.  (NYSE) . 

...  107/S 

llVs 

Ills 

International  Paper  (NYSE) . 

...  42% 

39% 

36% 

Itek  Corp.  (NYSE) .  . 

....  34 

33  Vs 

25VS 

Kimberly  Clark  (NYSE) . 

....  52% 

50  Vs 

40% 

LogEtronics  (OTC) . 

....  18 

16% 

13 

Logicon  (AMEX) . 

....  28VS 

27  Vs 

141/4 

MacMillan  Bloedel  (CE) . 

....  41VS 

37 

21% 

Minnesota  Mining  &  Mfg  (NYSE) . 

....  59 

56% 

491/4 

Raytheon  (NYSE) . 

....  1051/4 

101 

57V4 

Rockwell  IntT  (NYSE) . 

....  41% 

41% 

40% 

St.  Regis  (NYSE) . 

....  33% 

34  Vs 

271/4 

Signode  (NYSE) . 

....  43VS 

41VS 

N/A 

Southwest  Forest  Ind.  (NYSE) . 

....  20VS 

201/4 

14% 

Sun  Chemical  (NYSE) . 

....  32% 

32 

23% 

United  Technologies  (NYSE) . 

....  621/4 

N/A 

N/A 

Visual  Graphics  Corp.  (AMEX) . 

....  9 

91/4 

41/4 

Volt  Info.  (OTC) . 

....  30 

28% 

23VS 

White  Consolidated  (NYSE) . 

....  26VS 

27  VS 

N/A 

expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
Nationwide  Personal  Service 
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To  buy  or 
not  to  buy? 


One  news  service  offers  free  use  of  a  safellite  receiving  dish. 

While  DPI  helps  you  pay  for  your  own. 

We  think  the  choice  is  clear. 

There  are  really  just  two  points  to  consider.  Who  controls  it?  And  how 
much  does  it  cost? 

UPl  feels  it's  essential  that  control  of  the  way  you  receive  the  news 
remains  in  your  hands. 


And  to  help  you  keep  control  we've  come  up  with  a  plan  we  think  makes 

sound  economic  sense.  Here's  how  it  works: 

* 

You  buy  or  lease  the  receiving  dish  from  the  maker  at  a  discount  rate 
we  ll  arrange.  UPl  will  then  credit  your  account  up  to  S1 .200  a  year 
(providing  your  rate  meets  our  national  policy  standards)  for  five  years. 

This  way  the  earth  station  is  yours  from  day  one.  You  get  the  investment 
tax  credit  and  other  tax  benefits.  And  you  can  use  your  dish  to  receive  • 
f  any  other  available  satellite  services  besides  UPl  the  minute  it's 
hooked  up. 

Pull  control  at  minimum  cost  from  The  News  Company,  leadersm 
satellite  news  delivery  since  1977. 

Call  your  local  representative  for  details. 

United  Press  International  V 

220  East  42nd  Street,  New  York,  NY  10017 
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stone  Editorial  Contest  Judges 

The  Scripps-Howard  Foundation  proudly  announces  the  selection  of  a 
distinguished  panel  of  judges  for  The  Foundation's  1980  editorial  writing  contest, 
named  in  honor  of  the  late  editor-in-chief  of  Scripps-Howard  Newspapers, 
and  president  of  The  Scripps-Howard  Foundation.  They  are: 


Jean  H.  Otto 

Editor  of  the  OpEd  Page 
The  Milwaukee  Journal 

President 

The  Society  of  Professional  journalists 
Sigma  Delta  Chi 

Chairman  of  the  Judging  Panel 


Jenkin  Lloyd  Jones  Sr. 

Editor  and  Publisher 
The  Tulsa  Tribune 


Claude  Sitton 

Editorial  Director 
The  News  &  Observer 
and 

The  Raleigh  Times 

These  judges  are  honored  writers  themselves.  Walker  Stone's  graceful  and  vivid 
editorial  writing  won  wide  recognition  and  admiration  in  his  profession.  The  awards 
will  honor  outstanding  achievement  in  the  field  of  editorial  writing  during  the  year 
1980.  The  first  place  winner  will  receive  $1,000  and  a  bronze  plaque.  The  second 
place  winner  receives  $500  and  a  citation.  The  newspapers  of  the  winners  also  will 
receive  citations.  Entries  must  be  postmarked  no  later  than  February  1,  and  received 
no  later  than  February  9, 1981. 


WALKER  STONE  AWARDS 

Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


WALKER  STONE 
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